


The pipeline of candidates to replace an
aging print workforce has slowed to a crawl

The PRINT IS EVERYWHERE Campaign is
designed to fill the print employee pipeline



PRINT IS EVERYWHERE is a campaign to

Promote industry awareness and
career opportunities in print

&

To tell career-seekers that
PRINT IS more than they know



PRINT IS EVERYWHERE
includes a series of
booklets and
presentation
materials to help
print advocates
effectively tell the
positive stories of
print

Designed by Students of Scottsdale Graphic
Communications School of Visual Communications




VOLUNTEER LEADERS
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EMOTION
ENGAGING

ENTICING

GRAND FORMAT

EXCITING

EXPRESSION

EVOLUTIONARY

Commercial printing encompasses books, magazines, brochures
greeting cards, posters, album covers, etc. Marketers use these
platforms to evoke emotion

Quality packaging design and print engages those who
interact with it. Packaging includes anything from a gum
pack to a shoe box to makeup kits, and more

Labels can be informative, decorative, or both. We use tags
to determine the value of an item, and labels to learn about them
The right label has a way of sticking to our memories

Grand format printing includes billboards, car wraps, building
wraps, and anything 'larger than life'. It takes a specialty
kind of printer to pull of projects in this exciting realm

Promotional product screen and textile printing helps us to our
express ourselves. We can basically print graphics on any fabric
such as T-shirts, pillows, lags, shoes, hats, and more!

Industrial print has revolutionized the industry. Used
mostly in manufacturing, industrial print utilizes 3D
technology as well as cutting edge precision




ADVANCING
CAREERS IN PRINT

Includes a Career Guide to convey the
what, how, and whys of a career in print
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ALL PACKAGED IN A CUSTOM BOX (WITH STICKERS!)




BROCHURE:
WIDE FORMAT
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WITNESS THE SIGNIFICANCE
AROUND YOU

blocks will certainly see it. Wide format
= : is a type of print that can't be held in
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1 x our hands but can engulf our environment,

VR - - ) ) : -
Lﬁl;\.‘ﬂiﬂl-h B A ‘,ﬁ,\‘,‘;;,m““ therefore influencing our actions — sometimes
ST &0, T & Ry subtly and sometimes not. It demands a big

td

Print can be produced at such an
immense scale, nearly everyone within
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space and can energize our senses in a brilliantly
beautiful way. When we compare how small we
are to a product that is larger than life, we can't
help but feel how powerful print really is.
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EXAMPLE OF
BROCHURE INTERIOR
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BROCHURE:
PACKAGING
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Have you
ever bought
something because
it looked cool
on the outside?
L : f Designers and
- marketers have many strategies

y to attract consumers to a brand. Most
of them rely on the buyer's willingness
PARE TO THINK OUTSIPE THE BOX ’ to judge a product by its cover. But
Judge a product by its cove \ W the attractiveness of a box's design
) /s j is just the initial stage of packaging.
: Teams of creative engineers work to
SERINTIS e & ensure its functionality — because a
: i - defective package will almost always
lead to a defective product. That's
why commercial packaging plays
a vital role in the print industry.




BROCHURE:
TAG & LABEL

Print’s purpose isn't
just for aesthetics, it
forms the fundamental
expectations that we have
in our daily life. We've grown
accustomed to easily finding
information about our products before
we buy them. We find the size for our clothing
with tags, read the ingredients to our food
with labels, and checkout at the register with
barcodes. The practicality of print is profound
because without these essential tools, our world
would slow down to an unbearable pace. The
simplest things we often take for granted, can
actually be lifesavers.




BROCHURE:
PROMOTIONAL

A When most people think of
print, they think ink on paper.
But the print industry has
3 proven that ink has no limits.

Textile printing is the perfect

choice for individuals and organizations
who want to make their message personal and
unigue. Designs can be printed on virtually
any fabric. The boom in the textile printing
industry encourages us to explore the myriad of
possibilities. We all want our voices to be heard,
: but textile print allows our voices to be seen.
#PRINTIS EVERYWHERE

Ink has no limits




BROCHURE:
INDUSTRIAL

The
E: g prlntlng
industry has
come a long way

since the invention of
the Printing Press. Though
newspapers and magazines are still
being printed on a large scale, we
BREAKING THROUGH know ;he power of Pr::ijnt dgesn't
- stop there. In recent decades
{RAPMONAL BOUWARIEQ we've turned the page to a new
oagie ahd intd the third dimeneion ' chapter in Print. The industry has
x literally jumped off the page and
into the third dimension. Print
e e will surprise you with what it
can do, how it's developing, and
where it's been hiding all along.




BROCHURE:
COMMERCIAL

THE UNPENIABLE FOWER
OF FAFPER ANP INK

The Internet created a loudspeaker
for every voice wanting to
be heard. In today’s digital
world, social media sites are
saturated with manipulated realities
and unsubstantiated opinions. Subconsciously,
we find printed material more validating and
credible. A million “happy birthday™ messages
on your newsfeed don't hold a candle to one
birthday card in the mail. Print has power.




BROCHURE:
SUSTAINABILITY

A RENEWABLE RESPONSE
70 GOING GREEN

Printis one of the only truly sustainable products.

Think print isn't
green? Think again..
Paper is one of the
only true sustainable
products on the
market. In Morth America,
we grow more trees than we harvest.
Today, there are 20% more trees in the
United States than on the 1%t Earth Day
in 1970. In fact. our forests are growing
by over 22,000 tennis courts every day
— And the printing industry is on the
forefront of global sustainability practices.

HPRINTIS EVERYWHERE
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For use at a Career Fair or outside of an Advisor's office




A full “how to guide” to make the Print is Everywhere a consistent and successful one.

We will walk you through the implementation process step by step.

vISION

Solina, Catuam utemenique num essedi seris re

corum con Etrum iam prica; nonst vis, nonit.

Mora, ta nest viu mendem es es? Mihi, obses ac res optem dienium
occi pon terox mactelut vastri, us, niconsimis, ommolic aesside
renatiquam rei serce nonvenatil horudeatu conduc vius iam
suliuss ulicaes etis hor publibus vic vidita ne publint emusquam
ime confente, core, patus, spere, co nostant iaecupplicae moenirit
vere porum publicit; Catus, clatiaescesu conesseremen

ta renam catiliis hus ego peco non tuus consus conscri te, quid
inatum se, P. Sentis mo mo utem spiorum in remene temo untem
nonsunt ilnest esse perfec vere percepsena, nium dit nonsuppl.
Valium macto iam halarimius consupimis se tem et, mo vervive
rionsci enihilin Etra rentiem norum tudeorbis, cridemperei
prorio, utem corum octalis in hossoltod sedi faceremque
temolut L. Nes in serum mo essilibus occipim nonvemena, us
esus, con tant. Us, or quonsintiu ceresid iumununum sendit.
Factuit? P. Fui popublicae telicie ssessimus contelus vehena,
Factuit? P. Fui popublicae telicie ssessimus contelus vehena,
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Solina, Catuam utemenique num essedi seris re

corum con Etrum iam prica; nonst vis, nonit.

Mora, ta nest viu mendem es es? Mihi, obses ac res optem dienium
occi pon terox mactelut vastri, us, niconsimis, ommolic aesside
renatiquam rei serce nonvenatil horudeatu conduc vius iam suliuss
ulicaes etis hor publibus vic vidita ne publint emusquam ime
confente, core, patus, spere, co nostant iaecupplicae moenirit vere
porum publicit; Catus, clatiaescesu conesseremen practuam ad
fura mo erum prit vis ente meis. Vericul te consulvigil hacionsum
omnimov ermantemus a re fur hem dii publin vium in ta renam
catiliis hus ego peco non tuus consus conscri te, quid inatum se,

P. Sentis mo mo utem spiorum in remene temo untem nonsunt
ilnest esse perfec vere percepsena, nium dit nonsuppl.

rionsci enihilin Etra rentiem norum tudeorbis, cridemperei
prorio, utem corum octalis in hossoltod sedi faceremque
temolut L. Nes in serum mo essilibus occipim nonvemena, us
esus, con tant. Us, or quonsintiu ceresid iumununum sendit.
Factuit? P. Fui popublicae telicie ssessimus contelus vehena,
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E)(ﬂ{egéw The Print Is Everywhere Industry Color Pallete is designed

to be used for material connecting with a specific print
industry. The color combinations are intended to be used
together, and never mixed and matched. The color on the
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left serves as the primary hue, while the color on the right is
the accent. These color combinations should only be utilized
when talking about the industries associated with them.

Duotone images should also follow this color scheme. For more
information regarding duotones, please refer to page 16-17.




Doodles are used

They are a series of "scribble
styled" icons loosely pertaining
{0 3 part of the printing industry.

First, are the "circle doodles”. One of
the two colors used in a duotone image
s used to create a series of icons.
be placed on top of the image. DO
ot mix and match different colors
within the circle doodles, and do not

place doodle:
without encompassing them in
Gircle. The circle doodles should
ang" slightly off of the im:
frame (see examples pags

ndly, doodles can be used as
<tand alone graphics in areas

{ece without duotones. They should
olor (or in c

or black) as the

accent color used in the N

dle

houl

a mixture of genta,
yel d black

Use discretion when placing a circle
‘doodle on a duotone image. The
goal is to create contrast between
‘the doodle and the image. In
the above example you can see
that the doodle is only slightly
on top of the image, due to the
complexity of the photo.
In areas of the complimentary,
color that has minimal contrast
such as the image to the left the doodle
<hould only slightly "hang” out of the
hoto's frame. All circle doodles used
s piece should be the same size, and
should not be reduced or enlarged, as
“hown in the example below.




Marketing

28

AUPIENCE

This campaign has two primary target audiences.
The first of which is students and young adults
seeking a new career path. This audience will

be target primarily through Instagram. We

also want schools to obtain the campaign's
deliverables to display to students in class.

ME;QA&IN&

The purpose of this messaging is to inform
and excite young people. Most young
people are not familiar with the inter-
works of the printing industry, therefore it
is our job to enlighten them to the endless
possibilities available within this career.

AUDIENCE

The second audience we are targeting are
businesses within the printing industry, and
schools/school counselors who will use the
deliverables within this campaign to recruit
new employees or steer undecided students
towards the printing industry as a career.

MEé%ﬁIN&

The ads for this target audience will be displayed
through Facebook. Word of mouth will play a
huge role in expanding brand awareness to
other printing companies as well. The goal is to
demonstrate how this campaign can help grow
their business. We want printers to realize how
vital it is to recruit younger generations to carry
on the knowledge their senior employees have.

29

intiseverywhere.com should double

or our first target audience. A series
Enticing, Engaging, etc." graphics

p and be clickable. There should be an
in the site with information pertaining
pse pages should be labeled with the
ds that correlate with each industry.
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PRINTISEVERYWHERE.org

To be housed on a state-
of-the-art learning
management system
with forthcoming Press
and Bindery Production
Apprenticeship Programs

TRAINING




Support the distribution of PRINT IS
EVERYWHERE through high schools,
higher education, and enterprises,
by donating time or resources, or
through the acquisition of kits.

CONTACT:

STEVE BONOFF
PRINTING INDUSTRY MIDWEST
612.400.6203 | SBONOFF@PIMW.ORG
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