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The News is that There Isn’t Any Yet

Postal news is like any other kind — sometimes there’s a lot
to report, other times it’s quiet.

Whether because everyone was busy preparing for last
week’s National Postal Forum or for some other reason, the
usual flow of developments has been less than usual, but
that doesn’t mean there aren’t big issues awaiting resolution
and reporting.

Undecided cases

The Postal Regulatory Commission has yet to rule on the
Postal Service’s proposal, filed last December 20, to elimi-
nate Bound Printed Matter and increase the weight limits for
Marketing Mail. Because that proposal remains unresolved,
the price change filed by the USPS on April 9 includes pro-
posed rates under two scenarios: if elimination of BPM is ap-
proved and if it’s not.

There is no statutory or regulatory deadline by which the
commission must issue a decision on the BPM matter, and
the PRC reflected that when it urged the Postal Service to
submit two versions of its proposed rates.

Meanwhile, there is a clock on the pending price change. In
its official notice acknowledging the filing, the PRC set May 9
as the deadline for filing comments on the USPS proposal.
Under its regulations, the commission has 21 days from the
end of the comment period to issue its decision, so the PRC's
deadline is Friday, May 30.

If the BPM proposal remains undecided at that time, and
barring any legal or mathematical errors in the USPS filing
that could cause a delay, the rates and price structure in the
commission’s decision would reflect the status quo, i.e., with
BPM and Marketing Mail as they are now.

Should the PRC’s eventual decision on the BPM proposal not
be supportive, the prices in the upcoming decision on the
rate case would be unaffected. Conversely, if the PRC ap-
proves the elimination of BPM, the USPS would need to file
for new prices accordingly. (The Postal Service’s “alterna-
tive” prices — reflecting the elimination of BPM — were in-
cluded in the rate charts provided in the April 21 issue of
Mailers Hub News.)
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Leadership

Traditionally, the Postmaster General is the keynote speaker
at the NPF’s opening session on Monday morning. However,
that became problematic when Louis DeJoy was ousted on
March 24, only five weeks before his on-stage presence was
expected at the NPF. However, the NPF leadership adapted
and Acting PMG Doug Tulino was pressed into service to de-
liver the opening remarks, supported by a succession of
other executives.

The underlying issue, of course, is who will be the next PMG.

Despite the intrigue surrounding Deloy’s departure, it had
been anticipated to occur later this year anyway, based on
his February 18 notice to the Governors of the USPS that it
was time for them to start looking for his successor. How far
their plans had advanced in the month before he left is un-
known, but they had reportedly engaged a search firm to
identify and vet candidates. Deloy’s early exit likely kicked
that process into high gear.

The governors have held a flurry of closed-door meeting in
recent weeks, perhaps to interview finalists, as the number
of Sunshine Act notices suggests.

The governors may not have felt the need to produce a new
PMG just to have someone to lead-off the NPF. Nonethe-
less, the buzz at the Forum centered around likely candi-
dates, with industry attendees quite consistently having a fa-
vorite, while fearing a wild card being chosen for political
reasons.

Meanwhile, the Board has posted a notice that it will meet in
closed session on May 8, and hold a public meeting on May 9
to report the financial results and service performance
scores for the second quarter (January-March). Such a two-
day meeting is normal at the end of a quarter.

Whether they’ll announce the new PMG then — or not —is
unknown. There’s no little chimney atop USPS Headquar-
ters, as is installed on the roof of the Sistine Chapel to an-
nounce the election of a new Pope, so there’ll be no white
smoke if a PMG is chosen. We'll have to await the Postal
Service’s press release to learn the news — eventually.
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Worshipping at the Altar of Efficiency — Commentary

Most people who travel for pleasure, but especially those
who travel for business, have developed loyalties over the
years to particular airlines, hotel chains, car rental compa-
nies, etc. Often these loyalties are reinforced by the compa-
nies’ programs — frequent flyer miles and similar points sys-
tems or affinity credit cards — that reward the customer and
deter switching to another provider.

In one case, however, the bond has been because of service.
Southwest Airlines was long known for its idiosyncrasies that
set it apart from other airlines but endeared it to many in the
flying public.

The airline’s “product” was unremarkable: an all-economy
open seating arrangement (no assigned seats), a generally
sequential boarding process (largely based on when the pas-
senger got in queue), and no hot meals or other food service,
extra-legroom seating, or a First-Class cabin. It did offer free
checked bags, however.

The airline was best known for its service, with the crews be-
ing famously unconventional in their humor, and rapid turna-
round times at airports to stay on schedule. Innovation may

not have been its hallmark, but it knew how to do what it did
very well —and had profitable quarters year after year.

Investor

All was well until a private equity firm looked at Southwest
and saw it as an opportunity to make a quick buck. So the
firm bought a chunk of stock — enough to get it influence —
and began a pursuit of seats on the company’s board of di-
rectors and changes to Southwest’s company leadership and
— more significantly — to its operations.

Eventually, arguing that Southwest could generate higher
profits — which is what the investment firm wanted — the air-
line was pressed to comply. The private equity company got
its people on the board and forced out senior company exec-
utives. Soon, the company began to make changes beyond
internal management.

Under pressure to reduce costs, Southwest laid-off thou-
sands of workers —an unprecedented and demoralizing
event. Beyond that, to generate revenue from other than
simply selling seats, it made fundamental changes to its fa-
miliar “product”: it would start assigning seats and rework its
boarding process; cabin layouts would be revised to include
(for a fee) seats with extra legroom; and — most significantly
— it would begin charging for checked bags.

As many airline industry observers have concluded, the in-
vestment firm changed Southwest from an airline that was
quirky and unique, but successful, into one that is like the
other carriers in some ways, but without some of the key
services the other airlines offer. Families that would pay
Southwest’s fare for free checked bags and a no-frill flight
now have no reasons to fly on just another airline that, in
fact, lacks the features of the legacy carriers.

Though the investors got efficiency, cost reduction, and
more revenue in the short term, they discarded the qualities
and service that attracted customers and held their loyalty.
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The USPS

So, readers may ask, what does the story have to do with the
Postal Service? The agency is a statutory monopoly estab-
lished within the executive branch of the federal govern-
ment, not an airline operating in the private sector. All that
is true, but both have common issues with costs and reve-
nue, as well as “efficiency” and service, and where manage-
ment places the emphasis.

Until the arrival of Louis DeJoy, most people would have con-
cluded that the obligations imposed on the USPS are primar-
ily for it to provide service — retail and delivery — and not to
simply generate revenue.

From 1775, when it was established as the Post Office De-
partment, through 1970 when it was rechartered as the
Postal Service, there was little expectation that it would be
profitable. It was a service of the federal government that,
until 1970, contributed to its support. The USPO generated
revenue through postage, and wasn’t indifferent to operat-
ing sensibly, but it focused on service, not making money.
The 1970 Postal Reorganization Act reflected that perspec-
tive in its opening section:
“The United States Postal Service shall be operated as a basic and
fundamental service provided to the people by the Government
of the United States, authorized by the Constitution, created by
Act of Congress, and supported by the people. ...”

The 2006 Postal Accountability and Enhancement Act used a
complicated matrix of nine objectives and fourteen factors to
define what’s expected of the ratesetting process, made
changes to the classes of mail, and redesignated the PRC, but
did not alter the basic purpose of the USPS.

The 2022 Postal Service Reform Act changed how the
agency’s employee health care plans operate, mandated
more studies and reports, but neither diminished the im-
portance of providing service, nor required financial self-suf-
ficiency. Often attributed to DeJoy was language requiring
the USPS to operate an “integrated network” for mail and
packages and to deliver mail six days per week.

As we all learned over the past five years, cost-cutting, reve-
nue generation, and “efficiency” have become dominant,
while service has been continually degraded. Billions have
been raised through price hikes to underwrite development
of the more “efficient” integrated network, so now Priority
Mail and First-Class Mail — despite the rates charged for that
mail — move through the same network, and on the same
trucks, as lower-priced bulk mail and packages.

The essential mandate of the USPS to provide service has
been overshadowed by “efficiency” and the belief that the
agency should — or ever could — be a break-even institution.

Like Southwest, the Postal Service has lost its focus on ser-
vice in favor of cost-cutting, revenue generation, and “effi-
ciency,” all the while trying to convince ratepayers that its
actions are good and beneficial. By worshipping at the altar
of “efficiency,” Southwest and the USPS lost sight of who
they are and what they need to do to be successful: provide
the service that customers want and are willing to pay for.
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OIG Reviews USPS Election Season Performance

During last year’s election season, the Postal Service’s publi-
cists worked hard to tell of the agency’s “extraordinary
measures” to ensure above-average service for ballots and
other election mail. Though there were predictable isolated
glitches, most observers concluded the USPS did well.

However, as the USPS Office of Inspector General found,

there’s still room for improvement, as it explained in its April
21 audit report, Service Performance of Election and Political
Mail During the 2024 General Election. As the OIG explained,

“From September 16 through November 6, 2024, we conducted a
total of 1,022 observations at 68 mail processing facilities and 947
delivery units in all 50 states and the District of Columbia. We fo-
cused our observations and inquiries to evaluate the mail pro-
cessing facilities” and delivery units’ compliance with specific pro-
cesses that are relevant to ensuring proper handling and timely
processing and delivery of Election and Political Mail. ...”

Findings and recommendations

¢ “Finding #1: Election and Political Mail Service Performance Dur-
ing the 2024 General Election. The Postal Service processed and
tracked service performance for 59.4 million pieces of Ballot Mail
from September 1 through November 15, 2024, with an overall
on-time score of 97.3%, well above targets. ... In addition, non-
ballot Election Mail met service standards 97.5% of the time.

“Overall, the Postal Service processed more Ballot Mail compared
to the 2022 mid-term election cycle, and its percentage of all Bal-
lot Mail delivered on time improved. ... The Postal Service pro-
cessed around 34.2 million more ballots sent as Marketing Mail
than First-Class Mail, from September 1 through November 15,
2024. Despite the longer service standard for Marketing Mail bal-
lots, these ballots were processed and delivered at speeds similar
to First-Class Mail. ... The Postal Service’s policy is to prioritize
Election Mail regardless of how much the sender pays or what
class of mail the sender uses. ...

“The Postal Service exceeded service performance goals for most
Political Mail. ... While conducting our field observations, we saw
the Postal Service used extra efforts to deliver late arriving Politi-
cal Mail before the election. ...”

The OIG recommended that management

[1] “... charge First-Class Mail rates for Ballot Mail because service
is comparable to or exceeds First-Class Mail service,” and

[2] “ ... assess options to charge for the premium service provided
for late arriving Political Mail or clarify policy around delivery ex-
pectations for this mail.”

The OIG added that “Management agreed with this finding,
disagreed with recommendation 1, and agreed with recom-
mendation 2.”

¢ “Finding #2: Non-Compliance With Election and Political Mail
Policies and Procedures. The Postal Service did not always com-
ply with Election and Political Mail policies and procedures. Spe-
cifically, management at mail processing facilities did not always
meet the requirements to complete the all clear certifications, au-
dit checklist, and Election and Political Mail Log. Personnel at de-
livery units did not always meet the requirements to complete all
clear certifications and the Election and Political Mail Log. ...
“These issues occurred due to a lack of management oversight
and unclear communication, leaving facility management una-
ware of, or confused by changing requirements. ...”

The OIG recommended that management:
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[3] “... finalize electronic Election and Political Mail reporting
tools, written expectations for their use, and user guides in ad-
vance of the next federal election season,” and

[4] “... use carrier data to prohibit managers from completing the
delivery all clear certification before carriers leave and arrive back
from their delivery duties.”

The OIG stated that management agreed with the finding
and recommendations.

 “Finding #3: Extra Measures and Response During Election Period.
Two major hurricanes swept the Southeastern part of the country
in the weeks leading up to the 2024 general election. ... We con-
ducted observations at eight judgmentally selected MRUs in hurri-
cane-impacted areas. We identified issues at four of the units
where we conducted observations. ... While headquarters manage-
ment followed its hurricane guidance, the issues we identified oc-
curred due to a lack of management oversight and communication.
“The Postal Service implemented extraordinary measures to accel-
erate delivery of ballots about two weeks before the general elec-
tion day. ... We consistently found facility personnel did not have
correct information about extraordinary measures. ... These condi-
tions occurred due to a lack of communication and planning. ...”

The OIG made one recommendation:

[5] “... to develop a plan to identify hub and spoke locations, in-
cluding Regional Transportation Optimization sites, and communi-
cate operational expectations in advance of the extraordinary
measures period.”

The OIG added that management agreed with the finding
and recommendation.

¢ “Finding #4: Ballot Visibility in the Postal Service Network. In
addition to the 59.4 million ballots tracked with service perfor-
mance measurement ... the Postal Service estimates an additional
39.8 million ballots went through the network without tracking.
Mailers are responsible for adding tracking barcodes and other
tools to mailpieces, and the Postal Service has some methods to
incentivize the use of these tools. ...
“In addition to Election Mail without an IMb or handled via local
turnaround, another type of mail that is not included in service
calculations are mailpieces excluded from measurement. Mail
that does not meet mail preparation requirements or comply with
certain business rules, such as missing key scan data, is excluded
from service performance measurement. Nearly a quarter of all
mail-in ballots sent to voters with IMbs were not counted toward
service performance during this election cycle. ...”

The OIG recommended that USPS management

[6] “... consider additional incentives for using serialized Intelli-
gent Mail barcodes and service type identifiers for mail service
providers that mail ballots;

[7] “... create a method for scanning local turnaround ballots at
delivery units;

[8] “... implement specific training for Ballot Mail service providers
tailored to reducing common service performance exclusions,” and

[9] “... set specific exclusion thresholds for Ballot Mail.”
The OIG reported that “Management disagreed with the

finding, agreed with recommendations 6 and 8, and disa-
greed with recommendations 7 and 9.”

As the OIG noted, the USPS has opportunities to improve its
handling of political and election mail, but chronic problems
with training, and simple resistance, impede achievement.
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OIG Issues Latest Review of the 10-Year Plan
On April 29, the USPS Office of Inspector General released

The OIG’s Oversight of the US Postal Service’s Delivering for
America Plan, Volume 2.” The OIG noted that this volume’s
focus was on transportation-related issues.

“Recent cost cutting efforts related to transportation have re-
sulted in measurable impacts. The Postal Service reduced its
transportation costs by $170 million in 2023 and $1.3 billion in

2024. Cost cutting efforts in transportation will continue, as the
Postal Service has a goal of reducing transportation costs by an-

other $600 million in 2025.

“However, as is often the case when cost cutting measures are
pursued, our work has shown that the savings have come with

operational challenges and control weaknesses (see Figure 1). ..."”

FIGURE 1: CHANGES TO THE TRANSPORTATION NETWORK AND RELATED OIG FINDINGS

Local Transportation
Optimization (LTO):

= LTOis a pilot program that
reduces transportation trips
to and from select post
offices, resulting in mail
collected at offices being
delayed for one day.

When compared to the
same period last year, we
found service performance
declined, while overall
transportation expenditures
increased by $7.13 million
for the 15 LTO piloted

Freight Auction (FA):
= FA is a method to

schedule Highway
Contract Routes using
the current market value
suppliers are willing to
accept as payment for
transporting mail.

We found the FA
program could have
been more effectively

planned, standardized,
and executed with
proper internal controls.

We estimated the

Regional Transfer
Hubs (RTH):

= Originally titled *Go
East/Go West,” it aims
to dispatch full trailers
of mail by creating a
consolidation point for
oross-country mail.

= We found increased
mail volume at the
Atlanta RPDC [ RTH,
leading to dock
congestion and
exceeding processing
capabilities.

regions — based on the LTO
implementation period for
each region.

Postal Service incurred = Specifically, 21 percent of

about $198.1 million in 977 drivers with GPS had

questioned costs due to wait, on average, four

to the lack of a proper hours before they were

control environment. checked in to the facility
to unload.

= We also found rural areas
were impacted more than
urban areas.

* “Service. As the Postal Service implements significant changes to
its processing network as part of the DFA plan, it has struggled to
achieve its service performance goals, even when they have been
lowered to account for network changes. We saw nationwide ser-
vice performance for Single Piece First-Class Mail (letters and flats
from individual customers) range from 64% on time to 86% on
time, during the last three quarters. ... “However, the changes be-
ing implemented by the Postal Service to its transportation and
processing networks resulted in slower, and in some cases, dispro-
portionate service. The LTO initiative, which delays the mail from
impacted offices being introduced into the network by one day,
was piloted in 15 regions across the country. LTO resulted in de-
clines in service performance scores for First-Class Mail in those re-
gions, more significantly impacting the rural population. ...”

“Financials. At the end of FY 2024, the Postal Service reported a
controllable loss of $1.8 billion compared to a net loss of $9.5 bil-
lion. While revenue increased by $1.2 billion, operating expenses
also increased by $4.1 billion compared to the prior fiscal year,
which added to overall cumulative losses and liquidity concerns
to sustain operations. ... However, the first quarter of 2025
showed better results, likely driven by volume increases attributa-
ble to the election and peak season. ... As discussed earlier, sav-
ings were largely achieved in transportation. ...”

“Fleet Modernization. The Postal Service has had mixed results
with obtaining vehicles in a timely manner, with some arriving on
time, while others experienced months-long delays due to sup-
plier design, production, and supply chain issues, or inadequate
Postal Service infrastructure preparedness. It acquired over
22,500 new delivery vehicles between March 2023 and June
2024, of which 95% were internal combustion engine (ICE) vehi-
cles, and 5% were battery electric vehicles (BEV).

Mailers Hub News

‘FIGURE 2. USPS VEHICLE ACQUISITIONS, MARCH 2023-JUNE 2024

Quantity c:ln;nt m“m‘s oghal MHMK

Vehicle Type

Acquired Current Plan) Original Plan)
Left-Hand Drrive
Commercial ¢ ¢
Off The Shelf 7,403 6,606 797 (A12%) 6,752 651 (A10%)
(COTS)ICE
Right-Hand
Drive COTS ICE 14,002 14,500 -498 (W 3%) 14,500 -498 (W3k)
Left-Hand Drive 1076 1701 625 (¥37%) 4800 3724 (¥78%
COTS BEV : : (V370 : 724 (V78%)
Right-Hand
Drive Purpose-
built EIEVp.]nd 28 28 0{0%) 3,08 -3023 (¥99%)
ICE - NGDWV*
Total 22,509 22,835 -326 (Y1%) 29,103 -6,594 (¥23%)

¢ “Labor Management. The United States has experienced a chal-
lenging labor market in recent years, making it difficult in some
locations for organizations to hire and retain the employees they
need. ... To stabilize its workforce, the Postal Service converted
pre-career employees to career status and hired fewer seasonal
employees. Additionally, in January 2025, the Postal Service of-
fered certain eligible full-time career employees a voluntary early
retirement incentive to address overstaffing in select facilities. ...

“However, hiring challenges still existed due to both internal and
external factors, such as a lack of qualified applicants and hard-
ships in certain geographic locations. Specifically, the Postal Ser-
vice experienced challenges with hiring and retaining employees
in high cost of living areas, particularly among pre-career employ-
ees. We also found challenges with filling supervisor vacancies at
new RPDCs, such as at the Atlanta RPDC, where 57% of frontline
supervisor positions were vacant for at least four months.

“Further, as the Postal Service works to control labor costs
through its goal of right-sizing workhours to match the volume of
work, we found mail processing workhours exceeded planned
hours by an average of 2% during FYs 2022 through 2024, result-
ing in an additional $175 million in unplanned costs. Our work
highlighted opportunities to further reduce workhours by stabiliz-
ing or increasing productivity from year to year. Finally, for those
employees on the rolls, we found nationwide employee availabil-
ity generally trended downward since COVID, which negatively
impacted the work environment, decreased productivity, and
contributed to mail delays. The lower employee availability was
attributed to supervisors’ unwillingness to take action on employ-
ees who did not regularly attend work or being untrained to ad-
minister leave programs. ...”

The OIG summed its findings:

“The Postal Service released the DFA plans to transform the
agency, with a focus on service excellence and financial stability.
It is required to fulfill its Universal Service mission with best-in-
class processing and delivery, a stable and empowered workforce,
and a fully optimized surface and air transportation network — all
by an organization that is financially self-sustaining.

“While there has been progress, and the Postal Service realized
$1.3 billion in overall transportation savings in FY 2024, the plan-
ning and early implementation of this transformation has resulted
in negative service impacts to communities, and efforts to ad-
dress those impacts are critical to ensuring support for further im-
plementation of the plan. And while the Postal Service experi-
enced a significant loss in FY 2024, Q1 of FY 2025 saw a controlla-
ble income of $968 million and a net income of $144 million. As
the focus on the financial challenges facing the Postal Service is
increasing, continued progress in this area is critical. We will con-
tinue our oversight work to provide transparency, insights, and

actionable solutions to promote a viable Postal Service.”
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Lighter News From the NPF

Registration and vendor participation at this year’s National
Postal Forum was greater than in recent years, and offered
attendees an extensive matrix of sessions, a busy exhibit hall,
and evening receptions on Sunday and Monday evenings.

Outgoing Executive Director Maureen Goodson, incoming Ex-
ecutive Director Karen McCormick, Mary Guthrie, NPF’s Di-
rector of Marketing and Exhibits, and the entire NPF staff

rightly deserve credit for making the event a success at the
sprawling Gaylord Opryland Convention Center in Nashville

have its booth near those of
other subscribing companies
| and supporting partners,
including some who aren’t

aResourtes
WHEN You
Rg

This year, however, Tuesday & y
evening featured NPF’s Got Talent, a project spearheaded by
MTAC Immediate Past Chair Bob Rosser, that showcased the
talents of eighteen individuals and groups from both the
USPS and the industry.
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Among them was “ZIP+5,” from IWCQ’s Pennsylvania facility,
; BT o it ™ [

Dave Lewis from Snailworks,
and Holly Lubart from the
News Media Alliance. /

NPF's Got Talent

ponsored by:

Sp
GitHub &" Microsoft

Among the company-spon-
sored events, arguably the
best was produced by Tri-Win
Print & Mail Services, featuring
local singer-songwriters from Nashville, among them Daniel
Andrews (below, left), D. Vincent Williams (lower right), and
Lindsey Fish (left center), daughter of Tri-Win’s Scott Fish.

After spending four or more days at the Gaylord — and get-
ting lost in its labyrinthine passageways at least once — most
attendees might agree that, though they have tired feet, this
year’s NPF was one of the best.
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Miscellany
Shipping liquor

The latest measure in the perennial effort to allow the USPS
to delivery alcohol is HR 3011, the United States Postal Ser-
vice Shipping Equity Act, filed April 24 by Rep. Dan Newhouse
(WA 4™), with one cosponsor. The bill was referred to the
House Committee on Oversight and Government Reform and
the House Committee on the Judiciary. In general, the bill
would amend the federal criminal statutes to allow the USPS
to deliver alcohol, subject to several conditions to limit deliv-
ery to qualified recipients. Similar measures have been pro-
posed before but none have reached the president for signa-
ture; whether this bill will fare better remains to be seen.

Ybor City damage

Anyone wondering to what the USPS was referring in its April
30 Industry Alert about “recent weather creating facility
damage and closure at the Ybor Parcel Sorting Annex,” in
Tampa (FL) might understand by seeing a report from Bay
News 9, a local cable news outlet. Though the news report
described the building as “a postal service parking facility,” it
did clarify that there were no injuries.

Amazon going rural

As reported May 1 by SupplyChainDive,

“Amazon is investing $4 billion by 2026 to expand its delivery net-
work and accelerate shipping speeds in rural America, Udit
Madan, SVP of the company’s worldwide operations, announced
Wednesday.

“The investment will lead to less populated areas being covered
by more than 200 delivery stations, which prepare packages for
the final leg of shipping. By the end of 2026, the company will
have tripled its rural delivery network’s size, reaching thousands
of locations ranging from Milton, Florida, to North Pole, Alaska.

“‘Once this expansion is complete, our network will be able to
deliver over a billion more packages each year to customers living
in over 13,000 zip codes ..." Madan said.

“Amazon’s investment is coming at a time when other logistics
networks ‘are backing away from serving rural customers because
of cost to serve,” according to Madan. The e-commerce giant
hands off some packages to the US Postal Service and UPS for fi-
nal-mile delivery, but both carriers have explored changes to their
rural delivery operations to increase efficiency and cut costs.

“The Postal Service is consolidating drop-off and pickup processes
at some rural post offices, shifting from a morning and afternoon
transportation route to just one route. As a result, some volume
originating from post offices more than 50 miles away from a re-
gional processing and distribution center will see an additional
day in transit.

“Meanwhile, UPS has reduced the number of days it delivers in
certain rural areas. Through the initiative, UPS consolidates deliv-
eries in some ZIP codes to fill its vehicles more efficiently, adding
an additional day in transit for affected packages in the process.
As of August 2024, the program impacted less than 1% of the
company’s daily deliveries. ...”

Despite its desire to become a major player in the package

business, it appears the Postal Service’s cost-cutting has cost
it an opportunity, and enabled a competitor.

Facility closures

Mailers Hub has learned that some post offices continue to limit acceptance hours, usually curtailing bulk mail entry for
several hours in midday or the afternoon. In order to bring these closures to the attention of senior management, we
ask any readers who’ve encounter such situations to provide us with the relevant details, including the facility name,
closure hours, and the dates when the BMEU was closed. Send the information to news@mailershub.com.

NSA business

According to Postal Regulatory Commission data, the Postal
Service has entered into over 3,700 domestic negotiated ser-
vice agreements since its first was signed in February 2012;
nearly all have been for competitive products — Express Mail,
Priority Mail, or one of several ground package services.

Activity was modest over the first decade. Through the end
of Fiscal 2022 (September 30, 2022), 1,527 domestic and in-
ternational NSAs were added. However, most didn’t last;
964 NSAs were terminated over the period.

The situation changed as Louis Deloy pushed to become a
major package shipper, rivaling UPS and FedEx. FY 2023 NSA
activity more than doubled the prior year, and FY 2024 sign-
ings almost tripled FY 2023, while only 458 were terminated.
Over the five months from September 2024 through January
2025, the USPS put its sales staff in high gear, inking 1,338
new NSAs, a pace that has cooled considerably since. While
recent NSA activity may seem impressive, what it means in
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actual package volume is another matter. Reportedly, much
of the surge over the recent holiday period was agreements
with existing customers, essentially locking up their volume,
likely at lower prices that they were already paying.

Moreover, despite Deloy’s bragging about the agency’s
booming package business, its own data suggests otherwise.
At the end of February 2025, competitive product volume for
the month was down 9.8% compared to the February 2024.
For the fiscal year to date, volume was off 3.4% from where
it was a year earlier and, after price increases, revenue was
only 1.6% higher — not exactly what a would-be major pack-
age shipper should report. UPS and FedEx are seeing less
business as well, but pivoting to retain all they can.

Regardless, as reported above, the common threat is Ama-
zon, the source of huge package volume once sent via all
three carriers but being increasingly insourced. With deep
pockets and a keen business sense, Amazon may be who the
USPS, UPS, and FedEx should worry about, not each other.
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All the Official Stuff

Federal Register

Postal Service

NOTICES

April 22: Sunshine Act Meetings [2], 16890, 16891.
April 23: Sunshine Act Meetings, 17088.

April 24: Sunshine Act Meetings, 17267; Product Change [12]: Prior-
ity Mail Express, Priority Mail, and USPS Ground Advantage Nego-
tiated Service Agreement, 17267; Priority Mail and USPS Ground
Advantage Negotiated Service Agreement [11], 17266, 17266,

17266, 17267, 17267, 17267, 17267, 17268, 17268, 17268, 17268.

April 25: Sunshine Act Meetings [2], 17473-17474, 17474.

April 29: International Product Change: Global Expedited Package
Services-Non-Published Rates, 17839; Sunshine Act Meetings,
17839.

April 30: Sunshine Act Meetings, 17984

May 1: International Product Change [2]: Priority Mail Express In-
ternational, Priority Mail International & First-Class Package Inter-
national Service Agreement, 18714, 18715; Product Change [8]:
Priority Mail Express, Priority Mail, and USPS Ground Advantage
Negotiated Service Agreement, 18713; Priority Mail and USPS
Ground Advantage Negotiated Service Agreement [7]: 18713,
18714, 18714, 18714, 18714, 18715, 18715.

PROPOSED RULES

May 1: New Mailing Standards for Domestic Mailing Services Prod-
ucts, 18730-18758.

FINAL RULES
April 23: Purchasing of Property and Services, 17010-17012.

Postal Requlatory Commission

NOTICES

April 22: New Postal Products, 16889-16890.

April 23: Competitive Postal Products, 17087-17088.
April 24: New Postal Products, 17265-17266.

April 25: New Postal Products [2], 17472-17473, 17473.

April 28: New Postal Products, 17633; Streamlined Negotiated Ser-
vice Agreement Review and New Postal Product, 17634.

April 29: New Postal Products, 17838-17839.
May 1: New Postal Products [2], 18711-18712, 18712-18713.
May 2: New Postal Products, 18874-18875.

DMM Advisory

April 24: International Service Suspension Notice — effective April 25,
2025 [South Sudan].

Postal Bulletin (PB 22675, May 1)

o Effective July 13, DMM 508.7.2.6 is revised to include the new
USPS standard that the postage due on Premium Forwarding Ser-
vice Residential (PFS-Residential) rerouted Parcel Select pieces is
subject to the applicable USPS Ground Advantage — Commercial
price. ... Although this revision will not be published in the DMM
until July 13, 2025, this standard is effective immediately.

Effective July 13, 2025, DMM 608.2 and 703.2 about customs dec-
laration forms on domestic mail are revised to clarify require-
ments for the forms; ensure that standards in the DMM related to
the forms are consistent; and delete redundant references to
each form’s title and Universal Postal Union (UPU) tracking num-
ber. Revisions to the DMM will also include moving and renum-
bering current section 608.2.3, “International Mail,” as 608.2.6,
and renumbering current sections 608.2.4 through 608.2.6 as
608.2.3 through 608.2.5. Additionally, the Postal Service will re-
vise various other DMM sections to update section references re-
lated to 608.2, and is adding in the DMM index a “customs decla-
ration forms” entry that will list the four customs declaration
forms, including each of the form’s PS Form number, PS Form ti-
tle, and UPU form number. This list will also include DMM section
references for each form. ... Although these revisions will not be
published in the DMM until July 13, 2025, the standards are effec-
tive immediately.

o Effective May 1, the IMM Individual Country Listing for China is
revised to increase the value limit of inbound items sent by indi-
viduals to China.

o Effective May 1, the IMM Individual Country Listing for Philippines
is revised to remove from the observation the name Customs
Declaration Envelope CP91. The Postal Service is removing redun-
dant references of “form titles” and “Universal Postal Union
(UPU) form number.”

o Effective May 1, 2025, the Postal Service is revising the IMM Indi-
vidual Country Listing for Suriname to add an observation about
including the addressee’s mobile phone number on the customs
declaration form or address label when mailing items containing
goods to Suriname.

Postal Bulletin announcements of revisions to the DMM, IMM,

PROPOSED RULES Uiy / ,
[None] or other pu.bllcat/ops often contain twg dates: when a rewsgd

’ document is effective, and when a revised standard is effective.
FINAL RULES The effective date of a revised standard is typically earlier than
[None]. when it will appear in a revised publication.
USPS Industry Alerts

April 23, 2025
Reminder: Registration Deadline — Mail Growth Incentives 2025

To participate in the 2025 Mail Growth Incentives, customers must initiate registration no later than May 30, 2025, and both the mail

owner and the Postal Service must agree to the baseline on or before June 30, 2025. To ensure that the registration process is completed
by the deadline, and mail owners can participate and earn postage credits based on their growth over registered postal FY2024 baselines,
we are recommending mail owners allocate up to 30 days to attain baseline concurrence. As a reminder: Registration for the First-Class
Mail and Marketing Mail Growth Incentives is to be done in the Mailing Promotions Portal, accessed through the Business Customer
Gateway. Once registration is initiated, a Service Request (SR) is opened and all communications between registrant and USPS need to
occur within the Service Request. This streamlines communication, allowing easy access across the organization in a centralized location.
Registrants should promptly review the baseline volume and associated CRIDs shown within the registration Service Request — accessible
in the Related Tab. If the volume and CRID information matches the mail owner records, the registrant should click on the “I agree” but-
ton to complete the registration process. If the information does not match, or the mail owner would like to discuss further, they should
click the “I Disagree” button in the SR. Discussions can take time to investigate and review data to reach consensus among all parties.
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Any registrations in discussion and not finalized by June 30 will be ineligible to participate, even if baseline discussions were initiated
prior to May 30 but not agreed to by both the Postal Service and the registrant by June 30. Detailed information including Frequently
Asked Questions, Terms and Conditions, and recorded presentations are available on PostalPro in First Class Mail and Marketing Incen-
tives under “Resources” Link: Mail Incentives | PostalPro.

April 24, 2025

International Service Suspension Notice — Effective April 25, 2025

Effective April 25, 2025, the Postal Service will suspend international mail acceptance to South Sudan until further notice due to unavaila-
ble transportation. Customers are asked to refrain from mailing items addressed to the following countries, until further notice: South
Sudan. This service disruption affects Priority Mail International (PMI), First-Class Mail International (FCMI), First-Class Package Interna-
tional Service (FCPIS), and International Priority Airmail (IPA) items. Unless otherwise noted, service suspensions to a particular country do
not affect delivery of military and diplomatic mail. For already deposited items, Postal Service International Service Center (ISC) employees
will endorse the items as “Mail Service Suspended — Return to Sender” and then place them in the mail stream for return. According to
DMM 604.9.2.3, customers are entitled to a full refund of their postage costs when service to the country of destination is suspended. The
Postal Service is closely monitoring the situation and will continue to update customers until the situation returns to normal. Please visit
our International Service Alerts page for the most up to date information: https://about.usps.com/newsroom/service-alerts/interna-
tional/?utm_source=residential&utm_medium=link&utm_campaign=res_to_intl.

April 28, 2025

Registration is Open: Central - Areas Inspiring Mail (AIM) Meeting

The meeting will feature topics affecting the mailing industry with updates from USPS Operations, and more! Thursday, June 3, 8am-2pm
CT. Harper College, Palatine IL. Feel free to email Sheila Clay at: Sheila.a.clay@usps.gov for all event inquiries. The deadline to register
for this event is May 23, 2025.

April 30, 2025

Southern Area - Florida Division — Ybor Parcel Sorting Annex Facility Damage

Due to recent weather creating facility damage and closure at the Ybor Parcel Sorting Annex located at 4720 Oak Fair Blvd, Tampa, Flor-
ida 33610 (NASS code: 336FZ), customers may experience potential extended delays. An updated alert will be issued when operations
are able to resume as normal. Customers are encouraged to visit our Service Alerts page at Service alerts - Newsroom - About.usps.com
for up-to-date information on service impacts.

April 30, 2025

Mail Spoken Here — April Edition — Industry Engagement & Outreach Newsletter

Please enjoy the latest edition of Mail Spoken Here attached. The newsletter contains informative and important articles on the follow-
ing topics: USPS Reveals 250th Anniversary Logo: “Eagle in Flight” design marks 2025 celebration; Proposed Price Update for July 2025: A
7.4% increase for letters and postcards to sustain reliable service, awaiting approval; Michael Elston Named Labor VP: Oversees labor
relations, supports Delivering for America; Chenise LeDoux Appointed Southern VP: Leads operations in 11 states, 124,000 workers; Lucy
Trout Becomes Acting Board Secretary: Replaces Elston, previously deputy secretary; Reorganized Sales Teams: Unified under Bill Fraine
to boost customer growth; USPS, NRLCA Agree Tentatively: Deal through 2027, awaits union ratification; Honoring American History and
Culture: New Forever stamps celebrate the Revolutionary War’s key battles and vibrant Native American powwows, released April 2025.

Calendar To register for any Mailers Hub webinar, go to MailersHub.com/events ‘
| Mailers Hub webinars are at 1pm ET on Thursdays unless otherwise noted.

May 15 — Mailers Hub Webinar August 28 — Mailers Hub Webinar

June 5 — Mailers Hub Webinar September 18 — Mailers Hub Webinar

June 8-12 — IPMA Conference, Spokane (WA) October 7-8 — MTAC Meeting, USPS Headquarters

July 12-16 — NACUMS Conference, Louisville (KY) October 9 — Mailers Hub Webinar

June 26 — Mailers Hub Webinar October 22-24 — Printing United, Orlando (FL)

July 17 — Mailers Hub Webinar October 30 — Mailers Hub Webinar

July 22-23 — MTAC Meeting, USPS Headquarters November 20 — Mailers Hub Webinar

August 7 — Mailers Hub Webinar December 11 — Mailers Hub Webinar

The services of Brann & Isaacson are now available to provide legal advice to subscribers.
B RAN N I S AAC S O N The firm is the Mailers Hub recommended legal counsel for mail producers on legal issues,
including tax, privacy, consumer protection, intellectual property, vendor contracts, and
employment matters. As part of their subscription, Mailers Hub subscribers get an annual,
consultation (up to one hour) from Brann & Isaacson, and a reduced rate for additional legal assistance. The points of contact at Brann & Isaac-
son are: Martin |. Eisenstein; David Swetnam-Burland; Stacy O. Stitham; Jamie Szal. They can also be reached by phone at (207) 786-3566.

ATTORNEYS AND COUNSELORS AT LAW

Mailers Hub News™ is produced by Mailers Hub LLC and provided to subscribers as part of their subscription.
No part of Mailers Hub News may be reproduced or redistributed without the express consent of Mailers Hub LLC.
For subscription or other information contact Mailers Hub LLC at info@MailersHub.com.
Copyright © 2016-2025 Mailers Hub LLC. All rights reserved.
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USPS PROPOSED RULE — New Mailing Standards for Domestic Mailing Services Products
POSTAL SERVICE
39 CFR Part 111
New Mailing Standards for Domestic Mailing Services Products
AGENCY: Postal Service.
ACTION: Proposed rule.

SUMMARY: On April 9, 2025, the Postal Service (USPS) filed a notice of mailing services price adjustments with the Postal Regulatory
Commission (PRC), effective July 13, 2025. This proposed rule contains the revisions to Mailing Standards of the United States Postal
Service, Domestic Mail Manual (DMM) that we would adopt to implement the changes coincident with the price adjustments.
DATES: Submit comments on or before June 2, 2025.

ADDRESSES: Mail or deliver written comments to the Director, Product Classification, US Postal Service, 475 L’Enfant Plaza SW, Room
4446, Washington, DC 20260-5015. If sending comments by email, include the name and address of the commenter and send to PCFed-
eralRegister@usps.gov, with a subject line of “July 2025 Domestic Mailing Services Proposal.” Faxed comments are not accepted. All
submitted comments and attachments are part of the public record and subject to disclosure. Do not enclose any material in your com-
ments that you consider to be confidential or inappropriate for public disclosure. You may inspect and photocopy all written comments,
by appointment only, at USPS Headquarters Library, 475 L’Enfant Plaza SW, 11t Floor North, Washington, DC 20260. These records are
available for review on Monday through Friday, 9am-4pm, by calling 202-268-2906.

FOR FURTHER INFORMATION CONTACT: Steven Mills at (202) 268-7433 or Doriane Harley at (202) 268-2537.

SUPPLEMENTARY INFORMATION: Proposed prices will be available under Docket No. R2025-1 on the Postal Regulatory Commission’s
website at www.prc.gov.
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USPS PROPOSED RULE — New Mailing Standards for Domestic Mailing Services Products

The Postal Service’s proposed rule includes: changes to prices, mail classification updates, product simplification efforts, and revisions to
the DMM.

SCF Pallet Discount for First Class Mail

Currently, the Postal Service offers SCF pallet discounts for USPS Marketing Mail. The Postal Service is proposing to extend this discount
to First-Class card, letter, and flat-shaped mail on Sectional Center Facilities (SCF) or finer pallets. The discount will be a containerization
discount for SCF, 5-Digit and/or 3-Digit Scheme pallets for First-Class Mail.

Elimination of Bundling in First-Class Mail Flat Trays

Currently, First-Class Mail flats can be entered with mixed priced bundles in flat trays which requires additional sortation of discounted
mail once in processing. The Postal Service is proposing to eliminate the bundling requirement for First Class Mail flats in flat tubs. Cus-
tomers would continue to prepare each tub with mail sorted to the 5-digit, 3-digit, and scheme price levels without having to bundle the
mail. This change would eliminate the additional processes required to sort and open bundles.

Elimination of Marketing Mail Commercial & Nonprofit Automation Basic CR Letters

Currently, automation Basic Carrier Route letters are priced higher than 5-Digit letters. The Postal Service is proposing the elimination

of this rate category as it offers no cost savings for the Postal Service beyond 5-Digit presort and incurs additional costs to process and

deliver.

Elimination of Bound Printed Matter and Adjustment of USPS Marketing Mail Rate Structure

On December 20, 2024, the Postal Service filed Docket No. MC2025-948, Request to Remove Bound Printed Matter from the Market-Dom-

inant Product List, and MC2025-958, Updates to the Maximum Weight Limit for Marketing Mail. With the filing of Docket No. R2025-1,

the Postal Service is proposing alternate rates that would take effect if the elimination of Bound Printed Matter flats and parcels and the

increase in the maximum weights for USPS Marketing Mail flats is approved. The details of the proposed rate structure include:

* Anincrease to the maximum weight limit for USPS Marketing Mail flat-shaped pieces to 20 ounces (24 ounces for carrier route flats).

¢ Addition of a nonpresorted rate category for USPS Marketing Mail regular and nonprofit flats.

¢ Introduction of a sub-category of USPS Marketing Mail Parcels named Heavy Printed Matter (HPM) for heavy advertising materials like
catalogs that weigh up to 15 pounds. Heavy Printed Matter would include rates for regular and nonprofit presorted, carrier route, and
nonpresorted parcels.

* A 5-Digit/Direct Delivery Sort Container discount for Carrier Route Heavy Printed Matter, and SCF Pallet Discounts for Presorted and
Carrier Route Heavy Printed Matter.

Elimination of Media and Library Mail Presort Prices

Currently, Media and Library Mail presort price options are underutilized product offerings. The Postal Service is proposing the elimina-
tion of presort options in an effort to simplify the product. As proposed, the 5-digit and Basic rate options would be eliminated and
single-piece would remain as the available rate category.

Nonprofit Machinable and Nonprofit Irreqular Priced Parcels Dimensions

The Postal Service recently revised DMM 201.8.4.2 (PB 22648 4/18/24) to add Nonprofit Machinable Parcels and Nonprofit Irregular
Parcels dimensions for consistency with the Mail Classification Schedule. The Postal Service is updating the dimensions of 108 inches in
length and girth for consistency with the pricing of the product, machinable parcels. The Postal Service will revise the dimensions to be
22 inches in length, 18 inches in width, and 15 inches in height.

Combine Plus One and Detached Marketing Labels (DML) Products

Currently, Plus One and Detached Marketing Labels are two separate products in Marketing Mail. Detached Marketing Labels (DML) are
cards sent with flats that are used for the address which allows the mailpiece to be used for advertising messaging. The Plus One is a
separate card allowed to be mailed with a USPS Marketing Mail saturation letter mailpiece. The Postal Service is proposing to merge
these two products into one Plus One product which will allow usage with either marriage mail saturation letters or saturations flats.

Eliminate DNDC Entry Discount for USPS Marketing Mail, Periodicals, and Bound Printed Matter

Currently, the Postal Service offers mailers a DNDC entry discount for certain mail classes when the destination addresses of the pre-
pared mail within the container encompasses zip codes served by a specific NDC. Applicable mail classes include USPS Marketing Mail,
Periodicals and Bound Printed Matter. As part of the Delivering for America (DFA) plan, the Postal Service is transforming its processing
and transportation network to be more efficient, reliable, logical and cost-effective. One of the key elements of the network transfor-
mation is the elimination of NDCs and the associated NDC transportation network. As part of this transformation, NDC entry of mail will
be eliminated along with elimination of the DNDC entry discount.

Alaska Bypass Nomenclature Update

Alaska Bypass is no longer priced by zone therefore, the Postal Service is removing all references to zone pricing.

2026 Promotions

The Postal Service has been incenting mailers to integrate mobile technology and use innovative print techniques in commercial mail
since 2012. These promotions have become an integral way for industry to try new things and innovate their mail campaigns. A 2026
Promotions Calendar is planned with opportunities for mailers to receive a postage discount by applying treatments or integrating tech-
nology in their mail campaigns. In addition to the slated 2026 promotions, the Postal Service is introducing a new promotion incentive
“Catalog Insights” which will provide a 10 percent discount for mailers who mail qualifying catalogs, which must be at least twelve
pages, bound, and include a list of products or services offered and allow an order to be placed. Qualifying USPS Marketing Mail Letters,
Flats, and Parcels will be eligible for the discount, which will run from October 1, 2025 through June 30, 2026. At the same time, the
Postal Service is setting the existing Catalog Incentive to $0 so that both catalog discounts are not available at the same time.
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USPS PROPOSED RULE — New Mailing Standards for Domestic Mailing Services Products

Mail Growth Incentives Continuation in Calendar Year 2026

For calendar year 2024, the Postal Service introduced two new incentives designed to promote the growth of First-Class Mail (the “First-

Class Mail Growth Incentive”) and USPS Marketing Mail (the “Marketing Mail Growth Incentive”). The Postal Service is proposing to

continue both incentives for calendar year 2026 and beyond.

Marriage Mail Incentive Extension to High Density Plus Letters and Flats

Currently, the Postal Service offers marriage mailers an incentive price on Saturation USPS Marketing Mail letters and flats (including

EDDM-Commercial) that weigh 2 ounces or less, if they meet certain requirements. The Postal Service is proposing to extend this incen-

tive price to include High Density Plus USPS Marketing Mail letters and flats that meet the incentive requirements. Among the require-

ments to be eligible to claim the incentive price is that qualifying Marriage Mail pieces must include at least 4 advertisers and must be

mailed at minimum 10 times every 12 months (by the mail owner, starting with the month of first claiming the incentive price). Infor-

mation on the requirements to claim the Marriage Mail Incentive price will be posted on PostalPro at postalpro.usps.com.

These proposed revisions will provide consistency within postal products and add value for customers.

List of Subjects in 39 CFR Part 111

Administrative practice and procedure, Postal Service.

Although exempt from the notice and comment requirements of the Administrative Procedure Act (5 USC 553(b), (c)) regarding pro-

posed rulemaking by 39 USC 410(a), the Postal Service invites public comments on the following proposed revisions to Mailing Stand-

ards of the United States Postal Service, Domestic Mail Manual (DMM), incorporated by reference in the Code of Federal Regulations.

See 39 CFR 111.1. We will publish an appropriate amendment to 39 CFR part 111 to reflect these changes. Accordingly, 39 CFR part 111

is proposed to be amended as follows:

PART 111 — [AMENDED]

1. The authority citation for 39 CFR part 111 continues to read as follows: Authority: 5 USC 552(a); 13 USC 301-307; 18 USC 1692-1737;
39 USC 101, 401, 403, 404, 414, 416, 3001-3011, 3201-3219, 3403-3406, 3621, 3622, 3626, 3632, 3633, and 5001.

2. Revise the Mailing Standards of the United States Postal Service, Domestic Mail Manual (DMM) as follows:

Mailing Standards of the United States Postal Service, Domestic Mail Manual (DMM)

% %k %k %k %k

200 Commercial Letters, Cards, Flats, and Parcels
201 Physical Standards

% %k %k %k %k

4.0 Physical Standards for Flats

* %k %k k ok

4.7 Ineligible Flat-Size Pieces

Flat-size mailpieces that do not meet the eligibility standards in 4.3 through 4.6 must pay the applicable prices as follows: * * *
[Delete 4.7(a4) in its entirety:]

* %k %k k ok

Exhibit 4.7b  Pricing for Flats Exceeding Maximum Deflection

(see 4.6)

% %k %k %k 3k

USPS MARKETING MAIL

Eligibility as presented

Eligibility with failed deflection

* %k k ¥ ok

[Revise the entries beginning with “Nonautomation flat ..." to read as follows:]
Nonautomation flat (all sort levels with no entry discount)

Nonautomation MADC or None flat

Nonautomation flat (all sort levels entered at DSCF)

Nonautomation MADC flat

[Add an entry at the end of the “USPS Marketing Mail” section to read as follows:]
Nonbarcoded nonpresorted flat

Price as claimed, if otherwise eligible

% %k %k %k 3k

[Delete the section titled “Bound Printed Matter” in its entirety:]

% % k k ¥

5.0 Physical Standards for Nonautomation Flats

% %k %k %k ok

5.2 USPS Marketing Mail

5.2.1 Basic Physical Standards

These additional standards apply to USPS Marketing Mail flat-size pieces:
[Revise item 5.2.1(a) to read as follows:]

a. Each piece must weigh no more than 20 ounces (24 ounces for carrier route flats).
% %k %k %k ok
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USPS PROPOSED RULE — New Mailing Standards for Domestic Mailing Services Products

[Delete 5.3 in its entirety; renumber 5.4 and 5.5 as 5.3 and 5.4 respectively:]
% % k k %

6.0 Physical Standards for Automation Flats

* %k k ¥ ok

6.2 Additional Criteria for Automation Flats

6.2.1  Shape and Size

[Revise the second sentence of the introductory paragraph of 6.2.1 to read as follows:] * * * The following minimum and maximum di-
mensions apply to First-Class Mail, USPS Marketing Mail, and Periodicals (except under 207.26.0) pieces: * * *
6.2.2 Maximum Weight

Maximum weight limits are as follows: * * *

[Revise items 6.2.2(c) to read as follows:]

c. For USPS Marketing Mail, 20 ounces (USPS Marketing Mail Carrier Route, 24 ounces).

[Delete item 6.2.2.(d) in its entirety:]

% %k %k %k 3k

8.0 Additional Physical Standards by Class of Mail

% % k k ¥

8.4 USPS Marketing Mail Parcels

% %k %k %k 3k

8.4.2 Size

USPS Marketing Mail parcel dimensions and characteristics must be as follows: * * *

% %k %k k% k

[Revise the introductory text of item b to read as follows:]

b. Nonprofit Machinable priced parcel and Nonprofit Nonstandard priced parcel dimensions are as follows:
[Revise the text of items b1 and b2 to read as follows:]

1. A Nonprofit Machinable priced parcel and Nonprofit Nonstandard priced parcel must be large enough to hold the required deliv-
ery address, return address, mailing labels, postage, barcode, endorsements, and other mail markings on the address side of the
parcel.

2. A Nonprofit Machinable priced parcel and Nonprofit Nonstandard priced parcel must not exceed 22 inches in length, 18 inches in
width, or 15 inches in height.

* %k %k k %

[Add an item (d) to read as follows:]

d. Heavy Printed Matter parcels may not weigh more than 15 pounds.
* %k %k k %

[Delete 8.6 in its entirety:]
% %k %k %k 3k

202 Elements on the Face of a Mailpiece
* %k %k k ok

2.0 Address Placement

% %k %k %k 3k

2.2 Flats

2.2.1  Basic Standards

[Revise the first sentence of 2.2.1 to read as follows:] On all Periodicals and USPS Marketing Mail flats mailed at presorted, automation,
or carrier route prices, mailers must place the delivery address at least 1/8 inch from any edge of the mailpiece. * * *

2.2.2  Address Placement on Enveloped or Polywrapped Pieces

[Revise the introductory paragraph of 2.2.2 to read as follows:] The following standards apply to enveloped, polywrapped, or card-type
Periodicals (including shrinkwrapped Firm bundles) and USPS Marketing Mail flat-size pieces mailed at presorted, automation, or carrier
route prices (for examples, see Customer Support Ruling PS-352.): * * *

% %k %k %k 3k

2.2.3  Address Placement on Bound or Folded Pieces

[Revise the introductory paragraph of 2.2.3 to read as follows:] The following standards apply to bound or folded (see 2.2.2 for all card-
type pieces), Periodicals and USPS Marketing Mail flat-size pieces mailed at presorted, automation, or carrier route prices not in enve-
lopes or polywrap (for examples, see Customer Support Ruling PS-352.): * * *

% %k %k %k 3k

2.2.4 Type Size and Line Spacing

[Revise the first sentence of the introductory paragraph of 2.2.4 to read as follows:] On all First-Class Mail, Periodicals, and USPS Market-
ing Mail flat-size pieces mailed at presorted, automation, or carrier route prices, mailers must print the delivery address using at least 8-
point type (each character must be at least 0.080 inch high). * * *

* %k %k ¥ ok

3.0 Placement and Content of Mail Markings
% % k k %

3.5 First-Class Mail and USPS Marketing Mail Markings
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USPS PROPOSED RULE — New Mailing Standards for Domestic Mailing Services Products

3.5.1 Types of Markings
Mailpieces must be marked under the corresponding standards to show the class of service and/or price paid: * * *
[Add an item a(6) and a(7) to read as follows:]
6. “Heavy Printed Matter” or “HPM”
7. “Nonprofit Heavy Printed Matter” or “Nonprofit HPM”
* %k %k %k ok
[Add an item (e) to read as follows:]
e. For Heavy Printed Matter carrier route price mail, the additional required marking is “Carrier Route Presort” (or “CAR-RT SORT”).
%k %k %k %k ok
[Revise the heading of 3.7 to read as follows:]
3.7 Parcel Select, Media Mail, and Library Mail Markings
3.7.1  Basic Markings
[Revise the first sentence of 3.7.1 to read as follows:] The basic required marking (i.e., “Parcel Select”, “USPS Connect Local”, “Media
Mail”, “Library Mail”) must be printed on each piece claimed at the respective price. * * *
* %k %k %k %k

[Delete 3.7.4 through 3.7.6 in its entirety:]

% % k k ¥

203 Basic Postage Statement, Documentation, and Preparation Standards

* %k %k %k %k

[Revise the title of 3.0 to read as follows:]

3.0 Standardized Documentation for First-Class Mail, Periodicals, and USPS Marketing Mail

3.1 Basic Standards

[Revise the first sentence of 3.1 to read as follows:] For First-Class Mail, Periodicals, and USPS Marketing Mail documentation to support
mail volume and preparation must be produced by standardized documentation according to this section. * * *

3.2 Format and Content

[Revise the introductory paragraph of 3.2 to read as follows:] For First-Class Mail, Periodicals, and USPS Marketing Mail standardized
documentation includes: * * *

d. For bundles on pallets, list these required elements: * * *

[Revise the second sentence of item (d4) to read as follows:]

4, * * * Document sectional center facility/local processing center (SCF/LPC) or area distribution center/regional processing and dis-
tribution center (ADC) pallets created as a result of bundle reallocation under 705.8.11, 705.8.12, or 705.8.13 by designating the
protected pallet with an identifier of “PSCF” (for an SCF/LPC pallet) or “PADC” (for an ADC pallet). * * *

% %k %k %k 3k

3.3 Price Level Column Headings

* %k %k k ok

b. Presorted First-Class Mail, barcoded and nonbarcoded Periodicals flats, nonbarcoded Periodicals letters, and machinable, nonmachin-
able and nonstandard USPS Marketing Mail:

PRICE ABBREVIATION

% %k %k %k %k

[Revise the entry beginning with “Mixed NDC” to read as follows:] Mixed [USPS Marketing Mail Nonprofit machinable priced parcels and

Marketing Parcels 3.5 ounces and over] MXD

% %k %k %k 3k

3.4 Sortation Level

The sortation level (or corresponding abbreviation) is used for the bundle, tray, sack, or pallet levels required under 3.2 and shown below:

SORTATION LEVEL ABBREVIATION

% %k %k %k 3k

[Revise the entry beginning with “5-Digit Scheme [pallets ...” to read as follows:] 5-Digit Scheme [pallets, Periodicals flats and irregular

parcels, USPS Marketing Mail flats]

* %k k ¥ ok

[Revise the entry beginning with “SCF [flat trays ...” to read as follows:] SCF [flat trays and pallets (Periodicals flats and USPS Marketing

Mail); sacks and pallets (nonstandard parcels)]

* %k k ¥ ok

[Delete the entry “NDC” in its entirety”; delete the entry “ASF” in its entirety”; delete the entry beginning with “NDC pallets ...” in its en-

tirety; and revise the entry beginning with “Mixed NDC ...” to read as follows:]

Mixed [working] MXD

% % k k %

3.7 Bundle and Container Reports for Outside-County Periodicals Mail
% % k k %

3.7.2  Outside-County Container Report

The container report must contain, at a minimum, the following elements:
¥ %k %k %k ¥
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d. Container entry level (origin, destination delivery unit/sorting and delivery center [DDU/S&DC], destination sectional center facil-
ity/local processing center [DSCF/LPC] (letters/flats), destination sectional center facility/regional processing and distribution center
[DSCF/RPDC] (parcels), or destination area distribution center/regional processing and distribution center [DADC].

* %k k ¥ ok

4.0 Bundles

%k %k %k %k ok

4.10 Additional Standards for Unsacked/Untrayed Bundles Entered at DDU/S&DC Facilities

[Revise the introductory paragraph of 4.10 to read as follows:] Mailers may enter unsacked, untrayed, or nonpalletized bundles of car-

rier-route, Periodicals, USPS Marketing Mail flats, and USPS Marketing Mail Heavy Printed Matter at destination delivery units

(DDUs)/sorting and distribution centers (DS&DCs) if all the following conditions are met: * * *

[Revise item (b) to read as follows:]

b. Mailers must enter bundles at DDUs/SDCs according to the appropriate deposit and entry standards (e.g., 207.23.4.2 for Periodicals,
246 for USPS Marketing Mail flats and Heavy Printed Matter).

* %k %k k ok

4.13 Labeling Bundles

[Revise the third sentence of the introductory paragraph of 4.13 to read as follows:] * * * On flat-size mail or Heavy Printed Matter, place

the label anywhere on the address side of the top piece in the bundle. Bundle labels must not be obscured by banding or shrinkwrap. * * *

* %k %k k ok

4.14 Identifying Carrier Route Information

[Revise the last sentence of 4.14 to read as follows:] * * * These standards apply to Carrier Route Periodicals, Enhanced Carrier Route

USPS Marketing Mail, and Carrier Route Heavy Printed Matter mailings.

% % k k ¥

5.0 Letter and Flat Trays

* %k %k %k %k

5.7 Preparation for First-Class Mail Flats in EMM Letter Trays

Mailers may prepare First-Class Mail flat-size pieces in EMM letter trays instead of flat trays if the following standards are met: * * *
[Revise item (c) to read as follows:]

c. All mail must be prepared under 235.8.0, and must not be prepared in bundles, except pieces in less-than-full trays must be bundled.
% %k %k %k %k

7.0 Optional Endorsement Lines (OELs)

% % k k k¥

Exhibit 7.1.1 OEL Formats

% % k ¥ %

Sortation Level OEL Example

[Revise the line item titled “Firm-BPM machinable parcels” to read as follows:]
Firm — HPM

% % k k k¥

[Revise the line item titled “Carrier Route--Bound Printed Matter” to read as follows:]
Carrier Route--Heavy Printed Matter

% % k k %

7.2 OEL Format

% %k %k %k 3k

Exhibit 7.2.5 OEL Labeling Lists

PROCESSING CATEGORY AND PRESORT TYPE

ADC/AADC

MIXED ADC/MIXED AADC

k %k %k k k

[Revise the section titled “Bound Printed Matter” to read as follows:]
Heavy Printed Matter !

Nonstandard parcels LO04 LO09

[Delete sections titled “Media Mail” and “Library Mail” in its entirety]

% % k k ¥

[Delete footnote (2) in its entirety:]
% %k %k %k ok

204 Barcode Standards

% % k k %

3.0 Standards for Barcoded Tray Labels, Sack Labels, and Container Labels
% %k %k %k ok
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3.1.2  Container Labels

[Revise item 3.1.2(a) to read as follows:]

a. Intelligent Mail container labels are not required for small mailings of USPS Marketing Mail and Periodicals letters and flats when
entered at a BMEU, if the mailing is less than 500 pounds of bundles or sacks, and fewer than 72 linear feet of trays.

* %k k ¥ k

3.2 Specifications for Barcoded Tray and Sack Labels
%k %k %k %k ok

Exhibit 3.2.1 Required Barcoded Tray and Sack Labels
PRICE OR TYPE PROCESSING CATEGORY

First-Class Mail First-Class Mail

%k %k %k %k ok

[Delete the entry beginning with “Cobundled ...” in its entirety:]
%k %k k ¥ Xk

[Delete the “Bound Printed Matter” section in its entirety:]
* %k %k k ok

Exhibit 3.2.4 3-Digit Content Identifier Numbers

CLASS AND MAILING | CIN | HUMAN-READABLE CONTENT LINE
* %k k ¥ %k
First-Class Mail
* %k k ¥ %k
[Delete the section titled “FCM Flats — Co-trayed Automation and Presorted” in its entirety:]
* %k k ¥ %k

USPS MARKETING MAIL

ECR Letters — Barcoded

[Delete item beginning with “basic price ...” in its entirety]
* %k k ¥ %k

[Revise the section “PACKAGE SERVICES” to read as follows:]

HEAVY PRINTED MATTER

Carrier Route HPM — Nonstandard Parcels

carrier route sacks 697 |STD NONSTD CR \1\
5-digit carrier routes sacks 698 |STD NONSTD CR-RTS
5-digit scheme car. rt. sacks 698 [STD NONSTD CR-RTS SCH
Presorted HPM — Nonstandard Parcels

5-digit sacks 690 [STD NONSTD 5D
5-digit scheme sacks 690 |STD NONSTD 5D SCH
3-digit sacks 691 [STD NONSTD 3D

SCF sacks 696 [STD NONSTD SCF
ADC sacks 692 [STD NONSTD ADC
mixed ADC sacks 694 [STD NONSTD WKG
Carrier Route HPM — Machinable Parcels

carrier route sacks 687 [STD MACH CR \1\
Presorted HPM — Machinable Parcels

5-digit sacks 680 [STD MACH 5D
5-digit scheme sacks 680 [STD MACH 5D SCH
mixed sacks 684 |STD MACH WKG

* %k k ¥ ok
207 Periodicals

% %k %k %k 3k

3.0 Physical Characteristics and Content Eligibility

% % k k %

33 Permissible Mailpiece Components

% % k k %

3.3.3  Enclosures at First-Class Mail or USPS Marketing Mail Prices

Material paid at First-Class Mail or USPS Marketing Mail prices may be enclosed in a Periodicals mailpiece subject to these conditions:
[Revise item (a) to read as follows:]

a. The total weight of all enclosed USPS Marketing Mail material must not exceed 20 ounces.
* %k k ¥ ok

5.0 Applying for Periodicals Authorization
% % k k %

5.2 Mailing While Application Pending

% % k k %

5.2.2  Pending Periodicals Prices

A publisher or news agent may not mail at Periodicals prices before the PCSC approves the application for Periodicals mailing privileges.
Postage may be paid until final action is taken on the application as follows: * * *
[Revise item (b) to read as follows:]
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b. For a refund after the application is approved, at USPS Marketing Mail and Parcel Select prices or at single-piece Priority Mail, First-
Class Mail, and USPS Ground Advantage--Retail prices under the exception in 5.3.6e.

% % k k %

Exhibit 5.2.3 Pending Periodicals Postage

[Delete the entries beginning with “Bound Printed Matter ...” in its' entirety:]

% % k k %

14.0 Barcoded (Automation) Eligibility

* %k k ¥ ok

14.2 Eligibility Standards for Full-Service Automation Periodicals

All pieces entered under the full-service automation option must:

%k %k %k %k ok

[Revise item (c) to read as follows:]

c. Be scheduled for an appointment through the Facility Access and Shipment Tracking (FAST) system when deposited as a DADC or
DSCF drop shipment.

% % k k k¥

29.0 Destination Entry
% % k ¥ %

[Delete 29.2 in its entirety; renumber 29.3 through 29.5 as 29.2 through 29.4, respectively:]

% % k k k¥

230 Commercial Mail First-Class Mail

* %k %k %k %k

233 Prices and Eligibility

[Revise the title of 233.4.0 to read as follows:]

4.0 Additional Eligibility Standards for Nonautomation First-Class Mail
* %k %k %k %k

4.3 Price Application — Nonautomation Machinable--Letters

* %k %k k ok

[Add a new 4.3.2 to read as follows; renumber the current 4.3.2 as 4.3.3:]

4.3.2  AADC First Class Mail Letter-Shaped Pieces SCF-Pallet Discount Eligibility

The SCF-pallet discount applies to AADC-eligible First Class Mail letter-shaped pieces that are palletized under 705.8.10.1d.

[Newly renumbered 4.3.3]

4.3.3 Mixed AADC Price

The mixed AADC price applies to qualifying letter-size machinable pieces that the mailer prepares in mixed AADC trays, except for pieces
placed in mixed AADC trays in lieu of overflow AADC trays (see 235.5.2.2).

% % k k k¥

4.5 Nonautomation Nonmachinable Price Application--Letters

% %k %k %k %k

[Add a new 4.5.2 to read as follows; renumber the current 4.5.2 as 4.5.3:]

4.5.2  5-Digit First Class Mail Letter-Shaped Pieces SCF-Pallet Discount Eligibility

The SCF-pallet discount applies to 5-digit-eligible First-Class Mail letter-shaped pieces that are palletized under 705.8.10.1a.

[Newly renumbered 4.5.3:]

4.5.3  3-Digit Price

The 3-digit price applies to letter-size mail in quantities of 150 or more pieces for a 3-digit ZIP Code prepared in 3-digit trays (overflow
pieces in MADC trays and 10 or more pieces bundled in 3-digit origin/entry trays).

[Add a new 4.5.4 to read as follows; renumber the current 4.5.4 as 4.5.5:]

4.5.4  3-Digit First Class Mail Letter-Shaped Pieces SCF-Pallet Discount Eligibility

The SCF pallet discount applies to 3-digit-eligible First-Class Mail letter-shaped pieces that are palletized under 705.8.10.1b, 705.8.10.1c
or 705.8.10.1e.

[Newly renumbered 4.5.5:]

45,5 Mixed ADC Price

The mixed ADC price applies to letter-size pieces that are subject to nonmachinable prices and prepared in mixed ADC trays.

[Add a new 4.6 to read as follows:]

4.6 Price Application — Nonautomation Cards and Flats—Presorted

Nonautomation cards and flats are subject to presorted and single-piece prices only.

[Add a new 4.6.1 to read as follows:]

4.6.1 Presorted First-Class Mail Cards and Flat-Shaped Pieces SCF Pallet Discount Eligibility

The SCF pallet discount applies to presorted eligible First-Class Mail cards and flat-shaped pieces that are palletized under 705.8.10.1a to
705.8.10.1e.

* %k %k ¥ ok

5.0 Additional Eligibility Standards for Automation First-Class Mail

5.1 Basic Standards for Automation First-Class Mail

All pieces in a First-Class Mail automation mailing must: * * *
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[Revise item (f) to read as follows:]

f. Be marked, sorted, and documented as specified in 235.6.0, for letters and cards, or 235.8.0 for flats.
* %k %k %k ¥

5.4 Price Application--Automation Cards and Letters
%k %k %k %k ok

[Add new entries 5.4.1 and 5.4.2 to read as follows:]

5.4.1  5-Digit First Class Mail Cards and Letter-Shaped Pieces SCF-Pallet Discount Eligibility

The SCF-pallet discount applies to 5-digit-eligible First-Class Mail cards and letter-shaped pieces that are palletized under 705.8.10.1a.

5.4.2  AADC First Class Mail Cards and Letter-Shaped Pieces SCF-Pallet Discount Eligibility

The SCF-pallet discount applies to AADC-eligible First Class Mail cards and letter-shaped pieces that are palletized under 705.8.10.1b to

705.8.10.1d.

[Delete 5.5 in its entirety; renumber 5.6 and 5.7 as 5.5 and 5.6 respectively; and revise newly renumbered 5.5 to read as follows:]

5.5 Price Application - Flats

Automation prices apply to each piece that is sorted under 235.8.6, into the corresponding qualifying groups:

a. Groups of 50 or more pieces in 5-digit trays qualify for the 5-digit price. Preparation to qualify for the 5-digit price is optional and
need not be done for all 5-digit destinations.

b. Groups of 50 or more pieces in 3-digit trays qualify for the 3-digit price.

c. Groups of fewer than 50 pieces in origin 3-digit trays and all pieces in ADC trays qualify for the ADC price.

d. All pieces in mixed ADC trays qualify for the mixed ADC price.

[Add new entries 5.5.1 through 5.5.3 to read as follows:]

5.5.1  5-Digit First-Class Mail Flat-Shaped Pieces SCF-Pallet Discount Eligibility

The SCF-pallet discount applies to 5-digit-eligible First-Class Mail flat-shaped pieces that are palletized under 705.8.10.1a.

5.5.2  3-Digit First-Class Mail Flat-Shaped Pieces SCF-Pallet Discount Eligibility

The SCF-pallet discount applies to 3-digit-eligible First Class Mail flat-shaped pieces that are palletized under 705.8.10.1b, 705.8.10.1c

and 705.8.10.1e.

5.5.3  ADC First-Class Mail Flat-Shaped Pieces SCF-Pallet Discount Eligibility

The SCF-pallet discount applies to ADC-eligible First-Class Mail flat-shaped pieces that are palletized under 705.8.10.1b, 705.8.10.1c, and
705.8.10.1e.

% % k k k¥

235 Mail Preparation
% % k ¥ %

1.0 General Definition of Terms

* %k %k k ok

1.2 Definition of Mailings

Mailings are defined as: * * *

[Revise the introductory paragraph of 1.2(b) to read as follows:]

b. The types of First-Class Mail listed below must not be part of the same mailing despite being in the same processing category: * * *
* %k %k k ok

14 Preparation Definitions and Instructions

For purposes of preparing mail:

% %k %k %k 3k

[Delete item (o) in its entirety:]
* %k k ¥ ok

7.0 Preparation of Nonautomation Flats
% %k %k %k 3k
7.3 Nonautomation Pieces
[Revise 7.3 to read as follows:]
Nonautomation flats must use the preparation sequence and tray labeling in 7.4. Bundling is not permitted.
[Delete 7.4 in its entirety; renumber 7.5 and 7.6 as 7.4 and 7.5 respectively:]
[Newly renumbered 7.4:]
7.4 Traying and Labeling
[Revise newly renumbered 7.4 to read as follows:]
Preparation sequence, tray size, and labeling:
a. 5-digit (optional), full trays (no overflow); labeling:
1. Line 1: city, state, and 5-digit ZIP Code on mail (see 203.5.11 for overseas military mail).
2. Line 2: “FCM FLTS 5D NON BC.”
b. 3-digit (optional); full trays (no overflow), except for one less-than-full tray for each origin 3-digit(s); labeling:
1. Line 1: LO02, Column A.
2. Line 2: “FCM FLTS 3D NON BC.”
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c. ADC (optional); full trays (no overflow); labeling:
1. Line 1: LO0O4, Column B.
2. Line 2: “FCM FLTS ADC NON BC.”
d. Mixed ADC (required); no minimum; labeling:
1. Line 1: Use L201; for mail originating in ZIP Code areas in Column A, use “MXD” followed by city, state, and 3-digit ZIP Code prefix
in Column C (use “MXD” instead of “OMX” in the destination line and ignore Column B).
2. Line 2: “FCM FLTS NON BC WKG.”
[Newly renumbered 7.5:]
[Delete 7.5 in its entirety:]
%k %k %k %k ok

8.0 Preparation of Automation Flats

* %k k ¥ k

8.4 General Preparation

[Revise 8.4 to read as follows:]

Automation flats must use the preparation sequence and tray labeling in 8.5. Bundling is not permitted.

[Delete section 8.5 in its entirety; renumber 8.6 through 8.8 as 8.5 through 8.7:]

[Newly renumbered 8.5:]

8.5 Traying and Labeling:

[Revise newly renumbered 8.5 to read as follows:]

Tray size, preparation sequence, and Line 1 labeling:

a. 5-digit: optional, but 5-digit trays required for price eligibility (50-piece minimum); one less-than-full or overflow tray allowed; label-
ing:

1. Line 1: city, state, and 5-digit ZIP Code on mail (see 204.3.0, for overseas military mail).
2. Line 2: “FCM FLTS 5D BC.”

b. 3-digit: optional (50-piece minimum); one less-than-full or overflow tray allowed; labeling:

1. Line 1: LO02, Column A.
2. Line 2: “FCM FLTS 3D BC.”

c. Origin 3-digit: required for each 3-digit ZIP Code served by the SCF/LPC of the origin (verification) office; no minimum; labeling:
1. Line 1: LO02, Column A.

2. Line 2: “FCM FLTS 3D BC.”

d. ADC: optional (50-piece minimum); one less-than-full or overflow tray allowed; group pieces by 3-digit ZIP Code prefix; labeling:
1. Line 1: LO0O4, Column B.

2. Line 2: “FCM FLTS ADC BC.”
Exception: Pieces are not required to be grouped by 3-digit ZIP Code prefix in ADC trays if the mailing is prepared using an
MLOCR/barcode sorter, and standardized documentation is submitted.

e. Mixed ADC (required); no minimum for price eligibility. Group pieces by ADC. labeling:

1. Line 1: Use L201; for mail originating in ZIP Code areas in Column A, use “MXD” followed by city, state, and 3-digit ZIP Code prefix
in Column C. (Use “MXD” instead of “OMX” in the destination line and ignore Column B).
2. Line 2: “FCM FLTS BC WKG.”

Mailers using a MLOCR/barcode sorter and submitting standardized documentation need not group pieces by ADC.

% %k %k %k 3k

[Newly renumbered 8.6]

8.6 5-Digit Scheme Tray Preparation

[Revise newly renumber 8.6 to read as follows:]

Pieces meeting the automation-compatibility criteria in 201.4.0, may be prepared in 5-digit scheme trays for those 5-digit ZIP Code com-

binations identified in LOO7. These trays must meet the additional standards in 1.4f.

[Newly renumbered 8.7]

[Delete 8.7 in its entirety:]

* %k k ¥ ok

240 Commercial Mail USPS Marketing Mail

243 Prices and Eligibility

1.0 Prices and Fees

* %k k ¥ ok

1.2 USPS Marketing Mail Prices

USPS Marketing Mail prices are applied as follows:

[Revise item (a) to read as follows:]

a. The appropriate minimum per piece price applies to USPS Marketing Mail automation or machinable letter-sized mailpiece that
weighs 3.5 ounces (0.2188 pound) or less, Nonautomation nonmachinable letters that weigh 4.0 ounces (0,25 pounds) or less, flat-
sized mailpieces that weighs 4.0 ounces (0.25 pound) or less, nonpresorted flat-sized mailpieces, presorted Marketing Parcels and
nonstandard parcels that weighs 3.3 ounces (0.2063 pound) or less, and Heavy Printed Matter nonpresorted parcels.

b. A price determined by adding the per-piece charge and the corresponding per-pound charge applies to any USPS Marketing Mail
piece that weighs more than the following: * * *
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[Revise items b(3) and b(4) to read as follows:]

3. Nonprofit machinable and Nonprofit nonstandard parcels that weigh more than 3.3 ounces;
4. Machinable parcels that weigh 3.5 ounces or more; and

[Add an item b(5) to read as follows:]

5. Regular and Nonprofit Heavy Printed Matter (HPM) presorted and carrier route parcels.
%k %k %k %k ok

2.0 Content Standards for USPS Marketing Mail

2.1 General

USPS Marketing Mail consists of mailable matter that: * * *

[Revise items (b) and (c) to read as follows:]

b. Is not authorized to be mailed as Periodicals (unless permitted or required by standard);
c. Weighs no more than 20 ounces (or 24 ounces for carrier route flats); and

[Add an item (d) to read as follows:]

d. Weighs no more than 15 pounds if prepared as Heavy Printed Matter under 9.0. * * *

% %k %k %k 3k

3.0 Basic Eligibility Standards for USPS Marketing Mail

* %k %k k ok

3.2 Defining Characteristics

3.2.1 Mailpiece Weight

[Revise the introductory paragraph of 3.2.1 to read as follows:]

USPS Marketing Mail parcels and Marketing Parcels must weigh no more than 16 ounces. USPS Marketing Mail presorted and nonpre-

sorted flats must weigh no more than 20 ounces. USPS Marketing Mail carrier route flats must weigh no more than 24 ounces. Heavy

Printed Matter parcels must weigh no more than 15 pounds. Flat-size pieces that do not meet the standards in 201.4.3 through 201.4.4

must be prepared as parcels, and the mailer must pay the applicable parcel prices. The following weight limits also apply to pieces

mailed at USPS Marketing Mail letter prices: * * *

[Revise the first sentence of item (b) to read as follows:]

b. Pieces mailed at automation carrier route (saturation, high density, and high density plus) letter prices may weigh up to 3.5 ounces. * * *

* %k %k k ok

[Add a 3.2.11 to read as follows:]

3.2.11 Heavy Printed Matter (HPM)

Heavy Printed Matter is a sub-category of Marketing Parcels that includes regular and nonprofit carrier route, presorted, and nonpre-

sorted parcels that weigh no more than 15 pounds. HPM must also meet the additional standards under 9.0.

% %k %k %k %k

3.7 Residual Mail Subject to First-Class Mail or USPS Ground Advantage--Retail Prices

The following applies: * * *

[Revise items (b) and (c) to read as follows:]

b. Metered pieces weighing more than 13 ounces and not exceeding 20 ounces that do not qualify for USPS Marketing Mail prices,
and any pieces that do not qualify for USPS Marketing Mail prices for which First-Class Mail or USPS Ground Advantage — Retail ser-
vice is desired, must be re-enveloped or otherwise prepared so that they do not bear USPS Marketing Mail markings, endorsements,
and ACS codes and must bear the proper First-Class Mail or USPS Ground Advantage--Retail price markings and ACS codes.

c. Mailers with pieces (other than metered pieces weighing more than 13 ounces and not exceeding 20 ounces) that do not qualify for
USPS Marketing Mail prices but that are prepared as USPS Marketing Mail and who do not want First-Class Mail or USPS Ground Ad-
vantage--Retail service for those pieces may enter their mailpieces “as is” (i.e., bearing the USPS Marketing Mail markings and en-
dorsements), provided the requirements in 244.1.0, are met.

% %k %k %k 3k
4.0 Price Eligibility for USPS Marketing Mail
4.1 General Information

The following apply:

[Revise item (a) to read as follows:]

a. USPS Marketing Mail prices are Presorted and Nonpresorted prices (including all nonprofit prices). These prices apply to mailings
meeting:
1. Basic standards in 2.0 through 4.0;
2. Corresponding standards for Presorted prices, Nonpresorted prices, Enhanced Carrier Route (ECR) prices, and automation prices

under 5.0 through 7.0; or

3. Customized MarketMail prices under 243.8.0.

* %k %k ¥ ok

[Add an item (f) to read as follows:]

f. Heavy Printed Matter (HPM) prices are Carrier Route, Presorted, and Nonpresorted prices (including nonprofit prices). These prices
apply to mailings meeting:
1. Basic standards in 2.0 through 4.0; and

2. Corresponding standards for Presorted prices, Carrier Route prices, and Nonpresorted prices under 9.0.
% % k k %
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4.2 Minimum Per Piece Prices
The minimum per piece prices (the minimum postage that must be paid for each piece) apply as follows: * * *
c. Individual prices. The following apply: * * *
[Delete item c(2) in its entirety; renumber items 3 through 6 as 2 through 5 respectively; revise renumbered item 2 to read as follows:]
2. Except for Customized MarketMail pieces, discounted per-piece prices also may be claimed for destination sectional center facility
(DSCF) and destination delivery unit (DDU) under 246.
%k %k %k %k ok
4.4 Extra Services for USPS Marketing Mail
4.4.1 Available Services
[Revise the introductory paragraph of 4.4.1 to read as follows:] Only the following extra services may be used with USPS Marketing Mail
parcels, with restrictions as noted in 4.4.2; see 9.0 for Heavy Printed Matter: * * *
k %k %k %k ok

5.0 Additional Eligibility Standards for Nonautomation USPS Marketing Mail Letters, Flats, and Presorted USPS Marketing Mail Parcels
% % k ¥ %

5.4 Machinable Price Application--Letters

* %k %k k ok

5.4.3  AADC USPS Marketing Mail Letter-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise 5.4.3 to read as follows:]

The SCF-pallet discount applies to AADC-eligible USPS Marketing Mail letter-shaped pieces that are palletized under 705.8.10.3e and
705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

* %k %k %k %k

5.5 Nonmachinable Price Application--Letters
* %k %k k ok

5.5.3  5-Digit USPS Marketing Mail Letter-Shaped Pieces SCF-Pallet Discount Eligibility

* %k %k %k %k

[Revise the text of 5.5.3 to read as follows:] The SCF-pallet discount applies to 5-digit-eligible pieces that are palletized under 705.8.10.3a
to 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

* %k %k k ok

5.5.5  3-Digit USPS Marketing Mail Letter-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise the text of 5.5.5 to read as follows:] The SCF pallet discount applies to 3-digit-eligible USPS Marketing Mail letter-shaped pieces
that are palletized under 705.8.10.3e and 705.8.10.3f and entered at Origin (None) or DSCF entry.

* %k %k k ok

5.5.7  ADC USPS Marketing Mail Letter-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise the text of 5.5.7 to read as follows:] The SCF-pallet discount applies to ADC-eligible USPS Marketing Mail letter-shaped pieces
that are palletized under 705.8.10.3e and 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

* %k %k k ok

5.6 Nonautomation Price Application--Flats

% %k %k %k 3k

5.6.2  5-Digit USPS Marketing Mail Flat-Shaped Pieces SCF-Pallet Discount Eligibility
* %k %k k ok

[Revise the text of 5.6.2 to read as follows:] The SCF-pallet discount applies to 5-digit-eligible USPS Marketing Mail flat-shaped pieces
that are palletized under 705.8.10.3d, 705.8.10.3e, and 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

* %k k ¥ ok

5.6.4  3-Digit USPS Marketing Mail Flat-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise the text of 5.6.4 to read as follows:] The SCF-pallet discount applies to 3-digit-eligible USPS Marketing Mail flat-shaped pieces
that are palletized under 705.8.10.3e and 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

* %k k ¥ ok

5.6.6  ADC USPS Marketing Mail Flat-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise the text of 5.6.6 to read as follows:] The SCF-pallet discount applies to ADC-eligible USPS Marketing Mail flat-shaped pieces that
are palletized under 705.8.10.3e and 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

5.6.7 Mixed ADC Prices for Flats

[Revise the text of 5.6.7 to read as follows:] Mixed ADC prices apply to flat-size pieces in bundles that do not qualify for 5-digit, 3-digit, or
ADC prices; placed in mixed ADC flat trays or on mixed pallets under 705.8.0.

5.7 Prices for Machinable Parcels

5.7.1  5-Digit Price

[Revise the introductory text of 5.7.1 to read as follows:] The 5-digit price applies to qualifying machinable parcels that are dropshipped
to a DSCF/RPDC or DDU/S&DC and presented: * * *

[Delete item (d) in its entirety.]

5.7.2  NDC Price

[Revise the text of 5.7.2 to read as follows:] The NDC price applies to qualifying machinable parcels presented at the origin acceptance
office on a Mixed pallet containing at least 200 pounds of pieces.

[Revise the title of 5.7.3 to read as follows:]
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5.7.3  Mixed Price
[Revise the text of 5.7.3 to read as follows:] The mixed price applies to machinable parcels that are not eligible for 5-digit or NDC prices.
Machinable parcels at mixed prices must be placed in mixed sacks or on mixed pallets. See 245.11.3 and 705.8.10.
[Revise the title of 5.8 to read as follows:]
5.8 Prices for Nonstandard Parcels and Marketing Parcels
5.8.1  5-Digit Price
[Revise the introductory paragraph of 5.8.1 to read as follows:] Five-digit prices apply to nonstandard parcels and to Marketing parcels
that are dropshipped to DSCF/DRPDC or DDU or DSDC and presented: * * *
%k %k %k %k ok
5.8.2  SCF Price
[Revise the text of 5.8.2 to read as follows:] SCF prices apply to nonstandard parcels and Marketing Parcels as follows under either of the
following conditions:
a. When dropshipped to a DSCF/RPDC and presented:
In an SCF/RPDC sack containing at least 10 pounds of parcels.
1. On an SCF/RPDC pallet, according to 705.8.10.
2. In SCF/RPDC containers prepared under 705.21.0.
b. When presented at the origin acceptance office on an SCF/RPDC pallet containing at least 200 pounds of pieces.
5.8.3  NDC Price
[Revise 5.8.3 to read as follows:] NDC prices apply to nonstandard parcels and to Marketing Parcels when presented at the origin ac-
ceptance office on a NDC pallet containing at least 200 pounds of pieces.
[Revise the title of 5.8.4 to read as follows:]
5.8.4 Mixed Price
[Revise 5.8.4 to read as follows:] Mixed prices apply to nonstandard parcels and to Marketing Parcels in origin NDC/RPDC or Mixed con-
tainers that are not eligible for 5-digit, SCF, or NDC prices. Parcels at Mixed prices must be placed in origin NDC/RPDC or mixed sacks
under 245.11.4.3 or on origin NDC/RPDC or Mixed pallets under 705.8.10.
* %k %k k ok
6.0 Additional Eligibility Standards for Enhanced Carrier Route USPS Marketing Mail Letters and Flats
6.1 General Enhanced Carrier Route Standards
% %k %k %k 3k
6.1.2  Basic Eligibility Standards
All pieces in an Enhanced Carrier Route or Nonprofit Enhanced Carrier Route USPS Marketing Mail mailing must: * * *
[Add an item (k) to read as follows:]
k. Flats must not weigh more than 24 ounces.
% %k %k %k 3k

6.3 Basic Price Enhanced Carrier Route Standards

* %k %k k ok

6.3.3  Basic Carrier Route USPS Marketing Mail Letter-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise 6.3.3 to read as follows:] The SCF-pallet discount applies to Basic Carrier Route-eligible USPS Marketing Mail letter-shaped pieces
that are palletized under 705.8.10.3a to 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

* %k %k k ok

6.3.5  Basic Carrier Route Bundles on a 5-Digit/Direct Container (Basic-CR Bundles/Container) Price Eligibility--Flats

[Revise 6.3.5 to read as follows:] The Basic-CR Bundles/Container discount applies to each piece in a carrier route bundle of 10 or more
pieces that are palletized under 705.8.0, 705.10.0, 705.12.0, or 705.13.0 on a 5-digit merged, 5-digit (scheme) merged, 5-digit carrier
route or 5-digit scheme carrier route pallet entered at an Origin (None), DSCF, or DDU entry or in a carrier route sack or flat tray under
245.9.7a or 203.5.8 and entered at the DDU.

6.3.6  Basic Carrier Route USPS Marketing Mail Flat-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise 6.3.6 to read as follows:] The SCF-pallet discount applies to Basic Carrier Route-eligible USPS Marketing Mail flat-shaped pieces
that are palletized under 705.8.10.3d, 705.8.10.3e, and 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

6.4 High Density and High Density Plus (Enhanced Carrier Route) Standards--Letters

% %k %k %k 3k

6.4.3  High Density and High Density Plus USPS Marketing Mail Letter-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise 6.4.3 to read as follows:] The SCF-pallet discount applies to High Density- and High Density Plus-eligible USPS Marketing Mail
letter-shaped pieces that are palletized under 705.8.10.3a to 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

6.5 High Density and High Density Plus (Enhanced Carrier Route) Standards--Flats

% %k %k %k ok

6.5.3  High Density Carrier-Route Bundles on a 5-Digit/Direct Container (High Density-CR Bundles/Container Discount Eligibility) — Flats
[Revise 6.5.3 to read as follows:] The High Density-CR Bundles/Container discount applies to 125 or more High Density-eligible pieces
that are palletized under 705.8.0, 705.10.0, 705.12.0, or 705.13.0 on the following type of pallet entered at an Origin (None), DSCF/LPC,

or DDU/S&DC entry, or placed in a carrier-route sack or flat tray under 245.9.7a or 203.5.8 and entered at the DDU/S&DC:
% %k %k %k ok
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6.5.4  High Density Plus Carrier-Route Bundles on a 5-Digit/Direct Container (High Density Plus-CR Bundles/Container Discount
Eligibility) — Flats

[Revise 6.5.4 to read as follows:] The High Density Plus-CR Bundles/Container discount applies to 300 or more High Density Plus-eligible

pieces that are palletized under 705.8.0, 705.10.0, 705.12.0, or 705.13.0 on the following type of pallet entered at an Origin (None),

DSCF/LPC, or DDU/S&DC entry, or in a carrier-route sack or tub, under 245.9.7a or 203.5.8, and entered at the DDU/S&DC:

% % k k %

6.5.5  High Density USPS Marketing Mail Flat-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise 6.5.5 to read as follows:] The SCF-pallet discount applies to 125 or more High Density-eligible USPS Marketing Mail flat-shaped

pieces that are palletized under 705.8.10.3d, 705.8.10.3¢, and 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

6.5.6  High Density Plus USPS Marketing Mail Flat-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise 6.5.6 to read as follows:] The SCF-pallet discount applies to 300 or more High Density Plus-eligible USPS Marketing Mail flat-

shaped pieces that are palletized under 705.8.10.3d, 705.8.10.3¢, and 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

% % k k %

6.6 Saturation ECR Standards--Letters

% %k %k %k 3k

6.6.3  Saturation USPS Marketing Mail Letter-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise 6.6.3 to read as follows:] The SCF-pallet discount applies to at least 90 percent or more of the total number of active residential

addresses, or 75 percent or more of the total number of active possible delivery addresses, on each carrier route that are palletized

under 705.8.10.3a to 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

6.7 Saturation Enhanced Carrier Route Standards--Flats

* %k %k k ok

6.7.3  Saturation — (including EDDM) Carrier-Route Bundles on a 5-digit/Direct Container (Saturation--CR Bundles/Container Dis-

count Eligibility) — Flats

[Revise 6.7.3 to read as follows:] The Saturation-CR Bundles/Container discount applies to at least 90 percent or more of the total num-

ber of active residential addresses or 75 percent or more of the total number of active possible delivery addresses on each carrier route

that is palletized under 705.8.0, 705.10.0, 705.12.0, or 705.13.0 on the following type of pallet entered at an Origin (None), DSCF/LPC, or

DDU/S&DC entry, or in a carrier-route sack or tub under 245.9.7a or 203.5.8 and entered at the DDU/S&DC:

* %k %k k ok

6.7.4  Saturation USPS Marketing Mail Flat-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise 6.7.4 to read as follows:] The SCF-pallet discount applies to at least 90 percent or more of the total number of active residential

addresses, or 75 percent or more of the total number of active possible delivery addresses, on each carrier route that are palletized

under 705.8.10.3d, 705.8.10.3e, and 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

7.0 Eligibility Standards for Automation USPS Marketing Mail

* %k %k k ok

7.2 Eligibility Standards for Full-Service Automation USPS Marketing Mail

All pieces entered under the full-service Intelligent Mail automation option must:

% %k %k %k %k

[Revise 7.2(c) to read as follows:]

c. Be scheduled for an appointment through the Facility Access and Shipment Tracking (FAST) system when deposited as DSCF drop
shipment.

7.3 Maximum Weight for Automation Letters

* %k k ¥ ok

7.3.2  5-Digit USPS Marketing Mail Letter-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise 7.3.2 to read as follows:] The SCF-pallet discount applies to 5-digit-eligible USPS Marketing Mail letter-shaped pieces that are

palletized under 705.8.10.3a to 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

7.3.3  AADC USPS Marketing Mail Letter-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise 7.3.3 to read as follows:] The SCF-pallet discount applies to AADC-eligible USPS Marketing Mail letter-shaped pieces that are

palletized under 705.8.10.3e and 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

7.4 Price Application for Automation Letters

% %k %k %k 3k

7.4.2  5-Digit USPS Marketing Mail Flat-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise 7.4.2 to read as follows:] The SCF-pallet discount applies to 5-digit-eligible USPS Marketing Mail flat-shaped pieces that are pal-

letized under 705.8.10.3d, 705.8.10.3¢, and 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

7.4.3  3-Digit USPS Marketing Mail Flat-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise 7.4.3 to read as follows:] The SCF-pallet discount applies to 3-digit-eligible USPS Marketing Mail flat-shaped pieces that are pal-

letized under 705.8.10.3e and 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

7.4.4 ADC USPS Marketing Mail Flat-Shaped Pieces SCF-Pallet Discount Eligibility

[Revise 7.4.4 to read as follows:] The SCF-pallet discount applies to ADC-eligible USPS Marketing Mail flat-shaped pieces that are pallet-

ized under 705.8.10.3e and 705.8.10.3f and entered at Origin (None) or DSCF/LPC entry.

* %k %k k ¥

[Add a new section 9.0 to read as follows:]
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9.0 Additional Eligibility Standards for Heavy Printed Matter

9.1 Basic Standards

All pieces in a Regular Heavy Printed Matter or Nonprofit Heavy Printed Matter mailing must:

a. Meet the basic standards for USPS Marketing Mail in 2.0 and 3.0 and, for Nonprofit USPS Marketing Mail, the additional standards in

703.1.0.
. Not be used for “fulfillment purposes” (i.e., the sending of items specifically purchased or requested by the customer of a mailer).
Weigh no more than 15 pounds.

. Exceed the standards of a flat by either weight or \3/4\” thickness.

. Meet the standards in 601.10.0 if prepared as a catalog.

Not contain books or other non-eligible matter. Such items may be mailed using another eligible service (i.e., Media Mail, Library

Mail, Ground Advantage etc.).

g. Meet a volume of at least 200 pieces or 50 pounds of pieces per mailing (except Heavy Printed Matter nonpresorted, non-discounted
mailings).

h. Be marked under the corresponding standards in 203.3.5.1 to show the class of service and/or price paid.

i. Bear an Intelligent Mail barcode (IMb) or an Intelligent Mail package barcode (IMpb) and an Intelligent Mail matrix barcode (IMmb)
as outlined in 204.2.0 and Publication 199, Intelligent Mail Package Barcode (IMpb) Implementation Guide for Confirmation Services
and Electronic Payment Systems. For details see PostalPro at https://postalpro.usps.com.

9.2 Prices and Fees

9.2.1 Nonpresorted Heavy Printed Matter

Apply the prices and discounts for nonpresorted Heavy Printed Matter (HPM) as follows:

9.2.2  Prices

Nonpresorted HPM prices are based on the weight of a single addressed piece or one pound, whichever is heavier. The nonpresorted

price applies to HPM not mailed at the Presorted or carrier route prices. For prices, see Notice 123-Price List.

9.2.3  Price Application

The nonpresorted HPM price is charged per half-pound from 1 through 5 pounds, and per pound from more than 5 through 15 pounds.

For pieces weighing 5 pounds or under, any fraction of a half-pound is considered a whole half-pound. For pieces weighing more than 5

but not more than 15 pounds, any fraction of a pound is considered a whole pound. For example, if a HPM item weighs 4.325 pounds,

the weight (postage) increment is 4.5 pounds; if an item weighs 6.25 pounds, the weight (postage) increment is 7 pounds. The minimum
postage price per piece is the 1-pound price.

9.2.4 Catalog Incentive Discount

Items qualifying as a catalog under 601.10.0 are eligible for an incentive discount when appropriately identified on the postage state-

ment and/or the eDoc.

9.3 Presorted and Carrier Route Heavy Printed Matter

Apply the prices, fees, and discounts for Regular and Nonprofit Presorted and Carrier Route Heavy Printed Matter as follows:

9.3.1  Prices

Postage is based on the price that applies to the weight (postage) increment (up to 15 pounds) of each addressed piece. For prices, see

Notice 123, Price List.

9.3.2  Price Application

The presorted Heavy Printed Matter price and Carrier Route price has a per piece charge and a per pound charge. The minimum postage

price for an addressed piece is one unit of the per piece charge plus the per pound charge for an addressed piece weighing one pound.

The following pallet discounts apply to Presorted and Carrier Route Heavy Printed Matter:

a. The SCF-pallet discount applies to Presorted and Carrier Route eligible Heavy Printed Matter parcels that are palletized and entered
at Origin (None) or DSCF/LPC entry.

b. The Delivery Sort Container discount applies to each Heavy Printed Matter carrier route parcel palletized under 705.8.0 on a 5-digit
carrier route or 5-digit scheme carrier route pallet entered at an Origin (None), DSCF, or DDU entry or in a carrier route sack under
245.13.5 and entered at the DDU.

9.3.3  Heavy Printed Matter Destination Entry Prices

Each piece is subject to both a piece price and a pound price.

9.3.4  Determining Single-Piece Weight

To determine single-piece weight in a mailing of identical-weight pieces, weigh a sample of at least 10 randomly selected pieces and divide

the total sample weight by the number of pieces. Express all single-piece weights in decimal pounds rounded off to two decimal places.

9.3.5 Computing Postage

Presorted and Carrier Route Heavy Printed Matter mailings are charged a per pound price and a per piece price as follows:

a. Per pound price:

1. For pieces weighing 1 pound or less, compute the per pound price by multiplying the total number of addressed pieces by the 1-
pound price for the price category. Do not round this result.

2. For pieces weighing more than 1 pound, compute the per pound price by multiplying the unrounded total weight of the addressed
pieces by the pound price for the category. Do not round this result.

b. Per piece price. Multiply the total number of addressed pieces by the applicable piece price.

c. Total Postage. Calculate total postage by adding the total per piece calculation to the total per pound calculation. Round off the total
postage to the nearest whole cent.

~ho Qoo o
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9.3.6  Catalog Incentive Discount

Items qualifying as a catalog under 601.10.0 are eligible for an incentive discount when appropriately identified on the postage state-
ment and/or the eDoc.

9.4 Extra Services for Heavy Printed Matter

9.4.1 Available Services

Only the following extra services may be used with Heavy Printed Matter parcels:

a. USPS Tracking (electronic option only).

b. Certificate of mailing, as provided in 503.5.0.

9.4.2  Additional Preparation Requirements

An eligible mailpiece with an extra service must bear a return address under 602.1.0, and an ancillary service endorsement under
507.1.0. Pieces with USPS Tracking must bear one of the required endorsements: “Address Service Requested”, “Forwarding Service
Requested”, “Return Service Requested”, or “Change Service Requested”.

k %k %k %k ok
244 Postage Payment and Documentation
1.0 Basic Standards for Postage Payment

[Revise the first sentence of 1.0 to read as follows:] Postage for USPS Marketing Mail, including Customized Market Mail and Presorted and
Carrier Route Heavy Printed Matter, must be paid with precanceled stamps, metered postage, or permit imprint as specified in 2.0. * * *
[Add a sentence at the end of 1.0 to read as follows:] Nonpresorted Heavy Printed Matter postage must be paid via permit imprint.

* %k %k k ok

5.0 Residual Pieces

% %k %k %k %k

5.2 Residual USPS Marketing Mail Subject to USPS Ground Advantage--Retail Prices

[Revise the first sentence of the introductory paragraph to read as follows:] Mailers of permit imprint pieces weighing more than 13

ounces but not exceeding 20 ounces that do not qualify for USPS Marketing Mail prices but that are prepared as USPS Marketing Mail

must pay the USPS Ground Advantage--Retail postage for such pieces. * * *

* %k %k k ok

245 Mail Preparation

1.0 General Information for Mail Preparation

% %k %k %k %k

13 Terms for Presort Levels

1.3.1 Letters

Terms used for presort levels are defined as follows: * * *

[Delete item (j) in its entirety; renumber items (k) and (I) as (j) and (k) respectively:]

% %k %k %k 3k

1.3.2 Flats

Terms used for presort levels are defined as follows: * * *

[Delete item (o) in its entirety; renumber items (p) and (q) as (o) and (p) respectively:]

% %k %k %k 3k

1.3.3  Marketing Parcels

Terms used for presort levels are defined as follows: * * *

[Revise item (e) to read as follows:]

e. NDC: All pieces are addressed for delivery in the service area of the same network distribution center (NDC)/regional processing and
distribution center (RPDC). (See L601, L602, or L605).

* %k k ¥ ok

[Revise item (g) to read as follows:]

g. Mixed: the pieces are for delivery in the service area of more than one RPDC.

* %k k ¥ ok

14 Preparation Definitions and Instructions

For purposes of preparing mail: * * *

[Revise item (u) to read as follows:]

u. Entry [facility] (or origin [facility]) refers to the USPS mail processing facility (e.g., “entry SCF”) that serves the Post Office at which the
mail is entered by the mailer. If the Post Office where the mail is entered is not the one serving the mailer's location (e.g., for plant-
verified drop shipment), the Post Office of entry determines the entry facility. Entry SCF/LPC (letter and flats) and Entry SCF/RPDC
(parcels) includes both single-3-digit and multi-3-digit SCFs.* * * * *

5.0 Preparing Nonautomation Letters

* %k %k ¥ ok

5.3 Machinable Preparation
% % k k %

5.3.2  Traying and Labeling

% % k k %

c. Mixed AADC (required); no minimum; labeling:
[Revise item c(1) to read as follows:]
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1. Line 1: LO11, Column B. Use L010, Column B, for mail placed on an SCF/LPC pallet under the option in 705.8.10.3. * * *
%k %k %k %k ok

5.4 Nonmachinable Preparation
* %k k ¥ ok

5.4.2  Traying and Labeling
%k %k %k %k ok
d. Mixed ADC (required); no minimum; labeling:
[Revise item d(1) to read as follows:]
1. Line 1: LO11, Column B. Use L010, Column B, for mail placed on an SCF/LPC pallet under the option in 705.8.10.3.
%k %k %k %k ok

6.0 Preparing Enhanced Carrier Route Letters
* %k k ¥ k

6.7 Traying and Labeling for Automation-Compatible ECR Letters
* %k %k k ok
a. Carrier route: required; full trays only, no overflow.
[Revise item a(2) to read as follows:]
2. Line 2: for saturation, “STD LTR BC WSS,” followed by route type and number; for high-density, “STD LTR BC WSH,” followed by
route type and number.
* %k %k k ok

7.0 Preparing Automation Letters
% % k ¥ %

7.5 Tray Preparation

* %k %k k ok

[Revise item (c) to read as follows:]

c. Mixed AADC: required (no minimum); group pieces by AADC when overflow pieces from AADC trays are placed in mixed AADC trays.
For Line 1 labeling: use LO11, Column B. Use L010, Column B for mail placed on an SCF/LPC pallet under the option in 705.8.10.3.

% % k k ¥

11.0 Preparing Presorted Parcels
% % k ¥ %

11.3 Preparing Machinable Marketing Parcels (3.5 Ounces or More) and Nonprofit Machinable Priced Parcels
11.3.1 Sacking
The following apply: * * *
[Revise item (b) to read as follows:]
b. Prepare 5-digit sacks only for parcels dropshipped to a DSCF/DSCF, or DDU or DS&DC.
[Delete item (c) in its entirety; renumber items (d) through (f) as (c) through (e) respectively; revise renumbered item (f) to read as follows:]
f. Mailers combining machinable Marketing Parcels (3.5 ounces or more) with Nonprofit machinable-priced parcels placed in NDC/RPDC
or mixed sacks must prepare the sacks under 11.3.2.
11.3.2 Sacking and Labeling
[Revise 11.3.2 to read as follows:] Preparation sequence, sack size, and labeling:
a. 5-digit/scheme (optional, but required for 5-digit price), see definition in 1.4n.; allowed only for mail deposited at a DSCF/RPDC or
DDU/S&DC. Sacks must contain a 10-pound minimum except at DDU/S&DC entry, which has no minimum; labeling:
1. Line 1: For 5-digit scheme sacks, use L606, Column B. For 5-digit sacks, use city, state, and 5-digit ZIP Code destination on pieces
(see 203.5.11 for overseas military mail).
2. Line 2: For 5-digit scheme sacks, “STD MACH 5D SCH.” For 5-digit sacks, “STD MACH 5D.”
Origin NDC (required); no minimum; labeling:
1. Line 1: L601, Column B.
2. Line 2: “STD MACH NDC.”
b. Mixed (required); no minimum; labeling:
1. Line 1: Use “MXD” followed by L601, Column B information for RPDC serving 3-digit ZIP Code prefix of entry Post Office.
2. Line 2: “STD MACH WKG.”
% %k %k %k 3k

11.4 Preparing Nonstandard Marketing Parcels (Less Than 3.5 Ounces) and Nonprofit Nonstandard Priced Parcels

* %k k ¥ ok

11.4.2 Sacking

The following apply: * * *

[Revise item (b) to read as follows:]

b. Prepare 5-digit sacks only for parcels dropshipped to a DSCF/RPDC or DDU or SDC. See 11.4.3 for restrictions on SCF/RPDC sacks.
* %k %k ¥ ok

11.4.3 Sacking and Labeling

[Revise 11.4.3 to read as follows:]

Preparation sequence, sack size, and labeling:
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a. 5-digit/scheme (optional, but required for 5-digit price), see definition in 1.4n; allowed only for mail deposited at a DSCF/RPDC, or

DDU/S&DC. Sacks must contain a 10-pound minimum except at DDU/S&DC entry, which has no minimum; labeling:
1. Line 1: For 5-digit scheme sacks, use L606, Column B. For 5-digit sacks, use city, state, and 5-digit ZIP Code destination on pieces
(see 203.5.11 for overseas military mail).
2. Line 2: For 5-digit scheme sacks, “STD NONSTD 5D SCH.” For 5-digit sacks, “STD NONSTD 5D.”
b. SCF; allowed only for mail deposited at a DSCF/RPDC to claim the SCF price; 10-pound minimum; labeling:
1. For Line 1, Use L0O02, Column C.
2. For Line 2, “STD NONSTD SCF.”
Origin NDC (required); no minimum; labeling:
1. Line 1: L601, Column B.
2. Line 2: “STD NONSTD NDC.”

¢. Mixed (required); no minimum; labeling:

1. Line 1: “MXD” followed by L601, Column B information for facility serving 3-digit ZIP Code prefix of entry Post Office.
2. Line 2: “STD NONSTD WKG.”

* %k %k k ok

[Add a section 13.0 to read as follows:]

13.0 Preparing Heavy Printed Matter

13.1 Basic Preparation--Nonpresorted

There are no presort, sacking, or labeling standards for nonpresorted Heavy Printed Matter.

13.2 Basic Standards

All mailings and all pieces in each mailing at Heavy Printed Matter and Nonprofit Heavy Printed Matter prices are subject to the stand-

ards in 1.0 to 4.0, and to these general standards:

a. Each mailing must meet the applicable standards in 202.3.0, 243, 245, and 246.

b. All pieces in a mailing must be within the same processing category. See 201.7.0 for definitions of machinable and nonstandard parcels.

c. All pieces must be sorted to the finest extent possible.

d. All parcels must be marked according to 202.3.0.

13.3 Preparing Nonstandard Parcels

13.3.1 Piece Preparation

Bundling is not permitted for pieces weighing 10 pounds or more except under 13.3.3.

13.3.2 Required Sacking

A sack must be prepared when the quantity of mail for a presort destination reaches 20 pounds. Smaller volumes are not permitted

(except mixed ADC sacks). Optional 5-digit scheme and optional SCF sacks may be prepared only when there are at least 20 pounds.

Smaller volumes are not permitted.

13.3.3 Sacking and Labeling

Preparation sequence and labeling:

a. 5-digit/scheme, see definition in 1.4n; allowed only for mail deposited at a DSCF/RPDC or DDU/SDC. Sacks must contain a 10-pound
minimum except at DDU/SDC entry, which has no minimum; labeling:

1. Line 1: For 5-digit scheme sacks, use L606, Column B. For 5-digit sacks, use city, state, and 5-digit ZIP Code destination on pieces
(see 203.5.11 for overseas military mail).
2. Line 2: For 5-digit scheme sacks, “STD NONSTD 5D SCH.” For 5-digit sacks, “STD NONSTD 5D.”
b. SCF; allowed only for mail deposited at a DSCF/RPDC to claim the SCF price; 10-pound minimum; labeling:
1. For Line 1, Use L002, Column C.
2. For Line 2, “STD NONSTD SCF.”
c. Origin (required); no minimum; labeling:
1. Line 1: L601, Column B.
2. Line 2: “STD NONSTD NDC.”

d. Mixed (required); no minimum; labeling:

1. Line 1: “MXD” followed by L601, Column B information for facility serving 3-digit ZIP Code prefix of entry Post Office.
2. Line 2: “STD NONSTD WKG.”

13.4 Preparing Machinable Parcels

13.4.1 Required Sacking

A sack must be prepared when the quantity of mail for a presort destination reaches either 10 addressed pieces or 20 pounds, whichever

occurs first. Smaller volumes are not permitted (except mixed sacks). 5-digit scheme sacks may be prepared only when there are at least

10 addressed pieces or 20 pounds, whichever occurs first. Smaller volumes are not permitted. Sacking also is subject to these conditions:

a. ldentical-weight pieces that weigh 2 pounds or less must be prepared using the 10-piece minimum; those that weigh more must be
prepared using the 20-pound minimum.

b. For nonidentical-weight pieces, mailers must use either the minimum that applies to the average piece weight for the entire mailing
(divide the net weight of the mailing by the number of pieces; the resulting average single-piece weight determines whether the 10-
piece or 20-pound minimum applies) or sack by the actual piece count or mail weight for each bundle destination, provided that doc-
umentation can be provided with the mailing that shows (specifically for each sack) the number of pieces and their total weight.

Mailers Hub News 26 May 5, 2025




USPS PROPOSED RULE — New Mailing Standards for Domestic Mailing Services Products

c. Mailers must note on the postage statement whether they applied the piece count or weight except for USPS Ship mailings prepared
under 705.2.9.

13.4.2 Sacking and Labeling

Preparation sequence and labeling:

a. 5-digit/scheme, see definition in 1.4n.; allowed only for mail deposited at a DSCF/RPDC or DDU/SDC. Sacks must contain a 10-pound
minimum except at DDU/SDC entry, which has no minimum; labeling:

1. Line 1: For 5-digit scheme sacks, use L606, Column B. For 5-digit sacks, use city, state, and 5-digit ZIP Code destination on pieces
(see 203.5.11 for overseas military mail).
2. Line 2: For 5-digit scheme sacks, “STD MACH 5D SCH.” For 5-digit sacks, “STD MACH 5D.”
b. Origin (required); no minimum; labeling:
1. Line 1: L601, Column B.
2. Line 2: “STD MACH NDC.”
c. Mixed (required); no minimum; labeling:
1. Line 1: Use “MXD” followed by L601, Column B information for RPDC serving 3-digit ZIP Code prefix of entry Post Office.
2. Line 2: “STD MACH WKG.”

13.5 Preparing Carrier-Route Parcels

13.5.1 Basic Standards

13.5.2 General Standards for Carrier Route Preparation

All mailings of carrier-route Heavy Printed Matter (HPM) are subject to the standards in 13.6 through 13.7 and to these general standards:

a. Each mailing must meet the applicable eligibility standards in 243, mail preparation standards in 2.0, through 4.0, and deposit and
entry standards in 246.

b. All pieces in a mailing must be within the same processing category as described in 201.7.0. A Heavy Printed Matter nonstandard
parcel is a piece that is not a machinable parcel as defined in 201.7.5.1. Nonstandard parcels also are pieces that meet the size and
weight standards for a machinable parcel but are not individually boxed or packaged to withstand processing on RPDC parcel sorters
under 601.3.0 and 601.4.0.

c. All pieces must be sorted to the finest extent possible under 9.0, or palletized under 705.8.0.

d. Subject to 202.3.0, pieces must be marked “Heavy Printed Matter” (or “HPM”) and “Carrier Route Presort” (or “CAR-RT SORT”).

13.5.3 Residual Pieces

Residual pieces not sorted under 13.6 and 13.7 may be prepared as a Presorted Heavy Printed Matter mailing under 13.0, provided that

they are part of the same mailing job and reported on the same postage statement. Residual pieces paid at the presorted price do not

need to meet a separate 200 piece/50 pound minimum. These pieces must be separated from the Carrier Route portion when pre-
sented to the USPS for verification.

13.6 Preparing Nonstandard Parcels Weighing Less Than 10 Pounds

13.6.1 Bundle Preparation

Bundling is not required in direct carrier route sacks. Otherwise, a carrier route bundle (or bundles) must be prepared when the quantity

of addressed pieces for a carrier route reaches a minimum of 10 pieces or 20 pounds, whichever occurs first. Smaller volumes are not

permitted. The maximum weight of each physical bundle is 40 pounds. Each bundle must contain at least two addressed pieces except for
the last bundle for each carrier route destination under 203.4.10. Bundles must be labeled with a facing slip unless the bundle is labeled
using a carrier route information line (204.3.0) or an optional endorsement line (203.7.0). Bundling also is subject to these conditions:

a. ldentical-weight pieces that weigh 2 pounds or less must be prepared using the 10-piece minimum; those that weigh more must be
prepared using the 20-pound minimum.

b. For nonidentical-weight pieces, mailers must either use the minimum that applies to the average piece weight for the entire mailing
(divide the net weight of the mailing by the number of pieces; the resulting average single-piece weight determines whether the 10-
piece or 20-pound minimum applies), or bundle by the actual piece count or mail weight for each bundle destination, provided that
documentation can be provided with the mailing that shows (specifically for each bundle) the number of pieces and their total weight.

c. Mailers must note on the accompanying postage statement whether they applied the piece count, weight, or both.

13.6.2 Required Sacking

Mailers may prepare nonstandard parcels as unsacked bundles under 203.4.10 or in bundles on pallets. Otherwise, mailers must pre-

pare a direct carrier route sack when the quantity of mail for an individual carrier route reaches either 10 addressed pieces or 20

pounds, whichever occurs first; smaller volumes are not permitted. Mailers then must place remaining bundles in 5-digit scheme carrier

routes sacks or 5-digit carrier routes sacks, which have no minimum sack size. Carrier route sacks also are subject to these conditions:

a. ldentical-weight pieces that weigh 2 pounds or less must be prepared using the 10-piece minimum; those that weigh more must be
prepared using the 20-pound minimum.

b. For nonidentical-weight pieces, mailers must either use the minimum that applies to the average piece weight for the entire mailing
(divide the net weight of the mailing by the number of pieces; the resulting average single-piece weight determines whether the 10-
piece or 20-pound minimum applies), or sack by the actual piece count or mail weight for each sack destination, provided that docu-
mentation can be provided with the mailing that shows (specifically for each sack) the number of pieces and their total weight.

c. Mailers must note on the accompanying postage statement whether they applied the piece count or weight.

13.6.3 Sack Preparation

Sack preparation sequence and Line 1 labeling:

a. Carrier route: required; for Line 1, use city, state, and 5-digit ZIP Code on mail (see 203.5.11 for overseas military mail).

b. 5-digit scheme carrier routes: optional (no minimum); for Line 1, use L606, Column B.
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c. 5-digit carrier routes: required (no minimum); for Line 1, use city, state, and 5-digit ZIP Code destination of bundles (for military mail,
the ZIP Code is preceded by the prefixes under 4.0).

13.6.4 Sack Label Line 2

Line 2 information:

a. Carrier route: “STD NONSTD CR,” followed by the route type and number.

b. 5-digit scheme carrier routes: “STD NONSTD CR-RTS SCH.”

c. 5-digit carrier routes: “STD NONSTD CR-RTS.”

13.7 Preparing Nonstandard Parcels Weighing 10 Pounds or More

Mailers may prepare nonstandard parcels as unsacked bundles under 203.4.10 or in bundles on pallets. When preparing nonstandard

parcels in sacks, place parcels only in direct carrier-route sacks. Each carrier route sack must contain a minimum of 20 pounds. Required

preparation:

a. Line 1: use city, state, and 5-digit ZIP Code destination of the pieces.

b. Line 2: “STD NONSTD CR,” followed by the route type and number.

13.7 Preparing Machinable Parcels

13.7.1 Required Carrier Route Sacking

Machinable parcels may be prepared only in direct carrier route sacks. Each carrier route sack must contain a minimum of 10 addressed

pieces or 20 pounds, whichever occurs first. Carrier route sacks also are subject to these conditions:

a. Identical-weight pieces that weigh 2 pounds or less must be prepared using the 10-piece minimum; those that weigh more must be
prepared using the 20-pound minimum.

b. For nonidentical-weight pieces, mailers must use either the minimum that applies to the average piece weight for the entire mailing
(divide the net weight of the mailing by the number of pieces; the resulting average single-piece weight determines whether the 10-
piece or 20-pound minimum applies), or sack by the actual piece count or mail weight for each sack destination, provided that docu-
mentation can be provided with the mailing that shows (specifically for each sack) the number of pieces and their total weight.

¢. Mailers must note on the accompanying postage statement whether they applied the piece count or weight.

13.7.2 Sack Label

Required preparation:

a. Line 1: Use city, state, and 5-digit ZIP Code destination of the pieces.

b. Line 2: “STD MACH CR,” followed by the route type and number.

% %k %k %k 3k

246 Enter and Deposit

1.0 Presenting a Mailing

1.1 Basic Standards for USPS Marketing Mail Deposit

[Revise the introductory paragraph of 1.1 to read as follows:]

All USPS Marketing Mail must be presented at the Post Office where the permit or license is held and the presort mailing fee is paid, at

the locations and times specified by the postmaster, except as follows: * * *

[Revise item (d) to read as follows:]

d. Nonprofit USPS Marketing Mail (including Nonprofit Heavy Printed Matter) must be presented only at Post Offices where the organi-
zation producing the mailing has an approved nonprofit authorization (703.1.0).

[Add an item (e) to read as follows:]

e. Nonpresorted Heavy Printed Matter postage must be paid via permit imprint and be deposited and accepted at the Post Office that
issued the permit, at a time and place designated by the postmaster, except as otherwise provided for plant-verified drop shipments
under 604.5.0.

* %k k k ¥

2.0 Destination Entry
% %k ok ok ok

2.6 Deposit

% %k %k %k 3k

2.6.3  Appointments

Appointments must be made for destination entry-price mail as follows:

[Revise the first sentence of item (a) to read as follows:]

a. Except as provided under 2.6.3b, or for a local mailer and mailings of perishable commaodities under 2.6.13, appointments for deposit
of destination entry price mail at SCFs must be scheduled through the appropriate drop-shipment appointment control center at
least one business day in advance. * * *

% %k %k %k 3k

2.6.5 Adherence to Schedule

[Revise the second sentence of 2.6.5 to read as follows:] * * * Destination facilities may refuse acceptance or deposit of unscheduled

mailings or shipments that arrive more than 2 hours after the scheduled appointment at SCFs/LPCs or more than 20 minutes after the

scheduled appointment at delivery units.

2.6.6  Redirection by USPS

[Revise 2.6.6 to read as follows:] A mailer may be directed to transport destination entry-price mailings to a facility other than the desig-

nated DDU/S&DC, SCF/LPC (letters/flats), or SCF/RPDC (parcels) due to facility restrictions, building expansions, peak-season mail vol-

umes, or emergency constraints.
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% % k k %

2.6.9  Vehicle Unloading

Unloading of destination entry mailings is subject to these conditions:

[Revise items (a) and (b) to read as follows:]

a. Properly prepared containerized loads (e.g., pallets) are unloaded by USPS at SCFs/LPCs. The USPS does not unload or permit the
mailer (or mailer's agent) to unload palletized loads that are unstable or severely leaning or that have otherwise not maintained their
integrity in transit.

b. At SCFs/LPCs, the driver must unload bedloaded shipments within 8 hours of arrival. Combination containerized and bedloaded mail-
ings are classified as bedloaded shipments for unload times. The USPS may assist in unloading.

[Delete 3.0 in its entirety; renumber 4.0 and 5.0 as 3.0 and 4.0 respectively:]

% % k k ¥

4.0 Destination Sectional Center Facility (DSCF)/Local Processing Center (LPC) Entry

* %k k ¥ ok

[Add a 4.4 to read as follows:]

4.4 Heavy Printed Matter DSCF/LPC/RPDC Entry

4.4.1 Eligibility

Heavy Printed Matter pieces in a mailing meeting the standards in 3.0 are eligible for the DSCF price when they meet all of the following

additional conditions:

a. Are eligible for and prepared to qualify for Presorted or Carrier Route prices, subject to the corresponding standards for those prices.

b. Are deposited at a DSCF/RPDC listed in LOO5 or a USPS-designated facility and are addressed for delivery within the DSCF's/RPDC's
service area.

c. Are placed in a sack or on a pallet that is labeled to the DSCF/RPDC or labeled to a destination within its service area. This includes
sacks labeled to an ADC facility with the exact same service area as the DSCF/RPDC.

% %k %k %k %k

5.0 Destination Delivery Unit (DDU)/Sorting and Delivery Center (S&DC) Entry

* %k %k k ok

[Add a 5.3 to read as follows:]

5.3 Heavy Printed Matter DDU/SDC Entry

5.3.1 Eligibility

Pieces in a mailing meeting the standards in 2.0, and 5.3 are eligible for the DDU price when they meet all of the following conditions:

a. Are eligible for and prepared to qualify for Presorted or Carrier Route prices, subject to the corresponding standards for those prices.

b. Are addressed for delivery within the ZIP Code(s) served by the destination delivery unit.

c. For parcels prepared using the optional 5-digit scheme sort, use Column B of L606 to determine the 5-digit scheme destination. For
parcels prepared using the 5-digit sort, the Drop Shipment Product must be used to determine the 5-digit destination. To determine
the location for entry of 5-digit sorted pieces or whether a 5-digit delivery facility can handle pallets (or pallet boxes), refer to the
Drop Shipment Product maintained by the National Customer Support Center (NCSC) (see 608.8.1). When the Drop Shipment Product
shows that mail for a single 5-digit ZIP Code area is delivered out of more than one postal facility, use the facility from which the ma-
jority of city carrier routes are delivered as the facility at which the DDU mail must be entered. The Drop Shipment Product identifies
the 5-digit ZIP Codes that are exceptions to the “majority of city carriers rule” or other facilities where parcels are normally dropped.
If a mailer transports mail to a DDU/S&DC facility that cannot handle pallets, the driver must unload the pallets into containers that
the delivery unit specified.

5.3.2  Presorted Machinable Parcels

Presorted machinable parcels in 5-digit scheme and 5-digit sacks or on 5-digit scheme and 5-digit pallets may claim DDU prices. Mail

must be entered at the appropriate facility.

5.3.3  Presorted Nonstandard Parcels

Customers mailing presorted nonstandard parcels in 5-digit scheme sacks and 5-digit sacks, on 5-digit scheme or 5-digit pallets, or pre-

pared as unsacked 5-digit bundles may claim DDU prices. Mailers must enter mail at the appropriate facility.

5.3.4 Carrier Route Machinable Parcels

Carrier Route machinable parcels sorted to carrier route sacks may claim DDU prices. Mail must be entered at the appropriate facility.

5.3.5 Carrier-Route Nonstandard Parcels

Customers mailing carrier-route nonstandard parcels in sacks, on 5-digit scheme and 5-digit pallets, or prepared as unsacked carrier

route bundles may claim DDU prices. Mailers must enter mail at the appropriate facility.

% % k k %

256 Enter and Deposit
% %k %k %k ok

2.0 Deposit

% % k k %

2.18 DNDC/DRPDC Parcel Select — Acceptance at Designated SCF/RPDC

Mailers may deposit parcels otherwise eligible for the DNDC prices at an SCF/RPDC that USPS designated for destination ZIP Codes listed
in labeling list L607. The following standards apply: * * *

[Revise item (b) to read as follows:]
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b. USPS Marketing Mail machinable parcels under 705.6.0 may be included.
% % k k %

[Delete section “260 Commercial Mail Bound Printed Matter” in its entirety:]
* %k k ¥ ok

270 Commercial Mail Media Mail and Library Mail
% % k k %

273 Prices and Eligibility

% % k k %

1.0 Prices and Fees
%k %k %k %k ok

[Revise 1.2 to read as follows]
1.2 Prices

Media Mail and Library Mail prices are based on the weight of the piece. See Notice 123--Price List for single-piece prices.
% %k %k %k 3k

5.0 Basic Eligibility Standards for Media Mail and Library Mail

% % k k ¥

[Delete section 5.5 in its entirety]
% %k %k %k 3k

[Delete section 7.0 in its entirety]
* %k %k k ok

275 Mail Preparation
[Revise section 275 to read as follows:]
1.0 Preparation for Media Mail and Library Mail

1.1 Basic Preparation
There are no presort, sacking, or labeling standards for single-piece Media Mail or Library Mail.
1.2 Delivery and Return Addresses

All Media Mail and all Library Mail must bear a delivery address that includes the correct ZIP Code or ZIP+4 code. Each piece must bear
the sender’s return address.

13 Basic Markings

The applicable basic required marking — ”Media Mail” or “Library Mail” — must be printed on each piece in the postage area, or it may be

printed on the shipping address label according to the standards in 102.3.4.
% %k %k %k 3k

276 Enter and Deposit

Overview

[Revise 1.0 to read as follows:]

1.0 Deposit for Media Mail and Library Mail

Single-piece Media Mail and Library Mail with a permit imprint must be deposited at locations and times specified by the postmaster at
the office that verifies and accepts the mailing. Metered mail may be deposited at other than the licensing Post Office only as permitted
under 705.19.0.

% % k k %

500 Additional Mailing Services
% % k k %

503 Extra Services
¥ %k %k k ¥

1.0 Basic Standards for All Extra Services

% % k k %

Exhibit 1.4.1 Eligibility — Domestic Mail

EXTRA SERVICE ELIGIBLE MAIL

ADDITIONAL COMBINED EXTRA SERVICES

[In “Insurance Restricted Delivery” section delete entry for “Bound Printed Matter”:]
[In “Certificate of Mailing” section delete entry for “Bound Printed Matter”:]

[In “Return Receipt” section delete entry for “Bound Printed Matter”:]

[In “Signature Confirmation” section delete entry for “Bound Printed Matter”:]

[In “Signature Confirmation Restricted Delivery” section delete entry for “Bound Printed Matter”:]
[In “COD Restricted Delivery” section delete entry for “Bound Printed Matter”:]

% % k k %

7.0 USPS Tracking

% % k k %

[Revise the title of 7.1.2 to read as follows:]
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7.1.2  Electronic Option USPS Tracking for USPS Marketing Mail and Heavy Printed Matter Parcels

[Revise the first and second sentences of 7.1.2 to read as follows:] If electronic option USPS Tracking is requested for all parcels in a USPS
Marketing Mail or Heavy Printed Matter mailing and the pieces are of identical weight, then postage may be paid only with metered
postage or permit imprint under 244.2.0. Electronic-option USPS Tracking may be purchased for USPS Marketing Mail parcels and Heavy
Printed Matter parcels by mailers using privately printed forms or labels, or Label 888, and who establish an electronic link with the
USPS to exchange acceptance and delivery data. * * *

% % k k %

7.1.3  Additional Physical Standards

[Revise the last sentence of the introductory paragraph to read as follows:] * * * * In addition to the applicable standards in 101 and 201 and
the purposes of USPS Tracking with Media Mail, Library Mail, or Parcel Select, the parcel must meet these additional requirements: * * *

% % k k ¥

8.0 USPS Signature Services

* %k k ¥ ok

8.1.2  Standards for Signature Confirmation

[Revise the introductory paragraph to read as follows:] For Signature Confirmation with Media Mail, Library Mail or Parcel Select pieces
meeting the physical standards under 201.7.0, the parcel must meet these additional requirements: * * *

* %k %k %k %k

507 Mailer Services
¥ %k k k k¥

1.0 Treatment of Mail
* %k %k %k %k

1.5 Treatment for Ancillary Services by Class of Mail

* %k %k k ok

Exhibit 1.5.4 Treatment of Undeliverable Package Services and Parcel Select
MAILER ENDORSEMENT USPS Treatment of UAA Pieces

[In the “No Endorsement” section delete the “Exception” in its entirety]

* %k %k k ok

[In the “Change Service Requested” section “Option 2” delete the text in parenthesis beginning with “Available via ACS ...” in its entirety]
% % k ¥ %

1.7 Mixed Classes

% % k k k¥

[Delete 1.7.4 in its entirety:]
% %k %k %k 3k

3.0 Hold For Pickup

% % k k k¥

3.2 Basic Information
% %k %k %k 3k
3.2.2  Basic Eligibility
[Revise the second sentence of 3.2.2 to read as follows:] * * * It is also available with commercial mailings of Priority Mail Express pre-
sented under 213.4.2 or 213.4.3, Priority Mail, and USPS Ground Advantage--Commercial, when: * * *
% %k %k %k 3k
4.0 Address Correction Services
4.1 Address Correction Service
* %k k ¥ ok
4.1.5 Other Classes
Address correction service for classes other than Periodicals under 4.1.4 is provided as follows:
a. When possible, “on-piece” address correction is provided for the following mailpieces:
[Revise 4.1.5a(5) to read as follows:]
5. USPS Marketing Mail (including Heavy Printed Matter parcels); * * *
% %k %k %k 3k

4.2 Address Change Service (ACS)

* %k k ¥ ok

4.2.2  Service Options

ACS offers five levels of service, as follows: * * *

[Revise the first sentence of item (d) to read as follows:]

d. A Full Service option available to mailings of First-Class Mail automation cards, letters, and flats; USPS Marketing Mail automation
letters and flats; USPS Marketing Mail Carrier Route, High Density, and Saturation letters; Periodicals Outside County barcoded or
Carrier Route letters and flats; and Periodicals In-County automation or Carrier Route letters and flats. * * *

% %k %k %k ok

4.2.6  Additional Standards — When Using Intelligent Mail Barcodes

[Revise the third and fourth sentence of the introductory paragraph to read as follows:] * * * Address Service, Change Service, and Re-

turn Service Ancillary Services are available for letters and flat-sized mailpieces mailed as First-Class Mail and USPS Marketing Mail by
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choosing the appropriate ACS Service Type Identifier in the Intelligent Mail barcode. USPS Marketing Mail pieces with ACS that include

an Intelligent Mail barcode require using a printed-on-piece endorsement. * * *

%k %k %k %k ok

5.0 Package Intercept

5.1 Description of Service

* %k k ¥ ok

5.1.2  Eligibility

Except under 5.1.3, Package Intercept service is available for the following mailpieces with a tracking barcode (excluding COD Hold For

Pickup mailpieces), addressed to, from, or between domestic destinations (608.2.0) that do not require a customs declarations label: * * *

[Delete item (g) in its entirety; renumber items (h) and (i) as (g) and (h) respectively;]

* %k %k ¥ ok

5.2 Postage, Fees, and Payment Methods

5.2.1 Postage and Fees

The customer must pay a nonrefundable per-piece fee after USPS successfully intercepts the mailpiece. Payment of postage and addi-

tional fees is as follows: * * *

[Revise the first sentence of item (b) to read as follows:]

b. Except for USPS Ground Advantage-oversized-priced pieces under 5.2.1c and Parcel Select-oversized-priced pieces under 5.2.1d, inter-
cepted Parcel Select, Media Mail and Library Mail pieces that are redirected to the sender, and all intercepted mailpieces that are redi-
rected to a new delivery address or a Post Office as Hold For Pickup (3.0), are relabeled and handled as a new Priority Mail piece. * * *

% %k %k %k %k

11.0 USPS Tracking Plus Service

* %k %k k ok

11.2 Scan Data Retention

USPS Tracking Plus service is available for scan data retention on mailpieces shipped via the following products: * * *

[Delete item (g) in its entirety; renumber item (h) as (g); and revise renumbered (g) to read as follows:]

g. USPS Marketing Mail, Nonprofit USPS Marketing Mail parcels, and Heavy Printed Matter parcels with purchased USPS Tracking and
Nonprofit USPS Marketing Mail parcels with a trackable extra service.

% %k %k %k %k

508 Recipient Services
* %k %k k ok

7.0 Premium Forwarding Services
% % k ¥ %

7.2 Premium Forwarding Service Residential

* %k %k k ok

7.2.6  Weekly Priority Mail Shipments

Premium Forwarding Service Residential shipments are dispatched weekly (on Wednesday) as Priority Mail with USPS Tracking service.
Regardless of any mailer’s ancillary service endorsement on a mailpiece, and provided it fits within the shipment container, all mail is
included in the weekly Priority Mail shipment, except as follows: * * *

[Revise item (b3) to read as follows:]

3. Heavy Printed Matter, Media Mail, Library Mail, and Parcel Select pieces are rerouted separately and charged postage due at the
appropriate single-piece price for the class or subclass of mail in which the piece was originally shipped.

% %k %k %k 3k
[Revise item (d2) to read as follows:]

2. Heavy Printed Matter, Media Mail, Library Mail, and Parcel Select pieces are rerouted postage due at the appropriate single-piece
price for the class, or subclass, of mail the mailpiece was originally shipped plus the postage due amount already indicated on the
mailpiece.

* %k k ¥ ok

600 Basic Standards for All Mailing Services

601 Mailability

% %k %k %k 3k

10.0 Catalogs

[Revise the second sentence of 10.0 to read as follows:] * * * A catalog mailpiece may be letter-shaped, flat-shaped or parcel-shaped,
and is mailed at USPS Marketing Mail and Heavy Printed Matter rates. * * *

% %k %k %k ok

602 Addressing

% % k k %

1.0 Elements of Addressing
% % k k %

1.5 Return Addresses

% % k k %

1.5.3  Required Use of Return Addresses
The sender’s domestic return address must appear legibly on: * * *

Mailers Hub News 32 May 5, 2025




USPS PROPOSED RULE — New Mailing Standards for Domestic Mailing Services Products

[Revise item (h) to read as follows:]
h. Package Services.
%k %k %k %k ok

3.0 Use of Alternative Addressing

* %k k ¥ k

3.2 Simplified Address

3.2.1 Conditions for General Use

The following conditions must be met when using a simplified address on commercial mailpieces: * * *

[Revise the introductory paragraph of item (b) to read as follows:]

b. USPS Marketing Mail and Periodicals flat-size mailpieces (including USPS Marketing Mail pieces allowed as flats under 3.2.1c), and
Periodicals nonstandard parcels for distribution to a city route or to Post Office boxes in offices with city carrier service may bear a
simplified address, but only when complete distribution is made under the following conditions: * * *

%k %k %k %k ok

[Revise the Title of 4.0 to read as follows:]

4.0 Detached Address Labels (DALs)

4.1 General

4.1.1 Definition

[Revise the text of 4.1.1 to read as follows:] Detached address labels (DALs) in its' basic form (4.3.1 through 4.3.5) may be used by mail-

ers as an optional method of printing addresses and postage indicia instead of printing addresses and postage on the items mailed. For

these standards, “item” refers to the types of eligible mail described in 4.2.1 through 4.2.3.

4.1.2  Alternative Address Format

[Revise the text of 4.1.2 to read as follows:] DALs may have alternative addressing formats under 3.0, subject to the applicable standards

under 4.0.

4.1.3  Ancillary Service Endorsements

[Revise the text of 4.1.3 to read as follows:] Ancillary service endorsements are not permitted. A DAL that is undeliverable as addressed

is handled under 507.1.1 through 507.1.9 for the applicable class of mail. The accompanying item is treated as specified by the mailer

under 4.5.

4.1.4 Documentation

[Revise the text of 4.1.4 to read as follows:] When requested by USPS, DAL mailers must provide documentation to establish that the

applicable distribution standards in 4.2.1 through 4.2.3 are met.

4.1.5  Extra Services

[Revise the text of 4.1.5 to read as follows:] Items mailed with DALs may not be combined with any extra service.

4.2 Eligible Mail

4.2.1  Periodicals or USPS Marketing Mail Flats Saturation Mailings

[Revise the text of 4.2.1 to read as follows:] Saturation mailings of only unaddressed Periodicals (207.23.9.4) or USPS Marketing Mail

(245.9.10.4) flats may be mailed with DALs, but DALs may not bear simplified addresses when used with USPS Marketing Mail flats. Satu-

ration flat mailings presented with DALs that are not automation-compatible and correctly barcoded do not qualify for saturation prices.

Instead, they may be entered at applicable basic carrier route prices. This standard (for automation-compatible barcoded DALs) does

not apply to DALs with simplified addressing when correctly used with Periodicals flats.

[Delete 4.2.2 in its entirety:]

4.3 Label Preparation

4.3.1 Label Construction

[Revise the text of 4.3.1 to read as follows:] Each DAL must be made of paper or cardboard stock that is not folded, perforated, or

creased, and that meets these measurements:

. Between 3% and 5 inches high (perpendicular to the address).

. Between 5 and 9 inches long (parallel to the address).

. At least 0.007 inch thick, except under 4.3.1d.

. If more than 4% inches high or more than 6 inches long, must be at least 0.009 inch thick.

e. Must have an aspect ratio (length divided by height) from 1.3 to 2.5, inclusive.

4.3.2  Addressing

[Revise the text of 4.3.2 to read as follows:] The address for each item must be placed on a DAL, parallel to the longest dimension of the

DAL, and may not appear on the item it accompanies. The DAL must contain a delivery address and a return address. In addition, if DALs

accompany saturation mailings of Periodicals or USPS Marketing Mail flats, a correct Intelligent Mail barcode with an 11-digit routing

code must be printed on each DAL except when using a simplified address for Periodicals flats as allowed by standards.

[Revise 4.3.3 in its entirety to read as follows:]

4.3.3 One DAL Per Item

Only one DAL may be prepared for each accompanying item, and only one item may be identified for delivery per DAL. (A single DAL

may not be prepared to deliver one each of different accompanying items or multiples of the same item.)

4.3.4 Required Information

[Revise the text of 4.3.4 to read as follows:] The following words must appear in bold type at least 1/8 inch high on the front of each

DAL: “USPS regulations require that this address label be delivered with its accompanying postage-paid mail. If you should receive this

o 0 T ow
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label without its accompanying mail, please notify your local postmaster”; The title or brand name of the item (which may include an

illustration of the item) must also appear on the front or back of the DAL to associate it with the accompanying item.

%k %k %k %k ok

[Delete 4.3.6 in its entirety.]

4.4 Mail Preparation

4.4.1 Notice to Delivery Office

[Revise the text of 4.4.1 to read as follows:] Each delivery office to receive a DAL mailing must be notified in writing at least 10 days be-

fore the requested delivery period begins. To ensure that the delivery office can readily relate the notice to the cartons containing the

corresponding items, a copy of that letter must be enclosed with the DALs unless the initial notice and the cartons used for the DALs and

items each conspicuously bears a mailing identification number. The letter must contain the following information:

. Name and telephone number of mailer or representative.

. Origin Post Office of mailing.

Expected mailing date.

. Description of mailing.

. Number of addressees for each 5-digit ZIP Code.

Number of DALs per carton or bundle.

. Number of items per carton or bundle.

. Expected delivery period (range of dates).

. Requested action for excess or undeliverable DALs or items (see 4.5).

[Revise 4.4.2 in its entirety to read as follows:]

4.4.2  Basic Standards for DALs

The following apply:

a. The DALs must be presorted, counted, and prepared by 5-digit ZIP Code delivery area.

. Only DALs for the same 5-digit area may be placed in the same carton, sack, or tray.

. DAL mailings claimed at carrier-route basic or walk-sequence prices must be further prepared under the corresponding standards.

. Mailers must prepare DALs as bundles in sacks or in cartons, unless prepared in trays under 4.4.6 when mailed with saturation flats.

. Different size cartons may be used in the same mailing, but each must be filled with dunnage as necessary to ensure that the DALs

retain their orientation and presort integrity while in transit.

f. Each carton of DALs must bear a label showing the information in 4.4.5 unless a mailing identification number is used (see 4.4.1).

g. Multiple containers of DALs must be numbered sequentially (“1 of _,” “2 of _,” etc.).

[Revise 4.4.3 in its entirety to read as follows:]

4.4.3  Basic Standards for Items Distributed with DALs

The following apply:

a. Except for bundles of saturation flats placed directly on pallets under 4.4.7, the items to be distributed with DALs must be placed in
cartons or prepared in bundles placed in flat trays/sacks, subject to the standards for the price claimed.

b. Alabel bearing the content description information in 4.4.5 must be affixed to each carton, trayed/sacked bundle, or pallet unless a
mailing identification number is used (see 4.4.1).

c. Cartons of items (including those on pallets) may differ in size, but must be filled with dunnage as necessary to ensure the integrity of
the items while in transit.

d. The gross weight of each carton or flat tray/sack must not be more than 40 pounds.

4.4.4 Combined Cartons

[Revise the text of 4.4.4 to read as follows:] DALs and the accompanying items may be enclosed in the same carton when sent to a small

volume 5-digit ZIP Code area. If the DALs and the accompanying items are packed together, these standards apply:

a. The DALs must be bundled and labeled under 4.4.2 and placed on top of the items.

b. The carton must be packed with dunnage to ensure the integrity of the contents while in transit.

c. The gross weight of the carton must not exceed 40 pounds.

d. The exterior of the carton must be labeled under 4.4.5 and marked “DALs ENCLOSED” in letters not less than \1/2\ inch high.

4.4.5 Container Labels

[Revise the text of 4.4.5 to read as follows:] Sacks, flat trays, cartons, and pallets of DAL mail must be labeled under the preparation

standards for the price claimed. A second label must be affixed to each bundle in a carton, flat tray, or sack to provide the following in-

formation (unless a mailing identification number is used under 4.4.1):

. Delivery Post Office name and 5-digit ZIP Code delivery area.

. Title, brand name, or other description of the items.

. Name and telephone number of the mailer or representative.

. Number of labels or items in the carton, as applicable.

e. Instructions to open and distribute either the DALs with matching items or the items with matching DALs as appropriate.

4.4.6 Optional Tray and Bundle Preparation

[Revise the text of 4.4.6 to read as follows:] The following apply:

a. Mailers may prepare DALs in letter trays according to 245.9.0 when DALs are used in mailings of saturation flats.

b. Bundles of saturation flats to be distributed with DALs may be prepared on 5-digit pallets under 4.4.7.

c. Pallets must not be used when the Drop Shipment Product specifies that the delivery unit that serves the 5-digit pallet destination
cannot handle pallets. For such delivery units, mail with DALs must be prepared in cartons, flat trays, or sacks. The tray(s) of
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corresponding DALs must be placed on top of the accompanying pallet of flats, and the pallet contents must be secured with stretch-
wrap to avoid separation in transportation and processing.

d. All containers must be labeled according to 4.4.5.

4.4.7 Optional Container Preparation

[Revise the text of 4.4.7 to read as follows:] Bundles of flats and cartons, flat trays, or sacks of items may be placed on pallets meeting

the standards in 705.8.0. Cartons or trays of DALs must be placed on pallets with the corresponding items under 4.4 and 705.8.0. The

USPS plant manager at whose facility a DAL mailing is deposited may authorize other containers for the portion of the mailing to be de-

livered in that plant’s service area.

4.5 Disposition of Excess or Undeliverable Material

[Revise the text of 4.5 to read as follows:] The letter required under 4.4.1 must either request that the delivery office contact the mailer

(or representative) about excess DALs, items, or provide instructions for their treatment. (If the mailer does not provide information

about excess DALs, or items, such material is disposed of as waste by the USPS.) The mailer must choose one of the following options for

each DAL mailing and the items:

a. Disposal of any excess material as waste.

b. Return of the excess material to the mailer, postage due at the applicable single-piece price under 4.6.

c. Holding of the excess material for pickup by the mailer (or representative). If pickup is not made within 15 calendar days of the notice
to the mailer, the material is returned to the mailer postage due.

d. Holding of the excess material while additional DALs or items are supplied (as applicable). If additional material is not supplied within
15 days of the notice to the mailer, the excess material is returned to the mailer postage due. Additional material must be sent pre-
paid to the delivery Post Office as First-Class Mail, USPS Ground Advantage--Retail, Priority Mail, or Priority Mail Express.

4.6 Postage

4.6.1 Prices

[Revise the text of 4.6.1 to read as follows:] DAL mailings are not eligible for automation prices, but the pieces may qualify for carrier

route prices, subject to applicable standards. Mailers must pay a surcharge for each DAL used with USPS Marketing Mail flats. See Notice

123, Price List, for prices.

4.6.2 Postage Computation and Payment

[Revise the text of 4.6.2 to read as follows:] Postage is computed based on the combined weight of the item and the accompanying DAL.

If the number of DALs and items mailed is not identical, the number of pieces used to determine postage is the greater of the two. No

postage refund is allowed in these situations. In addition, these methods of postage payment apply:

a. Periodicals flats must be prepaid. A notice of entry must appear in the upper right corner of the DAL.

b. USPS Marketing Mail flats (except EDDM flats) and parcels must be paid by permit imprint, which must appear on each DAL.

c. Asurcharge applies to each DAL used in a USPS Marketing Mail flats mailing.

4.6.3 Returns

[Revise the text of 4.6.3 to read as follows:] Postage for excess or undeliverable DALs that are properly endorsed, or for items being re-

turned, is computed at the single-piece price (First-Class Mail, USPS Ground Advantage--Retail, Priority Mail, or Package Services) appli-

cable to the combined weight of the DAL and the accompanying item, regardless of whether both are returned. The total amount due
for returned material, which includes the return postage and the applicable address correction fee for each DAL or item returned, is
collected when the material is returned to the mailer.

4.6.4 Additional Items

[Revise the text of 4.6.4 to read as follows:] Postage for additional material (DALs or items) mailed to the USPS under 4.5d must be prepaid

as First-Class Mail, Priority Mail, or Priority Mail Express, subject to the eligibility standards for the price claimed and the conditions in 4.6.2.

* %k k ¥ ok

6.0 ZIP Code Accuracy Standards

6.1 Basic Standards

[Revise the introductory paragraph of 6.1 to read as follows:] Except for mail bearing a simplified address, addresses used on pieces in a

mailing at all commercial First-Class Mail, nonbarcoded presorted Periodicals, and USPS Marketing Mail price are subject to the ZIP Code

accuracy standard and must meet these requirements: * * *

% %k %k %k 3k

7.0 Carrier Route Accuracy Standard

7.1 Basic Standards

[Revise the last sentence of the introductory paragraph of 7.1 to read as follows:] * * * Addresses used on pieces claimed at any Periodi-

cals carrier-route prices or USPS Marketing Mail Enhanced Carrier Route prices, or Heavy Printed Matter carrier-route prices are subject

to the carrier-route accuracy standard and must meet the following requirements: * * *

* %k %k ¥ ok

11.0 Commercial Plus One Mailpieces

11.1 Definition

[Revise the text of 11.1 to read as follows:] The commercial mail Plus One product is a bundled offering, including a host Marriage Mail

(combining multiple advertisers within a single mailpiece) mailpiece and a Plus One card. Both the host mailpiece and the Plus One card

must meet the applicable basic standards of a USPS Marketing Mail saturation letter or saturation flat as specified in 245.6.0 and 245.9.0

and meet automation standards with a correct mailing address and Intelligent Mail barcode. For flat-sized host mailpieces, the host

piece must be entered at a DDU, SDC or DSCF/LPC. The Plus One Card must be entered at a DSCF/LPC within 2 business days from
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entering the host mail piece to receive Plus One pricing. For letter-sized host mailpieces, the host piece must be entered at a DSCF/LPC.
The Plus One Card must be entered at a DSCF/LPC within 2 business days from entering the host mailpiece to receive Plus One pricing.
The Plus One mailpiece (card) must meet the following additional standards:

Be used to advertise a company that has advertised in the Marriage Mail host for at least 6 months.

Be addressed to the same delivery points as the host mailpiece.

Be sorted and presented separately from the host piece.

Must not exceed 6 inches long by 11 inches high.

Must be at least 0.009 inches thick and card stock.

. Must have “Plus One” marking directly below Permit indicia.

11.2 Mail Preparation

Each Plus One mailing must be trayed and labeled according to 245.6.7 or 245.9.7. Palletized mailings must be prepared according to

o

S~ Qoo T

705.8.10.3.

%k %k %k %k ok

604 Postage Payment Methods and Refunds

% %k %k %k %k

4.0 Postage Meters and PC Postage Products (“Postage Evidencing Systems”)
4.1 Basic Information

* %k %k k ok

4.1.5 Authorized Classes of Mail

[Revise 4.1.5 to read as follows:] Mailers may use postage evidencing systems, as provided by standard, to affix or apply indicia on any
class of mail except Periodicals.

* %k %k k ok

5.0 Permit Imprint (Indicia)

% %k %k %k %k

5.1.2  Minimum Volume

Permit imprint mailings must contain at least 200 pieces or 50 pounds of mail, except: * * *

[Revise item (e) to read as follows:]

e. USPS Marketing Mail flats and Heavy Printed Matter nonpresorted, non-discounted mailings.

[Revise item (g) to read as follows:]

f. A mailing containing 50 pieces or 50 pounds of nonpresorted single-piece domestic mail parcels submitted under the terms of an
approved Manifest Mailing System (including USPS Ship) agreement under 705.2.0. Mailers may include any combination of the fol-
lowing products under this provision: Priority Mail Express (USPS Ship only), Priority Mail, USPS Ground Advantage--Commercial par-
cels, and single-piece Media Mail and Library Mail parcels. Parcels in USPS-provided packaging, including Flat Rate Envelopes and
Boxes, may be included.

* %k %k k ok

5.1.5  Application Fee

[Revise 5.1.5 to read as follows:] An application fee is required only when a permit imprint is used as the payment method for First-Class

Mail, USPS Marketing Mail and international mail, and the mailer does not use USPS Ship. If a customer pays a permit imprint applica-

tion fee, it is accepted for domestic and/or international outbound mailings.

% %k %k %k %k

5.3 Indicia Design, Placement, and Content

* %k k ¥ ok

5.3.7  USPS Marketing Mail, Parcel Select and Package Services Format

[Revise the first sentence of 5.3.7 to read as follows:] A USPS Marketing Mail, Parcel Select, or Package Services permit imprint indicia
must contain the same information required in 5.3.6, except that the USPS Marketing Mail (Standard Mail), Parcel Select, or applicable
Package Services (Media Mail or Library Mail) marking must be used instead of “First-Class Mail”. * * *

* %k k ¥ ok

5.3.9  Use of a Company Permit Imprint

% %k %k %k 3k

[Revise the second sentence of item 5.3.9(b) to read as follows:]

b. * * * On unendorsed USPS Marketing Mail, the return address is permitted below the indicia. * * *

% %k %k %k 3k

Exhibit 5.3.11 Indicia Formats for Official Mail and Other Classes

[Revise Exhibit 5.3.11 under “Package Services Official Mail” to delete the PRSRT Bound Printed Matter indicia:]
[Revise Exhibit 5.3.11 under “Package Services” to delete the Bound Printed Matter and Media Mail indicia:]

%k %k %k %k ok

7.0 Computing Postage

7.1 General Standards

7.1.1  Determining Single-Piece Weight for Retail and Commercial Mail

[Revise the third sentence of 7.1.1 to read as follows:] * * * Express all single-piece weights in decimal pounds rounded off to two deci-

mal places for the following mailpieces: Priority Mail Express, Priority Mail, Parcel Select, Media Mail, and Library Mail prices. * * *
% %k %k %k ok
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9.0 Exchanges and Refunds
%k %k %k %k ok

9.2 Postage and Fee Refunds

* %k k ¥ ok

9.2.3  Full Refund

A full refund (100 percent) may be made when: * * *

[Revise the first sentence of item (h) to read as follows:]

h. An annual presort mailing fee is paid for Presorted First-Class Mail or USPS Marketing Mail and no mailings are made during the cor-
responding 12-month period. * * *

* %k k ¥ ok

608 Postal Information and Resources
k %k %k %k ok

2.0 Domestic Mail

* %k %k %k %k

2.6 Alaska Bypass Service

2.6.1  Prices

[Revise 2.6.1 to read as follows:] Alaska Bypass Service prices are based on the weight of the shipment.
% %k %k %k 3k

700 Special Standards

% % k k k¥

703 Nonprofit USPS Marketing Mail and Other Unique Eligibility
% %k %k %k %k

9.0 Mixed Classes

% % k k k¥

9.2 Eligibility for Attachments of Different Classes

% %k %k %k %k

9.2.2  Price Qualification

If a Periodicals, USPS Marketing Mail, Parcel Select, or Package Services host piece qualifies for: * * *

[Revise the first sentence of item (d) to read as follows:]

d. A destination entry price (DDU, DSCF, or DADC), a USPS Marketing Mail attachment is eligible for the comparable destination entry
price. * * *

* %k %k k ok

9.3 Eligibility for an Enclosure in Periodicals Publication

% % k ¥ %

9.3.2  Loose Enclosure

A loose enclosure may be mailed with a bound Periodicals publication only if: * * *

[Revise item (b) to read as follows:]

b. For USPS Marketing Mail matter, the total weight of all enclosed material does not exceed 20 ounces (24 ounces for carrier route flats).
% % k ¥ %

[Delete 9.6 in its entirety; and renumber 9.7 through 9.13 as 9.6 through 9.12 respectively:]

% % k k %

[Delete renumbered 9.11 in its entirety; renumber 9.12 as 9.11 respectively:]
% % k k %

705 Advanced Preparation and Special Postage Payment Systems
* %k k ¥ ok

2.0 Manifest Mailing System
% % k k %

2.3 Keyline
* %k k ¥ ok
2.3.5 Unique ID Number Location — Itemized Mailings
[Revise the last sentence of 2.3.5 to read as follows:] * * * The numbers must be printed in overall ascending order, or in ascending order
within each zone, 5-digit, or 3-digit ZIP Code area on the manifest.
2.4 Authorization
* %k k ¥ ok
2.4.3  General Requirements for Authorization
General requirements for authorization are as follows: * * *
[Revise the last sentence of item c(3) to read as follows:]
3. * * * parcels mis-shipped at destination SCFs are handled through parcel sampling and are treated as underpaid parcels.
* %k %k ¥ ok

2.4.5 Approval Authority
% %k %k %k ok

b. The director, Business Acceptance Solutions, USPS Headquarters, approves MMS that produce the following:
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[Revise 2.4.5(b2) to read as follows:]

2. Parcel Select presort mailings;
%k %k %k %k ok

5.0 First-Class Mail or USPS Marketing Mail Mailings With Different Payment Methods

% % k k %

5.2 Postage

%k %k %k %k ok

5.2.6  Single-Piece Price Mail

[Revise 5.2.6 to read as follows:] With USPS approval, trays of single-piece price mail may be placed on the origin SCF/LPC pallet (First-
Class Mail), or the mixed pallet (USPS Marketing Mail), after USPS verification is completed.

%k %k %k %k ok
6.0 Combining Mailings of USPS Marketing Mail, Package Services, and Parcel Select Parcels
6.1 Basic Standards for Combining Parcels

6.1.1  Basic Standards

USPS Marketing Mail parcels, Package Services parcels, and Parcel Select parcels in combined mailings must meet the following stand-

ards: * * *

[Revise item (c) to read as follows:]

c. Mailers must pay all applicable presort mailing fees.

[Revise the first sentence of item (d) to read as follows:]

d. Minimum volume requirements for USPS Marketing Mail and Parcel Select must be met separately and are based solely on the quan-
tity of pieces eligible for each price at the required presort level. * * *

* %k %k %k %k

[Delete 6.2 in its entirety; renumber 6.3 and 6.4 as 6.2 and 6.3 respectively:]

* %k %k k ok

[Newly renumbered as 6.2]

6.2 Combining Parcels--DSCF and DDU Prices

6.2.1 Qualification

Combination requirements for specific discounts and prices are as follows:

[Revise items (a) and (b) to read as follows:]

a. When the mailer pays DSCF prices, Parcel Select and USPS Marketing Mail parcels may be combined under 6.2.

b. All USPS Marketing Mail parcels may be combined with Parcel Select parcels prepared for DDU prices under 6.2.

6.2.2  Preparation and Prices

Combined parcels must be prepared as follows:

[Revise items (a), (b), and (b)1 through (b)4 to read as follows:]

a. Minimum Mailing Volume. Separate minimum mailing volume requirements must be met for USPS Marketing Mail parcels and for
Parcel Select parcels.

b. Parcel Select Qualifying for DSCF Prices. Mailers must prepare the combined mailings under the applicable 5-digit scheme and 5-digit
sack requirements in 255.4.2 or the applicable 5-digit scheme and 5-digit pallet requirements in 8.0 for the Parcel Select DSCF prices.
All other requirements for Parcel Select DSCF prices, and USPS Marketing Mail prices, as applicable, must be met.

1. If sacked under 255.4.2, the minimum requirement of seven pieces per sack must be met with Parcel Select parcels. After the min-
imum sack volume has been met, USPS Marketing Mail parcels may be included in the sack or in overflow sacks.

2. If palletized under the option to prepare 5-digit scheme or 5-digit pallets when there are at least 50 pieces and 250 pounds per
pallet, this pallet minimum must be met with only Parcel Select parcels. After the minimum pallet volume has been met, USPS
Marketing Mail parcels may be included on the pallet or in overflow sacks.

3. If palletized under the alternate pallet preparation where no pallet may contain less than 35 pieces and 200 pounds, provided the
average number of pieces on pallets qualifying for the DSCF price is at least 50, USPS Marketing Mail parcels may not be combined
with Parcel Select parcels.

4. If palletized under the option to prepare 5-digit scheme or 5-digit pallets under the 36-inch-high (mail only) pallet minimum, any
combination of USPS Marketing Mail and Parcel Select parcels may be used to meet the minimum pallet-height requirement.

% %k %k %k 3k

[Revise items (c) and (c)1 to read as follows:]

c. Parcel Select and USPS Marketing Mail parcels qualifying for DDU prices:

1. The combined mailings must be prepared under the applicable 5-digit scheme and 5-digit sack requirements in 245.4.0 or the ap-
plicable 5-digit scheme and 5-digit pallet requirements in 8.20 for the Parcel Select.

% %k %k %k ok

[Revise the title of newly renumbered 6.3 to read as follows:]

6.3 Combining Parcel Select and USPS Marketing Mail--Optional 3-Digit SCF/RPDC Entry

6.3.1  Entry at Designated SCFs/RPDCs

[Revise 6.3.1 to read as follows:] Mailers may deposit pieces otherwise eligible for Parcel Select and USPS Marketing Mail prices and the

USPS Marketing Mail DSCF price at an SCF/RPDC that USPS designates for destination ZIP Codes listed in labeling list L607.
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6.3.2 Qualification and Preparation

[Revise the introductory paragraph of 6.3.2 to read as follows:] Parcel Select machinable parcels and USPS Marketing Mail parcels may

be prepared for entry at designated SCFs/RPDCs under these standards: * * *

[Delete item (c) in its entirety; renumber items (d) through (f) as items (c) through (e) respectively; and revise newly renumbered item (c)

to read as follows:]

c. USPS Marketing Mail, machinable Marketing parcels (regular and Nonprofit) and Nonprofit machinable-priced parcels are eligible for
the NDC/RPDC presort-level price. USPS Marketing Mail, nonstandard Marketing parcels (regular and Nonprofit) and Nonprofit non-
standard-priced parcels are eligible for the 3-digit presort-level DSCF price.

* %k k ¥ ok

[Delete newly renumbered item (e) in its entirety:]

k %k %k %k ok

7.0 Combining Package Services and Parcel Select Parcels for Destination Entry

7.1 Combining Parcels — DSCF/DRPDC and DDU or DS&DC Entry

7.1.1  Qualification

[Revise 7.1.1 to read as follows:] Mailers may combine Package Services and Parcel Select parcels in 5-digit scheme and 5-digit sacks or on
5-digit scheme and 5-digit pallets for entry at a destination sectional center facility (DSCF)/regional processing and distribution center
(DRPDC), or a destination delivery unit (DDU), or sorting and delivery center (DS&DC) when USPS-authorized under 7.5. Mailers must pay
all applicable fees for presort and drop shipment and must meet the minimum volume requirements for Presort prices and Parcel Select
prices. Combined Package Services and Parcel Select mailings must meet the standards in 255.4.0, except as provided by this section.
7.1.2  Basic Standards

Package Services and Parcel Select parcels that qualify as machinable and nonstandard under 201 and meet the following conditions
may be combined in 5-digit scheme and 5-digit sacks or 5-digit scheme and 5-digit pallets under these conditions:

[Revise item (a) to read as follows:]

a. Minimum volume requirements for Parcel Select must be met separately before combining.

% %k %k %k %k

7.1.3 Combined Parcels Prepared in Sacks — Price Eligibility

[Revise the introductory paragraph of 7.1.3 to read as follows:] In addition to the applicable standards in 255.4.0 for destination entry
Parcel Select, the following standards apply for combined parcels prepared in sacks: * * *

[Delete items (b) through (d) in its entirety; renumber item (e) as item (b) respectively:]

% %k %k %k 3k

7.1.6  Combined Parcels Prepared on Pallets — Price Eligibility

[Revise the introductory paragraph of 7.1.6 to read as follows:] In addition to the applicable standards in 255.4.0 for destination entry
parcels, the following standards apply for combined parcels prepared on pallets: * * *

[Delete items (b) through (d) in its entirety; renumber item (e) as item (b) respectively:]

% %k %k %k %k

[Delete 7.2 in its entirety; renumber 7.3 through 7.5 as 7.2 through 7.4:]

% % k k k¥

8.0 Preparing Pallets

% %k %k %k %k

8.5 General Preparation

8.5.1 Presort

The following apply: * * *

[Revise items (d) through (f) to read as follows:]

d. For sacks, trays, or machinable parcels on pallets, the mailer must prepare all required pallet levels before any mixed ADC or mixed
pallets are prepared for a mailing or job.

e. Except as described in 15.1.3f, bundles must not be placed on mixed ADC or mixed pallets. Bundles that cannot be placed on pallets
must be prepared in sacks under the standards for the price claimed.

f. The standards for bundle reallocation to protect the SCF/LPC (sectional center facility/local processing center) (letters, flats)/RPDC
(parcels), or ADC pallet (8.11 and 8.14) are optional methods of pallet preparation designed to retain as much mail as possible at the
SCF/LPC (letters, flats)/RPDC (parcels), or ADC level.

* %k k ¥ ok

8.5.2  Required Preparation

The following standards apply to Periodicals, USPS Marketing Mail, and Parcel Select, except Parcel Select mailed at DSCF and DDU

prices: * * *

[Revise items (b) and (c) to read as follows:]

b. For bundles of flat-size mailpieces or bundles of nonstandard parcels on pallets, after preparing all possible pallets under 8.5.2a, when
250 or more pounds of bundles remain for an ADC (Periodicals) or for an NDC/RPDC (USPS Marketing Mail parcels), mailers must pre-
pare the ADC or Mixed pallet, as applicable for the class of mail. Exception: If no ADC or Mixed pallets are in a mailing and 250 or more
pounds remain for an SCF/LPC (letters, flats)/RPDC (parcels), mailers must prepare the SCF/LPC (letters, flats)/RPDC (parcels) pallet.

c. Bundles that cannot be placed on an ADC, Mixed, or SCF/LPC (letters, flats)/RPDC (parcels) pallet may be placed on mixed ADC pallets
if allowed by the specific standards for the class and shape of mail, or be placed in sacks or flat trays (when applicable) (see 8.9.1).
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8.5.3  Minimum Load
The following minimum load standards apply to mail prepared on pallets: * * *
[Revise items (3) and (4) to read as follows:]

3. The minimum load for pallets is 200 pounds of USPS Marketing Mail parcels (machinable or nonstandard) entered at origin to

claim the NDC price.

4. A pallet may contain a minimum of 100 pounds of nonletter-size mail or 12 linear feet of letter trays if it is:

An ADC pallet entered at the destination ADC;
a. An SCF/LPC (letters, flats)/RPDC (parcels) pallet entered at the destination SCF/LPC (letters, flats)/RPDC (parcels); or
b. The only pallet entered at an individual destination ADC or SCF/LPC (letters, flats)/RPDC (parcels) facility.

% % k % %

[Revise item (6) to read as follows:]
6. There is no minimum load for Mixed pallets of bundles or flat trays of USPS Marketing Mail flats.

%k %k %k %k ok

8.5.6  Mail on Pallets

These standards apply to mail on pallets: * * *

[Revise item (b) to read as follows:]

b. When two or more Periodicals mailings or two or more USPS Marketing Mail mailings are placed together on pallets, the mailer must
keep records for each mailing as required by the standards for the class of mail.

* %k %k %k %k

[Delete item (f) in its entirety; renumber items (g) through (i) as (f) through (h); and revise renumbered (f) to read as follows:]

g. For sacks or flat trays of Periodicals and USPS Marketing Mail flats or nonstandard parcels, carrier-route-price mail must be prepared
on separate 5-digit pallets from automation-price and/or Presorted-price mail.

* %k %k %k %k

8.5.12 Nonpalletized Mail

The following apply:

[Revise item (a) to read as follows:]

a. Mail that is not palletized (e.g., the bundles do not meet the machinability standards in 8.5.7 through 8.5.11) must be prepared under
the standards for the price claimed.

% %k %k %k %k

8.6 Pallet Labels

* %k %k k ok

8.6.7  5-Digit, 5-Digit Carrier Routes, and 5-Digit Scheme Carrier Routes Pallets

[Revise the last sentence of 8.6.7 to read as follows:] * * * 5-digit pallets of Heavy Printed Matter that contain only carrier route price
mail also must show the words “CARRIER ROUTES” (or “CR-RTS”) after the “5D” pallet level description on the contents line.

* %k %k k ok

8.8 Basic Uses

These types of mail may be palletized: * * *

[Delete item (j) in its entirety:]

8.9 Bundles on Pallets

8.9.1  Applicability

[Revise the first sentence of 8.9.1 to read as follows:] Presort destination bundles of Periodicals and USPS Marketing Mail flats and non-
standard parcels may be placed directly on pallets under 8.9.2 through 8.9.5 and 8.10. * * *

8.9.2  Basic Bundling Standards

[Revise 8.9.2 to read as follows:] Bundle preparation for Periodicals and USPS Marketing Mail mailpieces must meet the applicable
standards for each class or subclass of mail. Bundles may be sorted onto pallets under 8.10 and 10.0, 12.0, and 13.0.

% % k k ¥

[Delete 8.9.5 in its entirety:]

* %k k ¥ ok

8.10 Pallet Presort and Labeling

8.10.1 First-Class Mail — Letter Trays or Flat Trays

* * * preparation, sequence, and labeling: * * *

[Revise the third sentence of (b) to read as follows:]

b. * * * pallets contain trays destined for the 3-digit ZIP Codes serviced by the origin SCF/LPC facility in LOO5. * * *
%k %k %k %k ok

8.10.2 Periodicals — Bundles, Sacks, Letter Trays or Flat Trays

* * * prepare pallets in the following sequence: * * *

[Revise the introductory text of item (h) to read as follows:]

h. SCF/LPC (letters, flats)/RPDC (parcels), required, permitted for bundles, trays, and sacks (nonstandard parcels only). The pallet may

contain carrier-route-price, automation-price, and/or Presorted-price mail for the 3-digit ZIP Code groups in LO05. Labeling: * * *
* %k %k ¥ ok
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8.10.3 USPS Marketing Mail — Bundles, Sacks, or Trays

[Revise the second sentence of the introductory paragraph to read as follows:] * * * For USPS Marketing Mail High Density and High Den-

sity Plus flats price eligibility, only 5-digit pallets under 8.10.3a through 8.10.3c are allowed, and the pallets must be entered under

None, DSCF/DLPC, or DDU or DS&DC standards. * * *

[Revise the last sentence of the introductory text of item (f) to read as follows:]

f. ** * Mailers may also, at their option, place mixed ADC or mixed AADC trays, labeled per L010, on an SCF/LPC pallet entered at the
SCF/LPC facility responsible for processing mixed ADC or mixed AADC trays for that facility. Labeling: * * *

[Delete items (g) and (h) in its entirety; renumber item (i) as (g); and revise renumbered item (g) to read as follows:]

g. Mixed, optional, permitted for bundles, trays, and sacks (nonstandard parcels only); allowed with no minimum and required at 100
pounds of mail for bundles of flats. Bundles of flats totaling less than 100 pounds in weight must be trayed if not palletized. The pallet
may contain carrier route, automation, and/or Presorted mail. Mailers must place trays and sacks (nonstandard parcels only) contain-
ing pieces paid at the single-piece price on the mixed pallet (unless required to be presented separately by special postage payment
authorization). Labeling:

1. Line 1: “MXD” followed by information in L601, Column B, for facility serving 3-digit ZIP Code prefix of entry Post Office (label to
plant serving entry Post Office if authorized by processing and distribution manager).

2. Line 2: For flats and nonstandard parcels, “STD” followed by “FLTS” or “NONSTD,” as applicable; followed by “BARCODED” (or “BC”) if
pallet contains automation price mail; followed by “NONBARCODED” (or “NBC”) if pallet contains carrier route and/or Presorted price
mail; followed by “WKG.” For letters, “STD LTRS”; followed by “BC” if pallet contains barcoded letters; followed by “MACH” if pallet
contains machinable letters; followed by “MAN” if pallet contains nonmachinable letters; followed by “WKG.”

% %k %k %k %k

[Revise 8.10.4 to read as follows:]

8.10.4 Heavy Printed Matter Nonstandard Parcels — Bundles and Sacks

Pallets must be prepared under 8.0 in the sequence listed below and completed at each required level before the next optional or re-

quired level is prepared. Unless indicated as optional, all sort levels are required under the conditions shown. For mailings of sacks on

pallets, pallet preparation begins with 8.10.4e. Label pallets under 8.6 and according to the Line 1 and Line 2 information listed below:

a. 5-digit carrier route, required, bundles only, 250 pound minimum. Pallet must contain only carrier route mail for one carrier and the
same 5-digit ZIP Code. Labeling:

1. Line 1: city, state, and 5-digit ZIP Code destination.

2. Line 2: “STD NONSTD”; followed by CARRIER ROUTE” (or “CR-RT”).

b. 5-digit scheme carrier routes, required, permitted for bundles only. Pallet must contain only carrier route bundles for the same 5-
digit scheme under LOO1. Labeling:

1. Line 1: LOO1.

2. Line 2: “STD NONSTD”; followed by “CARRIER ROUTES” (or “CR-RTS”); followed by “SCHEME” (or “SCH”).

c. 5-digit carrier routes, required, permitted for bundles and sacks. Pallet must contain only carrier route mail for the same 5-digit ZIP
Code. Labeling:

1. Line 1: city, state, and 5-digit ZIP Code destination (see 8.6.4c for overseas military mail).

2. Line 2: “STD NONSTD”; followed by “CARRIER ROUTES” (or “CR-RTS”).

d. 5-digit scheme, required. Pallet must contain only parcels for the same 5-digit scheme under LOO1. Labeling:

1. Line 1: LOO1.

2. Line 2: “STD NONSTD 5D”; followed by “SCHEME” (or “SCH”).

e. 5-digit, required. Pallet must contain only parcels for the same 5-digit ZIP Code. Labeling:

1. Line 1: city, state, and 5-digit ZIP Code destination (see 8.6.4c for overseas military mail).

2. Line 2: “STD NONSTD 5D.”

f. SCF/RPDC, required. Allowed only for mail deposited at a DSCF/DRPDC to claim SCF price. Labeling:

1. Line 1: L0O02, Column C.

2. Line 2: “STD NONSTD SCF.”

g. ASF/RPDC, optional. Pallet must contain only parcels for the 3-digit ZIP Code groups in L602. Labeling:

1. Line 1: Use L602.

2. Line 2: “STD NONSTD ASF”.

h. NDC/RPDC, required. Pallet must contain only parcels for the 3-digit ZIP Code groups in L601. Labeling:

1. Line 1: Use L601.

2. Line 2: “STD NONSTD NDC”".

i. Origin NDC/RPDC (required); no minimum; labeling:

1. Line 1: Use L601, Column B.

2. Line 2: “STD NONSTD NDC.”

j. Mixed, optional. Labeling:

1. Line 1: “MXD” followed by information in L601, Column B, for facility serving 3-digit ZIP Code prefix of entry Post Office (or labeled
to plant serving entry Post Office if authorized by processing and distribution manager).

2. Line 2: “STD NONSTD WKG.”

[Revise 8.10.5 to read as follows:]
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8.10.5 Package Services Nonstandard Parcels — Bundles and Sacks
Pallets must be prepared under 8.0 in the sequence listed below and completed at each required level before the next optional or re-
quired level is prepared. Unless indicated as optional, all sort levels are required under the conditions shown. For mailings of sacks on
pallets, pallet preparation begins with 8.10.5e. Label pallets under 8.6 and according to the Line 1 and Line 2 information listed below:
a. 5-digit scheme, required, permitted for bundles only. Pallet must contain only 5-digit bundles of Presorted price mail for the same 5-
digit scheme under LOO1. For 5-digit destinations not part of L001, 5-digit pallet preparation begins with 8.10.5d. Labeling:
1. Line 1: LOO1.
2. Line 2: “PSVC NONSTD 5D”; followed by “SCHEME” (or “SCH”).
b. 5-digit, required, permitted for bundles and sacks. Pallet must contain only Presorted price mail for the same 5-digit ZIP Code. Labeling:
1. Line 1: city, state, and 5-digit ZIP Code destination (see 8.6.4c for overseas military mail).
2. Line 2: “PSVC NONSTD 5D.”
c. 3-digit, optional, option not available for bundles for 3-digit ZIP Code prefixes marked “N” in L0O02. Pallet must contain parcels only
for the same 3-digit ZIP Code. Labeling:
1. Line 1: LO02, Column A.
2. Line 2: “PSVC NONSTD 3D.”
d. SCF/RPDC, required, permitted for bundles and sacks. The pallet may contain carrier-route-price and/or Presorted-price mail for the
3-digit ZIP Code groups in LO05. Labeling:
1. Line 1: LO02, Column C.
2. Line 2: “PSVC NONSTD SCF.”
e. Mixed, optional, permitted for sacks only. The pallet may contain carrier-route-price mail and/or Presorted-price mail. Labeling:
1. Line 1: “MXD” followed by information in L601, Column B, for facility serving 3-digit ZIP Code prefix of entry Post Office (or labeled
to plant serving entry Post Office if authorized by processing and distribution manager).
2. Line 2: “PSVC NONSTD WKG.”
[Revise the title of 8.10.6 to read as follows:]
8.10.6 Combined Mailings of USPS Marketing Mail Marketing Parcels 3.5 Ounces or More, USPS Marketing Mail, and Parcel Select
Machinable Parcels
[Revise the third sentence of the introductory paragraph to read as follows:] * * * Combined mailings of USPS Marketing Mail Marketing
parcels, USPS Marketing Mail, and Parcel Select machinable parcels also must meet the standards in 6.0 or 21.0. * * *
% %k %k %k %k
[Revise the text of item (c) to read as follows:]
c. SCF/RPDC, optional, but required for DSCF prices. Pallets must contain only parcels for the 3-digit ZIP Code groups in LOO5. Labeling:
1. Line 1: LO02, Column C.
2. Line 2: “STD/PSVC MACH SCF.”
* %k %k k ok
[Delete item (d) in its entirety and renumber item (e) as item (d). Revise the introductory text of renumbered item (d) and item (d1) to
read as follows:]
d. Mixed (MXD), optional. Labeling:
1. Line 1: “MXD” followed by information in L601, Column B, for facility serving 3-digit ZIP Code prefix of entry Post Office (or labeled
to plant serving entry Post Office if authorized by processing and distribution manager).
2. Line 2: “STD/PSVC MACH WKG.”
% %k %k %k 3k
[Revise 8.10.7 to read as follows:]
8.10.7 Machinable Parcels Weighing 3.5 Ounces or More — USPS Marketing Mail, Including Marketing Parcels and Heavy Printed Matter
Mailers who palletize machinable parcels must make pallets or pallet boxes when there are 250 pounds or more for the destination
levels below for DSCF, or DDU prices. When prepared at origin, a 200-pound minimum is required for the NDC price. Prepare pallets
under 8.0 in the sequence below. Unless indicated as optional, all sort levels are required. Label pallets under applicable standards in 8.6
and according to Line 1 and Line 2 information below:
a. 5-digit scheme, required. Pallet must contain parcels for the same 5-digit scheme under L606. For 5-digit destinations not part of
L606, prepare 5-digit pallets under 8.10.7b, Labeling:
1. Line 1: Use L606.
2. Line 2: “STD 5D.”
b. 5-digit carrier routes, (HPM sacks only). Pallet must contain only carrier route parcels for the same 5-digit ZIP Code. Labeling:
1. Line 1: city, state, and 5-digit ZIP Code destination (see 8.6.4c for overseas military mail).
2. Line 2: “STD”; followed by “CARRIER ROUTES” (or “CR-RTS”).
c. 5-digit, required. Pallet must contain parcels only for the same 5-digit ZIP Code. Labeling:
1. Line 1: city, state, and 5-digit ZIP Code destination (see 8.6.4c for overseas military mail).
2. Line 2: “STD 5D.”
d. SCF/RPDC, optional. Allowed only for mail deposited at a DSCF/DRPDC to claim SCF price. Labeling:
1. Line 1: Use LO51.
2. Line 2: “STD MACH SCF.”
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e. ASF/RPDC, optional, but required for DNDC prices. Not available for the Buffalo, NY ASF in L602. Pallets must contain only parcels for
the 3-digit ZIP Code groups in L602. Labeling:
1. Line 1: Use L602.
2. Line 2: “STD MACH ASF.”
f. NDC/RPDC, required. Pallets must contain only parcels for the 3-digit ZIP Code groups in L601. Labeling:
1. Line 1: Use L601.
2. Line 2: “STD MACH NDC.”
g. Origin NDC/RDPC (required); no minimum; labeling:
1. Line 1: L601, Column B.
2. Line 2: “STD MACH NDC.”
h. Mixed, optional; no minimum. Labeling:
1. Line 1: “MXD” followed by information in L601, Column B, for facility serving 3-digit ZIP Code prefix of entry Post Office (or labeled
to plant serving entry Post Office if authorized by processing and distribution manager).
2. Line 2: “STD MACH WKG.”
[Revise 8.10.8 to read as follows:]
8.10.8 Nonstandard Parcels Weighing 2 Ounces or More — USPS Marketing Mail, Including Marketing Parcels
Mailers who palletize unbundled or unsacked nonstandard parcels must make pallets or pallet boxes when there are 250 pounds or more
for the destination levels below for DSCF or DDU prices. When pallets or pallet boxes are prepared at origin, a 200-pound minimum is re-
quired for the NDC price. Mailers must prepare pallets or pallet boxes of nonstandard parcels (except tubes, rolls, and similar pieces) weigh-
ing 2 ounces or more under 8.0 and in the sequence listed below. Mailers must label pallets or pallet boxes according to the Line 1 and Line
2 information listed below and under 8.6. Mailers may not prepare tubes, rolls, and similar pieces or pieces that weigh less than 2 ounces on
pallets or in pallet boxes, except for pieces in carrier-route bundles or in sacks under 8.10.3. Preparation sequence and labeling:
a. 5-digit scheme, required. Pallet or pallet box must contain parcels only for the same 5-digit scheme under L606. For 5-digit destina-
tions not part of L606 prepare 5-digit pallets under 8.10.8b. Labeling:
1. Line 1: Use L606.
2. Line 2: “STD NONSTD 5D”; followed by “SCHEME” (or “SCH”).
b. 5-digit, required. Pallet or pallet box must contain parcels only for the same 5-digit ZIP Code. Labeling:
1. Line 1: city, state, and 5-digit ZIP Code destination (see 8.6.4c for overseas military mail).
2. Line 2: “STD NONSTD 5D.”
c. SCF/RPDC, required. Allowed only for mail deposited at a DSCF/DRPDC to claim SCF price. labeling:
1. Line 1: Use L002, Column C.
2. Line 2: Use “STD NONSTD SCF.”
d. ASF/RPDC, optional, but required for DNDC prices. Not available for the Buffalo, New York, ASF in L602. Pallets must contain only
parcels for the 3-digit ZIP Code groups in L602. Labeling:
1. Line 1: Use L602.
2. Line 2: “STD NONSTD ASF.”
e. NDC/RPDC, required. Pallets must contain only parcels for the 3-digit ZIP Code groups in L601. Labeling:
1. Line 1: Use L601.
2. Line 2: “STD NONSTD NDC.”
f. Origin NDC/RPDC (required); no minimum; labeling:
1. Line 1: L601, Column B.
2. Line 2: “STD NONSTD NDC.”
g. Mixed, optional. Labeling:
1. Line 1: “MXD” followed by information in L601, Column B, for facility serving 3-digit ZIP Code prefix of entry Post Office (or labeled
to plant serving entry Post Office if authorized by processing and distribution manager).
2. Line 2: “STD NONSTD WKG.”
8.11 Bundle Reallocation To Protect SCF/LPC/RPDC Pallet for Periodicals Flats and Nonstandard Parcels and USPS Marketing Mail
Flats on Pallets
8.11.1 Basic Standards
The following apply: * * *
[Revise item (c) to read as follows:]
a. Reallocation is performed only when there is mail for the SCF/LPC (letters, flats)/RPDC (parcels) service area that would fall beyond
the SCF/LPC (letters, flats)/RPDC (parcels) pallet level (e.g., to an ADC pallet).
* %k k ¥ ok
8.11.3 Reallocation of Bundles If Optional 3-Digit Pallets Are Prepared
Reallocation rules are as follows: * * *
[Revise the last sentence of item (d) to read as follows:]
d. * * * Mail that falls beyond the SCF/RPDC pallet level must be placed on the next appropriate pallet (ADC or Mixed) or in the next
appropriate sack (nonstandard parcels) or flat tray.
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8.11.4 Reallocating of Bundles If Optional 3-Digit Pallets Are Not Prepared

Reallocation rules are as follows: * * *

[Revise the last sentence of item (b) to read as follows:]

b. * * * Mail that falls beyond the SCF/RPDC pallet level must be placed on the next appropriate pallet (ADC or Mixed) or in the next
appropriate sack (nonstandard parcels) or flat tray.

* %k %k %k ok

[Delete 8.13 in its entirety; renumber 8.14 through 8.20 as 8.13 through 8.19 respectively.]
% % k k %

[Renumbered 8.13]

8.13 Pallets of Bundles, Sacks, and Trays

% % k % %

[Delete renumbered 8.13.3 and 8.13.4 in its entirety and renumber 8.13.5 as 8.13.3.]
%k %k %k %k ok
[Renumbered 8.13.3]
8.13.3 Securing Trays
The following apply:
a. Trays must be sleeved and strapped under the following: * * *
[Revise item a(4) to read as follows:]
4. 245.3.0 for USPS Marketing Mail flats.
[Delete items a(5) and a(6) in its entirety.]
* %k %k k ok
[Renumbered 8.16]
8.16 Pallets of Machinable Parcels
[Delete item 8.16.1 in its entirety; renumber 8.16.2 as 8.16.1.]
* %k %k k ok
[Revise the title of renumbered 8.19 to read as follows:]
8.19 Parcel Select DDU Prices
% %k %k %k %k
9.0 Combining Bundles of Automation and Nonautomation Flats in Flat Trays and Sacks
[Delete 9.1 in its entirety; renumber sections 9.2 through 9.4 as 9.1 through 9.3 respectively:]
* %k %k k ok

[Delete 9.4 in its entirety:]
% %k %k %k %k

10.0 Merging Bundles of Flats Using the City State Product

% % k k k¥

10.2 USPS Marketing Mail
% % k ¥ %

10.2.5 Pallet Preparation and Labeling

* %k %k k ok

[Delete items (h) and (i) in its entirety; renumber item (j) as (h); and revise renumbered item (h) to read as follows:]

Mixed, optional, allowed with no minimum and required at 100 pounds of mail for bundles of flats. Bundles of flats totaling less than

100 pounds in weight must be trayed if not palletized. The pallet may contain carrier route, automation, and/or Presorted mail. Mailers

must place trays containing pieces paid at the single-piece price on the mixed pallet (unless required to be presented separately by spe-

cial postage payment authorization). Labeling:

1. Line 1: “MXD” followed by information in L601, Column B.

2. Line 2: “STD” followed by “FLTS”; followed by “BARCODED” (or “BC”) if pallet contains automation price mail; followed by “NON-
BARCODED” (or “NBC”) if pallet contains carrier route and/or Presorted price mail; followed by “WKG.”

* %k k ¥ ok

11.0 Combining Automation Price and Nonautomation Price Flats in Bundles

[Delete 11.1 in its entirety; renumber sections 11.2 through 11.4 as 11.1 through 11.3 respectively; and delete 11.3 in its entirety.]

% % k k %

12.0 Merging Bundles of Flats on Pallets Using a 5 Percent Threshold
% % k k %

12.2 USPS Marketing Mail

% % k k %

12.2.3 Pallet Preparation and Labeling

% %k %k %k ok

[Delete items (h) and (i) in its entirety; renumber item (j) as (h); and revise renumbered item (h) to read as follows:]

Mixed, optional, allowed with no minimum and required at 100 pounds of mail for bundles of flats. Bundles of flats totaling less than
100 pounds in weight must be trayed if not palletized. The pallet may contain carrier route, automation, and/or Presorted mail. Mailers
must place trays containing pieces paid at the single-piece price on the mixed pallet (unless required to be presented separately by spe-
cial postage payment authorization). Labeling:
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1. Line 1: “MXD” followed by information in L601, Column B.
2. Line 2: “STD” followed by “FLTS”; followed by “BARCODED” (or “BC”) if pallet contains automation price mail; followed by “NON-
BARCODED” (or “NBC”) if pallet contains carrier route and/or Presorted price mail; followed by “WKG.”

% % k k %

13.0 Merging Bundles of Flats on Pallets Using the City State Product and a 5-Percent Threshold
% % k k %

13.2 USPS Marketing Mail

% % k k %

13.2.4 Pallet Preparation and Labeling

%k %k %k %k ok

[Delete items (h) and (i) in its entirety; renumber item (j) as (h); and revise renumbered item (h) to read as follows:]

Mixed, optional, allowed with no minimum and required at 100 pounds of mail for bundles of flats. Bundles of flats totaling less than

100 pounds in weight must be trayed if not palletized. The pallet may contain carrier route, automation, and/or Presorted mail. Mailers

must place trays containing pieces paid at the single-piece price on the mixed pallet (unless required to be presented separately by spe-

cial postage payment authorization). Labeling:

1. Line 1: “MXD” followed by information in L601, Column B.

2. Line 2: “STD” followed by “FLTS”; followed by “BARCODED” (or “BC”) if pallet contains automation price mail; followed by “NON-
BARCODED” (or “NBC”) if pallet contains carrier route and/or Presorted price mail; followed by “WKG.”

% %k %k %k 3k

[Revise the title of 15.0 to read as follows:]

15.0 Combining USPS Marketing Mail Flats and Periodicals Flats

15.1 Basic Standards

15.1.1 General

[Revise the introductory paragraph of 15.1.1 to read as follows:] Authorized mailers may combine USPS Marketing Mail flats and Periodi-

cals flats in a single mailing as follows:

[Revise the first sentence of 15.1.1(a) to read as follows:]

a. Each mailpiece must meet the standards in 240 for USPS Marketing Mail and 207 for Periodicals. * * *

[Revise 15.1.1(e) to read as follows:]

e. Each mailing must include at least 200 pieces or 50 pounds of USPS Marketing Mail.

* %k %k k ok

[Revise item (g) to read as follows:]

g. When residual pieces are included in a combined mailing of USPS Marketing Mail flats and Periodicals flats on pallets, these pieces
must be bundled and placed directly on mixed pallets.

[Revise item 15.1.1(h) to read as follows:]

h. Each comailing containing USPS Marketing Mail flats must meet the following requirements:

1. Except under 15.1.1h2, USPS Marketing Mail flat-sized pieces must not weigh more than 20 ounces when combined in applicable
bundles, and must be entered at a destination sectional center facility (DSCF)/local processing center (LPC) on 5-digit or 3-
digit/sectional center facility (SCF) level pallets, or at a destination delivery unit (DDU)/sorting and delivery center (S&DC).

2. USPS Marketing Mail flat-sized pieces may weigh up to 24 ounces when combined in carrier-route (CR) level bundles on a pallet in-
cluded in no less than SCF/3D sortation entered at an SCF/LPC. USPS Marketing Mail flat-sized pieces must not exceed 20 ounces if
prepared in the CR-level bundle with certain Periodicals pieces that may weigh more than 20 ounces. The maximum number of USPS
Marketing Mail pieces weighing more than 20 ounces up to the maximum of 24 ounces must not exceed 50 percent of each mailing.

* %k k ¥ ok

15.1.2 Service Objectives

[Revise 15.1.2 to read as follows:] The Postal Service processes combined mailings of USPS Marketing Mail and Periodicals flats to the
service standards of USPS Marketing Mail.

15.1.3 Postage Payment

[Revise the first sentence of 15.1.3 to read as follows:] Postage for all USPS Marketing Mail pieces must be paid with permit imprint using

a special postage payment system in 2.0 through 4.0 at the Post Office location serving the mailer’s plant. * * *
% %k %k %k 3k

15.1.5 Authorization

[Revise the first sentence of 15.1.5 to read as follows:] A mailer must submit a written request to the director, Business Acceptance Solu-
tions (see 608.8.0 for address), to combine mailings of USPS Marketing Mail flats and Periodicals flats. * * *

15.1.6 Price Eligibility

[Revise 15.1.6 to read as follows:] Apply prices based on the standards in 240 for USPS Marketing Mail flats.

* %k %k ¥ ok

15.1.10 Other Periodicals Pricing

Other prices for Periodicals flats in a combined mailing of USPS Marketing Mail and Periodicals flats on pallets will be assessed as follows:
[Delete items (a) and (b); renumber items (c) through (e) as (a) through (c) respectively; and revise renumbered (a) through (c) to read as
follows:]

The bundle price applicable to the ADC bundle placed on the ADC container level will apply to mixed ADC bundles placed on mixed pallets.
a. The container price applicable to the mixed ADC pallet level will apply to the mixed pallet level.
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b. The bundle price applicable to the 5-digit bundle placed on the mixed ADC container level will apply to carrier route bundles placed
on mixed pallets.

[Revise 15.1.11 to read as follows:]

15.1.11 Bundle Reallocation To Protect the SCF/LPC Pallet

Mailers may reallocate bundles under 8.11 to protect the SCF/LPC pallet.

* %k %k %k ok

[Revise the title of 15.2 to read as follows:]

15.2 Combining USPS Marketing Mail Flats and Periodicals Flats in the Same Bundle

%k %k %k %k ok

15.2.2 Mailpiece and Bundle Identification

[Revise 15.2.2 to read as follows:] Each USPS Marketing Mail and Periodicals mailpiece prepared under a combined mailing of USPS Mar-

keting Mail flats and Periodicals flats must be identified as being part of a mixed class mailing through the use of an optional endorse-

ment line (OEL) in accordance with the standards in 203.7.1.8.

* %k %k k ok

15.2.3 Pallet Presort and Labeling

[Revise the second sentence of 15.2.3 to read as follows:] * * * Merged 5-digit scheme through SCF pallets must contain at least 250

pounds of combined USPS Marketing Mail and Periodicals mailpieces, except as allowed under 8.5.3. * * *

[Revise the title of 15.3 to read as follows:]

15.3 Combining Bundles of USPS Marketing Mail Flats and Periodicals Flats on the Same Pallet

% %k %k %k %k

15.3.2 Mailpiece and Bundle Identification

[Revise 15.3.2 to read as follows:] Each USPS Marketing Mail and Periodicals mailpiece prepared under a combined mailing of USPS Mar-

keting Mail flats and Periodicals flats must be identified as being part of a mixed class mailing through the use of an optional endorse-

ment line (OEL) in accordance with standards in 203.7.1.8.

15.3.3 Pallet Presort and Labeling

[Revise the second sentence of 15.3.3 to read as follows:] * * * Merged 5-digit scheme through SCF pallets must contain at least 250

pounds of combined USPS Marketing Mail and Periodicals, except as allowed under 8.5.3. * * *

% %k %k %k %k

15.4 Pallet Preparation

15.4.1 Pallet Preparation, Sequence and Labeling

[Revise 15.4.1 to read as follows:] When combining USPS Marketing Mail and Periodicals flats within the same bundle or combining bun-

dles of USPS Marketing Mail flats and bundles of Periodicals flats on pallets, bundles must be placed on pallets. For labeling, “STD/PER

FLTS”, as applicable, means to label each individual pallet based on the classes of mailpieces on that individual pallet. Preparation, se-

quence and labeling:

Preparation, sequence and labeling:

a. 5-digit scheme carrier routes, required. Pallet must contain only carrier route bundles for the same 5-digit scheme under LO0O1. For 5-
digit destinations not part of L001, 5-digit carrier routes pallet preparation begins with 15.4.1c. Labeling:

1. Line 1: LOO1.
2. Line 2: “STD/PER FLTS”; followed by “CARRIER ROUTES” (or “CR-RTS"); followed by “SCHEME” (or “SCH”); followed by “MIX COMAIL.”

b. Merged 5-digit scheme, optional. Not permitted for bundles containing noncarrier route automation-compatible flats under 201.6.0.
Required for all other bundles. Pallet must contain carrier route bundles and noncarrier route 5-digit bundles (Presorted bundles
only) for the same 5-digit scheme under LOO1. For 5-digit destinations not part of L0O01, merged 5-digit pallet preparation begins with
15.4.1d. Labeling:

1. Line 1: LOO1.
2. Line 2: “STD/PER FLTS CR/5D;” followed by “SCHEME” (or “SCH”); followed by “MIX COMAIL.”

c. Merged 5-digit, optional. Not permitted for bundles containing noncarrier route automation-compatible flats under 201.6.0. Re-
quired for all other bundles. Pallet must contain carrier route bundles and noncarrier route 5-digit bundles (Presorted bundles only)
for the same 5-digit ZIP Code. Labeling:

1. Line 1: city, state, and 5-digit ZIP Code destination (see 8.6.4c for overseas military mail).
2. Line 2: “STD/PER FLTS”; followed by “CR/5D”; followed by “MIX COMAIL.”

d. 5-digit carrier routes, required. Pallet must contain only carrier route mail for the same 5-digit ZIP Code. Labeling:

1. Line 1: city, state, and 5-digit ZIP Code destination (see 8.6.4c for overseas military mail).
2. Line 2: “STD/PER FLTS”; followed by “CR/5D”; followed by “MIX COMAIL.”

e. 5-digit, required. Pallet must contain only mail for the same 5-digit ZIP Code or same 5-digit scheme under LO0O7 (for automation flats
only under 201.6.0). 5-digit scheme bundles are assigned to 5-digit pallets according to the OEL “label to” 5-digit ZIP Code. Labeling:
1. Line 1: city, state, and 5-digit ZIP Code destination (see 8.6.4c for overseas military mail).

2. Line 2: “STD/PER FLTS 5D”; followed by “BARCODED” (or “BC”); “NONBARCODED” (or “NBC”) for Presorted mail, or “BAR-
CODED/NONBARCODED” (or “BC/NBC”) for pallets including both barcoded and Presorted pieces; followed by “MIX COMAIL.”

f. 3-digit, optional, but not available for bundles for 3-digit ZIP Code prefixes marked “N” in L002. Pallet may contain mail for the same
3-digit ZIP Code or the same 3-digit scheme under LO08 (for automation-compatible flats only under 201.6.0). Three-digit scheme
bundles are assigned to pallets according to the OEL “label to” 3-digit ZIP Code in LO08. Labeling:

1. Line 1: L002, Column A.
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2. Line 2: “STD/PER FLTS 3D”; followed by “BARCODED” (or “BC”); “NONBARCODED” (or “NBC”) for Presorted mail, or “BAR-
CODED/NONBARCODED” (or “BC/NBC”) for pallets including both barcoded and Presorted pieces; followed by “MIX COMAIL.”

g. SCF/LPC, required. Pallet may contain carrier route, automation or Presorted mail for the 3-digit ZIP Code groups in LOO05. Labeling:
1. Line 1: LO02, Column C.

2. Line 2: “STD/PER FLTS SCF”; followed by “BARCODED” (or “BC”); “NONBARCODED” (or “NBC”) for Presorted mail, or “BAR-
CODED/NONBARCODED” (or “BC/NBC”) for mixed pallets; followed by “MIX COMAIL.”

h. Mixed, required, 100 pound minimum. Pallet may contain carrier-route, automation or presorted mail. Pallet includes MXD ADC bun-
dles, prepared according to the “label to” ZIP in LO09, as appropriate. Unless authorized by the processing and distribution manager,
pallet must be entered at the facility serving the 3-digit ZIP Code of the entry Post Office. Labeling:

1. Line 1: Use “MXD” followed by the information in L601, for the facility serving the 3-digit ZIP Code prefix of the entry Post Office.
2. Line 2: “STD/PER FLTS;” followed by “BARCODED” (or “BC”); “NONBARCODED” (or “NBC”) for Presorted mail, or “BAR-
CODED/NONBARCODED” (or “BC/NBC”) for mixed pallets; followed by “WKG;” followed by “MIX COMAIL.”

% % k % %

16.0 Plant-Load Mailings

% % k k k¥

16.7 Interdistrict Plant-Loaded Shipments

% %k %k %k %k

[Revise 16.7.4 to read as follows:]

16.7.4 USPS Marketing Mail and Parcel Select

For plant-loaded shipments of USPS Marketing Mail and Parcel Select, if there is enough mail for the same SCF/LPC (letters, flats)/RPDC
(parcels) service area to fill 60 percent or more of a vehicle by weight or by cube (a minimum of 28,000 pounds or 2,000 cubic feet), the
mailer must prepare a direct vehicle for that SCF/LPC (letters, flats)/RPDC (parcels).

* %k %k k ok

16.7.7 Sufficient Volume

Two or more mailings, which independently have sufficient volume to require destination vehicles to be prepared, must meet these
standards when combined: * * *

[Delete item (c) in its entirety:]

% %k %k %k %k

20.0 elnduction Option

* %k %k k ok

20.3 General Eligibility Standards

First-Class Mail, Periodicals, and USPS Marketing Mail letters and flats are eligible for elnduction. All containers entered under elnduc-
tion must: * * *

* %k %k k ok

21.0 Optional Combined Parcel Mailings

21.1 Basic Standards for Combining Parcel Select, Package Services, and USPS Marketing Mail Parcels

21.1.1 Basic Standards

Package Services parcels, Parcel Select parcels, and USPS Marketing Mail parcels in a combined parcel mailing must meet the following
standards:

% %k %k %k %k

[Revise item (c) to read as follows:]

c. Mailers must pay all applicable presort mailing fees.

d. Combined mailings must meet the following minimum volume requirements: * * *

[Delete item d(3) in its entirety.]

% %k %k %k 3k

21.2 Price Eligibility

21.2.1 Eligible Prices

[Revise 21.2.1 to read as follows:] Combined parcels may be eligible for USPS Marketing Mail (including Heavy Printed Matter), Parcel
Select, single-piece Media Mail, single-piece Library Mail, and destination entry prices and discounts as applicable.

21.2.2 Price Application

[Revise 21.2.2 to read as follows:] Apply prices based on the criteria in 200 and the following standards:

a. USPS Marketing Mail and Parcel Select parcel prices are based on the container level and entry (see 243.5.0 and 253).

b. Media Mail parcels qualify for single-piece prices for pieces prepared in MXD ADC or MXD containers, and when the combined mail-
ing contains less than 300 pieces of Media Mail.

c. Library Mail parcels qualify for single-piece prices for pieces in MXD ADC or MXD containers, and when the combined mailing con-
tains less than 300 pieces of Library Mail.

d. Parcel Select prices are based on the destination entry for pieces in 5-digit, 3-digit, or ADC containers.

* %k %k ¥ ok

21.3 Mail Preparation
% % k k %
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21.3.2 Combining USPS Marketing Mail, Parcel Select, and Package Services Machinable Parcels

Prepare and enter USPS Marketing Mail, Parcel Select, and Package Services machinable parcels, and USPS Marketing Mail Marketing
parcels 6 ounces or more, as combined machinable parcels as shown in the table below.

[Revise the table in 21.3.2 to read as follows:]

Combined Preparation
Mixed

Entry 5-Digit/Scheme * (Required)
Origin Sacks — 15-piece or 30-lb minimum Sacks — No minimum

Pallets — 250-Ib minimum Pallets — 250-Ib minimum
DSCF/DRPDC Sacks — 10-piece or 10-lb minimum

Pallets — 100-Ib minimum
DDU/DS&DC Sacks — No minimum

Pallets — No minimum
1 All parcel types may be combined in 5-digit containers to meet minimum volumes.

21.3.3 Combining USPS Marketing Mail, Parcel Select, and Package Services APPS-Machinable Parcels

Prepare and enter USPS Marketing Mail, Parcel Select, and Package Services nonstandard parcels, that are not tubes, rolls, triangles, or
similarly nonstandard-shaped parcels) as combined APPS-machinable parcels as shown in the table below.

[Revise the table in 21.3.3 to read as follows:]

Combined Preparation
3-Digit ADC Mixed ADC
Entry 5-Digit/Scheme ! (Required) (Required) (Required)
Origin Sacks — 15-pc or 30-Ib minc Sacks — 10-pc or 20-lb min Sacks — 10-pc or 20-lb min Sacks — No minimum
Pallets — 250-Ib minimum Pallets — 250-Ib minimum Pallets — 250-Ib minimum Pallets — 250-Ib minimum
DSCF/DRPDC  [Sacks--10-pc or 10-lb min Sacks — 10-pc or 20-Ib min
Pallets — 100-Ib minimum Pallets — 100-Ib minimum
DDU/DS&DC  |Sacks —No minimum
Pallets — No minimum
L All parcel types may be combined in 5-digit containers to meet minimum volumes.
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21.3.4 Combining USPS Marketing Mail, Parcel Select, and Package Services Parcels (Not APPS-Machinable)

Prepare and enter USPS Marketing Mail, Parcel Select, and Package Services parcels, and USPS Marketing Mail Marketing parcels under
2 ounces, as combined not APPS-machinable parcels as shown in the table below.

[Revise the table in 21.3.4 to read as follows:]

Combined Preparation
3-Digit ADC Mixed ADC
Entry 5-Digit/Scheme ! (Required) (Required) (Required)
Origin Sacks — 15-pc or 30-Ib min Sacks — 10-pc or 20-lb min Sacks — 10-pc or 20-lb min Sacks — No minimum
Pallets — 250-Ib minimum Pallets — 250-Ib minimum Pallets — 250-Ib minimum Pallets — 250-Ib minimum
DSCF/DRPDC  [Sacks — 10-pc or 10-Ib minc  [Sacks — 10-pc or 20-Ib min
Pallets — 100-Ib minimum Pallets — 100-Ib minimum
DDU/DS&DC  |Sacks — No minimum
Pallets = No minimum
L All parcel types may be combined in 5-digit containers to meet minimum volumes.
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22.0 Seamless Acceptance Program
22.1 Description

[Revise the last sentence of 22.1 to read as follows:] * * * Seamless Acceptance is available for First-Class Mail cards, letters, and flats,
Periodicals and USPS Marketing Mail letters and flats.

% %k %k %k 3k

22.3 Basic Standards

22.3.1 General

[Revise the first sentence of 22.3.1 to read as follows:] First-Class Mail, Periodicals and USPS Marketing Mail letters and flats are poten-
tially eligible for Seamless Acceptance. * * *

% %k %k %k ok

23.0

* %k %k ¥ ok
23.2 General Eligibility Standards

[Revise the introductory paragraph of 23.2 to read as follows:] First-Class Mail (FCM), Periodicals, and USPS Marketing Mail, cards (FCM
only), letters (except letters using simplified address format) and flats meeting eligibility requirements for automation or carrier route
prices (except for USPS Marketing Mail ECR saturation flats), are potentially eligible for full-service incentives. Additionally, all pieces
entered under full-service pricing must: * * *

Full-Service Automation Option
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23.3 Fees

23.3.1 Eligibility for Exception to Payment of Annual Fees and Waiver of Deposit of Permit Imprint Mail Restrictions

[Revise the introductory paragraph of 23.3.1 to read as follows:] Mailers who present automation or presort mailings (of First-Class Mail
cards, letters, and flats and USPS Marketing Mail letters and flats) that contain 90 percent or more full-service eligible mail as full-ser-
vice, and 75 percent of their total mail is eligible for full-service incentives, are eligible for the following exceptions to standards: * * *

%k %k %k %k ok

23.5 Additional Standards

% % k k %

23.5.2 Address Correction Notices

%k %k %k %k ok

b. Complimentary ACS ancillary service address-correction notices for mailpieces in full-service mailings are available for: * * *

[Revise item b(3) to read as follows:]

3. USPS Marketing Mail letters and flats, provided at no charge. USPS Marketing Mail pieces must include a printed-on-piece endorse-
ment in addition to encoding the ACS ancillary service request into the Intelligent Mail barcode. See 507.4.2 for additional standards.
% %k %k %k %k

Notice 123 (Price List)

[Revise prices as applicable.]

* %k %k k ok

Kevin Rayburn, Attorney, Ethics and Legal Compliance.
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