PRINT IS
EVERWHERE

Promoting Careers in Print




PRINT IS EVERYWHERE
campaign is designed
to promote industry
awdareness and career
opportunities in print

Objective:

To tell career-seekers that
print is more than they know

‘PRINTIS.ORG




* PRINT IS
EVERYWHERE

is designhed by
Genl for Genl

* Includes a series of
booklets and
presentation
materials to help
print advocates
effectively tell the
positive stories of
print




Promotes six primary
iIndustry segments

EMOTIO N COMMERCIAIL Commetcial printing encompasses books, magazines, brochuros

greeling cards, posters, album covers, etc Markelers use these
platforms to evoke emation

E N GAG IN G PACKAGING Quality packaging design and print engages those who

interact with #. Packaging includes anything from a gum
pack to a shoe box to makeup kits, and more

ENTICING IAG AND LABEL Labels can be informative, decorative, or both. We use tags

1o determine the value of an tem, and labels to learn about them
The right label has & way of sticking to our memories

EXCITING GRAND FORMAT Grand format printing Includes billboards, car wraps, bullding

wraps, and anything ‘larger than life’ It takes a specialty
kind of printer to pull of projects in this exciting realm

EXPRESSION PROMOTION Promotional ;nn:dm.l\;:m(m and textile printing helps us to our

oxpreas ourselves an basically print graphics on any fabrik
such as T-ahirts, pillows, lags, shoes, hats, and more!

Evo LUTIO NARY INDUSTRIAI Industrial print has revolutionized the industry. Used

mostly in manufacturing, industrial print utilizes 3D
tochnology as wall as cutting edge precision

VOLUNTEER TEAM
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Includes Career Guide fo convey
the what, how, and whys of a
career in print




BROCHURES PACKAGED IN

CUSTOM BOX Campaign includes STICKERS & BANNER
for career advisor offices |
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WITNESS THE SIGNIFICANCE
AROUND YOU
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Print can be produced at such an

immense scale, nearly everyone within

blocks will certainly see it. Wide format

is a type of print that can't be held in
our hands but can engulf our environment,

therefore influencing our actions — sometimes
subtly and sometimes not. It demands a big
space and can energize our senses in a brilliantly
beautiful way. When we compare how small we
are to a product that is larger than life, we can't
help but feel how powerful print really is.
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Have you
ever bought
something because
it looked cool
on the outside?
Designers and
marketers have many strategies
to attract consumers to a brand. Most
of them rely on the buyer's willingness
to judge a product by its cover. But
the attractiveness of a box's design
is just the initial stage of packaging.
Teams of creative engineers work to
ensure its functionality — because a
defective package will almost always
lead to a defective product. That's
why commercial packaging plays
a vital role in the print industry.




Print’s purpose isn't
just for aesthetics, it
forms the fundamental
expectations that we have
in our daily life. We've grown
accustomed to easily finding
information about our products before
we buy them. We find the size for our clothing
with tags, read the ingredients to our food
with labels, and checkout at the register with
barcodes. The practicality of print is profound
because without these essential tools, our world
would slow down to an unbearable pace. The
simplest things we often take for granted, can
actually be lifesavers.




4 When most people think of
print, they think ink on paper.
But the print industry has
; proven that ink has no limits.

Textile printing is the perfect

choice for individuals and organizations
who want to make their message personal and
unigue. Designs can be printed on virtually
any fabric. The boom in the textile printing
industry encourages us to explore the myriad of
possibilities. We all want our voices to be heard,
but textile print allows our voices to be seen.




The
g > |:-r|nt|ng
industry has
come a long way

since the invention of
the Printing Press. Though
newspapers and magazines are still

BREAKING THROUGH
TRAPITIONAL BOUNPAKRIES ' being printed on a large scale, we
know the power of Print doesn't

stop there. In recent decades

we've turned the page to a new

chapter in Print. The industry has
SPRINTIS EVERYWHERE literally jumped off the page and

into the third dimension. Print

will surprise you with what it

can do, how it's developing, and

where it's been hiding all along.




PRINTIS

THE UNPENIABLE FOWER
OF FAFER MNP INK

The Internet created a loudspeaker
for every voice wanting to
be heard. In today's digital
world, social media sites are
saturated with manipulated realities
and unsubstantiated opinions. Subconsciously,
we find printed material more validating and
credible. A million “happy birthday™ messages
on your newsfeed don't hold a candle to one
birthday card in the mail. Print has power.




A RENEWABLE RESFONSE
70 GOING GREEN

intis one of the only ruly sustiinable producds

Think print isn't
green? Think again..
Paper is one of the
only true sustainable
products on the
market. In Morth America,
we grow more trees than we harvest.
Today, there are 20% more trees in the
United States than on the 1% Earth Day
in 1970. In fact, our forests are growing
22,000 tennis courts every day

SUHIN T EVERYWHERE g y : — And the printing indu;‘.tw is on the )
) forefront of global sustainability practices.
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TRAINING

PRINTISEVERYWHERE.org

To be housed on state-
of-the-art learning
management system
with forthcoming Press
and Bindery Production
Apprentice Programs




PRINT IS EVERYWHERE CONTACTS

STEVE BONOFF
PRINTING INDUSTRY MIDWEST
612.400.6203 | SBONOFF@PIMW.ORG

PEGGY DEAL
SCOTTSDALE COMMUNITY COLLEGE
480-423-6386 | PEGGY.DEAL@SCOTISDALECC.EDU
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